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January  Advertising  in  Chicago 


The  dominance  of  The  Daily  News  in  the  six-day  field  is  strikingly  revealed  in  the  following  statement 
of  display  advertising  for  the  month  of  January,  1921. 


The  Daily  New*,  3,146  lines. 
Next  highest  score,  3,059  lines. 


Churches 


Books . THE  DAILY  NEWS  FIRST! 

The  Daily  News,  3,146  lines.  .  .  . 

Next  highest  score,  3,059  lines.  ®  • 

Churches  -  - . the  daily  news  FIRST! 

The  Daily  News,  5,526  lines.  ,  ,  .  _ 

Next  highest  score,  737  lines.  ^  days  against  7 

Clothing  -  -  -  V  -  -  -  -  THE  DAILY  NEWS  FIRST! 

The  Daily  News,  249,468  lines.  ,  ,  .  , 

Next  highest  score,  155,134  lines.  ^  days  against  6 

Department  Stores . the  daily  news  FIRST! 

The  Dally  News,  505,769  lines.  ,  •  .  7 

Next  highest  score,  297,816  lines. 

Out  of  the  Loop  Stores-  -  -  the  daily  news  FIRST! 

The  Daily  News,  46,679  lines.  ,  t  •  .  7 

Next  highest  score,  16,495  lines.  ^  ^ 

Foodstuffs . the  daily  news  FIRST! 

The  Daily  News,  20,501  lines.  .  ,  .... 

Next  highest  score,  18,272  lines.  ^  day.  against  6 

Furniture . the  daily  news  FIRST! 

The  Daily  News,  49,206  lines.  .  x 

Next  highest  score,  22,140  lines.  ays  aga  s 

Household  Utilities .  THE  DAILY  NEWS  FIRST! 

The  Daily  News,  7,185  lines.  r  ,  •  ^  7 

Next  highest  score,  5,25  1  lines.  ^  ^ 

Jewelry . the  daily  news  FIRST! 

The  Daily  News,  8,220  lines.  x  .aainai-  7 

Next  highest  score,  8, 1  1 8  lines.  ^  ' 

Total  Display  Advertising  -  -  -  the  daily  news  FIRST! 


The  Daily  News,  5,526  lines. 

Next  highest  score,  737  lines. 

Clothing  -  -  -  V  - 

The  Daily  News,  249,468  lines. 

Next  highest  score,  155,134  lines. 

Department  Stores  - 

The  Dally  News,  505,769  lines. 

Next  highest  score,  297,816  lines. 

Out  of  the  Loop  Stores - 

The  Daily  News,  46,679  lines. 

Next  highest  score,  16,495  lines. 

Foodstuffs  -  -  -  - 

The  Daily  News,  20,501  lines. 

Next  highest  score,  18,272  lines. 


THE  DAILY  NEWS 


THE  DAILY  NEWS 


THE  DAILY  NEWS 


THE  DAILY  NEWS 


THE  DAILY  NEWS 


The  Daily  News,  49,206  lines. 

Next  highest  score,  22,140  lines. 

Household  Utilities  -  -  - 

The  Daily  News,  7,185  lines. 

Next  highest  score,  5,251  lines. 

Jewelry . 

The  Daily  News,  8,220  lines. 

Next  highest  score,  8, 1  1 8  lines. 

Total  Display  Advertising  - 

The  Daily  News,  1,144,015  lines. 

Next  highest  score,  622,735  lines. 


THE  DAILY  NEWS 


THE  DAILY  NEWS 


THE  DAILY  NEWS 


6  days  against  6 


IN  NEARLY  EVERY  IMPORTANT  CLASSIFICATION 

THE  DAILY  NEWS 

FIRST  in  Chicago 

(Figures  furnished  by  Advertising  Record  Co.,  an  independent  audit  service  subscribed  to  by  all  Chicago  newspapers.) 


[  Tha  Oldest  Rt£lisfiQrs and  Adveriisevs^fjumaJ  inAmeticat 


2 


Editor  &  Publisher  for  February  26,  1921 


Just  put  your  advertising  message  into  the  daily  newspapers 
and  inspire  your  salesmen  to  stir  up  the  distributors. 

Pennsylvania  daily  newspapers  permit  co-operation  with 
local  dealers— a  vitally  important  adjunct  to  any  selling  cam¬ 
paign  and  something  unobtainable  through  other  media. 

Persistent  newspaper  advertising  promotes  and  maintains 
supremacy.  It  is  the  constant  drop  of  water  that  wears  away 
the  stone. 

It  is  the  constant  flow  of  advertising  that 
promotes  and  maintains  Business  Supremacy 

Give  your  newspaper  campaign  a  chance  to  “make  good.” 
“Try  advertising  by  the  year”  in  these  Pennsylvania  daily  news¬ 
papers.  They  get  results. 
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One* 
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*  Allentown  Call  (M)  Item. 

. . . . (E) 

31,255 

.10 

.10 

Lebanon  Daily  News . 

. . . . (E) 

8,511 

.035 

.035 

'Altoona  Mirror  . 

. (E) 

23,755 

.06 

.06 

New  Castle  News . 

. . . . (E) 

12,349 

.0357 

.0357 

Altoona  Time*  Tribune.  .  .  . 

. . .  .  (M) 

15,049 

.05 

.05 

Oil  City  Derrick . 

. . . .  (M) 

6,467 

.04 

.035 

Bearer  Falls  Tribune . 

. . . . (E) 

5,413 

.025 

.025 

Philadelphia  Record . 

.  . . .  (M) 

109,573 

.30 

.30 

Bethlebem  Ulobe . (£) 

7,295 

.04 

.04 

Philadelphia  Record  . 

. (S) 

117,132 

.30 

.30 

(M&E) 

15,216 

.065 

.05 

'Pittsburgh  Dispatch . 

.  . . .  (M) 

56,178 

.17 

.15 

*  Coatesrille  Record  . 

. . . . (E) 

5,267 

.021 

.021 

'Pittsburgh  Dispatch . 

. (S) 

70,382 

.22 

.18 

I  ConnellsTille  Courier  .... 

. . . . (E) 

5,182 

.0179 

.0179 

Pottsville  Republican . 

. . . . (E) 

11,357 

.055 

.045 

1  'Easton  Express  . 

. . . . (E) 

11,556 

.04 

.04 

Scranton  Republican  . 

. . . .  (M) 

31,153 

.12 

.10 

1  EMton  Free  Press.* . 

. . . . (E) 

13,648 

.05 

.05 

Scranton  Times . 

....(E) 

34,001 

.12 

.10 

,[  Erie  Dupetch  (M)  Herald  (E)  (MdkE) 

17,667 

.065 

.065 

Sharon  Telegraph  . 

. . . . (E) 

4,709 

.03 

.03 

Erie  Dispatch-Herald . 

.  . .  . (S) 

12,518 

.07 

.07 

Warren  Mirror  . 

. . . . (E) 

3,211 

.0179 

.0179 

Franklin  News-Herald  .... 

. . . . (E) 

6,650 

.045 

.04 

'Washington  Obserrer  & 

'Harrisburg  Telegraph  .  .  . 

. . . . (E) 

32,558 

.095 

.095 

Reporter  . 

.  (M&E) 

14,959 

.06 

.05 

Johnstown  Democrat . 

....(M) 

10,990 

.0425 

.0425 

West  Chester  Daily  Local  News .  .  (E) 

12,264 

.03 

.03 

*Lancaeter  Intelligencer  and  News- 

Wilkes-Barre  Times-Leader 

. .  .  .  (E) 

18,037 

.05 

.05 

1  Journal  . 

.  (M&E) 

26,266 

.10 

.10 

York  Gazette  &  Daily . 

. . .  .  (M) 

15,014 

.045 

.045 

1  ■  Goremment  Statements,  October  1,  1920. 

*A.  B.  C.  Publishers’  Statement, 

October  1,  1920. 

Seymour  B.  Conger 


PUBLIC 


Conger  joined  the  staff  of  the  Public  Ledger  Conger’s  remarkable  dispatches  from  Po- 

with  the  two  highest  endorsements  that  a  man  land,  Germany  and  Russia  have  become  a  feature 

in  his  position  could  have.  One  was  from  Mel-  of  the  Public  Ledger  Foreign  News.  Last  sum- 

ville  Stone,  President  of  the  Associated  Press,  mer  he  was  the  first  newspaper  man  to  reach 

whose  correspondent  in  Germany  he  had  been  Brest-Litovsk  and  get  through  to  the  Public 

from  1910  to  1917.  The  other  was  that  of  Ledger  the  story  of  the  battle  between  the  Bol- 

Ambassador  Gerard  who  had  seen  him  at  work  shevists  and  the  Poles, 

in  Berlin  during  the  years  before  the  United 

States  entered  the  war.  Mr.  Gerard,  writing  of  Through  the  Tedger  Syndicate  news- 
the  difficult  position  of  American  correspon-  papers  may  obtain  exclusive  rights  to  the 

dents  in  Germany  at  that  time,  said:  “It  is  the  Public  Ledger  Foreign  Service  in- 

splendid  patriotism  under  fire  of  Ackerman  and  eluding  the  cables  of  Mr,  Conger  and  of 

Conger  that  deserves  special  mention.”  28  other  foreign  Staff  correspondents. 


PUBLIC 


Editor  &  Publisher  for  February  26,  1921 


City 

Population 

1,823,779 


Separate 

Dwellings 

390,000 


*53 


ME 

iecori 


First 

in  the  hearts  and  homes  of 

Philadelphia 

In  Philadelphia  there  are  about  390,000  separate  dwellings, 
and  the  name  of  The  Bulletin  is  a  household  word  in  practically 
every  one  of  them. 

The  metropolitan  population  of  Philadelphia  is  approximately 
3,000,000,  of  which  1,823,779  is  within  the  eity  limits. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  Philadelphia 
newspaper  “nearly  everybody  reads” — 

The  Bulletin 

Net  paid  average  circulation  for  the  year  1920, 

488,687  X 

No  prize,  premium,  voting,  coupon,  or  other  artificial 
method*  of  gtimulating  circulation  are  used  by  The  Bulletin 
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EDITOR  &  PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Build- 
ing,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beckman  4330.  Charter 
Member  Audit  Bureau  of  Circulations. 
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No.  39 


WSPRINT  COSTS  DO  NOT  JUSTIFY  $110  PRICE 


irds  Show  Ton  Can  Be  Produced  at  Cost  of  $70  in  East  and  Far  Less  on  Pacific  Coast — Group- 
Buying  Movement  Grows  Among  Publishers  to  Check  Manufacturers’  Demands 


PHAT  does  it  cost  to  make  ton  of 
1  newsprint  paper?  That  question 
j!  asked  by  Editor  &  Publisher  on 
;e  editorial  page  of  the  issue  of  Feb- 
arr  12  and  it  has  been  answered. 

Cost  sheets  of  the  mills  whose  prod- 
tt  is  sold  through  the  Canadian  Ex- 
Paper  Company,  are  herewith  pre- 
sttd-Exhibit  A— for  November,  1919, 
lowin?  the  comparative  cost  of 
nr  operations  in  the  conversion  of 
30d  into  a  ton  of  mechanical  pulp, 
ikh  constitutes  from  70  to  80  per 
jt  of  newsprint  paper.  The  cost 
iffts  are  photostatic  reproductions  of 
*  Canadian  Export  Paper  Company’s 
cords  and  represent  a  period  when 
:e  price  of  ground  wood  was  climbing 
I  the  heights  it  reached  last  year. 

Want  Guarantee  for  Rest  of  Year 

Exhibit  B.  which  Editor  &  Publisher 
resents  gives  in  detail  the  cost 
[  aanufacturing  a  ton  of  ground-wood 
lip  at  the  Cape  Madeleine  mill  of  the 
i  Maurice  Paper  Company,  a  Canadian 
sport  firm,  for  the  period  March 
idl.  1920,  when  the  ground-wood 
arket  price  was  near  its  highest  point, 
it  total  cost  at  this  mill  at  this  time 
t  making  a  ton  of  ground- wood  pulp, 
dndint:  the  cost  of  preparing  the 
iwd,  was  $30.99. 

Exhibit  C  is  a  transcript  of  a  cost 
wt  of  the  Pacific  Mills,  Ltd.,  at  Ocean 
ills.  B.  C.,  showing  that  this  company 
year  ago  was  making  paper  at  a  total 
)«,  including  depreciation,  of  $40.83 
ff  ton.  Its  ground  wood  cost  $17.91 
Tton  and  its  sulphite  $41.52  per  ton. 
Additional  weight  is  lent  to  these 
pres  by  the  announcement  last  week 
f  prices  for  the  second  quarter  by  the 
itfiTiatioii.'il  Paper  Company  and  the 
iiadian  Export  Paper  Company  and 
'peciallv  the  alternative  offer  of  the 


of  this  company,  are  higher  than  are 
those?  of  its  Canadian  contemporaries, 
due  to  its  long  hauls  of  raw  wood, 
which  in  turn  are  due  to  its  policy  in 
past  years  of  stripping  the  forest  around 
its  mills  and  making  no  provision  for 
their  restoration  until  a  few  years  ago. 

The  peak  of  its  costs,  says  Vice- 
President  Lyman  in  announcing  the 
new  prices,  has  not  yet  been  reached, 
as  the  mill  is  now  using  wood  that  was 
harvested  when  wages  were  at  their 
height.  Nevertheless,  he  says,  the  com¬ 
pany  is  willing  to  cut  $20  a  ton  from 
the'  price  which  it  set,  and  practically 
thereby  fixed  for  the  other  important 
paper  companies,  of  $130  a  ton  for  the 
first  quarter  of  this  year. 


.\t  $110  a  ton,  the  accompanying 
tables  show  manufacturing  costs  have 
very  little  relation  indeed  with  the  sell¬ 
ing  prices.  These  prices  since  the  fall 
of  1919  have  represented  what  the 
manufacturers  believed  the  traffic  will 
bear;  the  prices  quoted  so  far  for  the 
second  quarter  are  not  based  on  manu¬ 
facturing  costs,  but  are  lower  than  pres¬ 
ent  rates  because  the  paper  manufactur¬ 
ers  realize  that  publishers  are  expecting 
them  to  bear  their  share  of  present-day 
retrenchment,  and  they  believe  that  they 
can  “put  over”  their  cut  of  $20  a  ton  as 
a  genuine  effort  along  this  line  and  pre¬ 
vent  action  by  publishers  which  will 
force  lower  prices  for  paper  than  had 
been  considered  a  few  months  ago. 


CXIIALISH  £XF0.^  lAFEH  00:1*11  Y  .lU!  I  TED 
COlTAilA'ns  STiT£Ii:M  OT  VA.*iD?ACTU.-.lllS  COSTS.. 

'  'sroum'd  »>00D 

_ Vonth  of  KOTerrbT  1919. _ _ 

P’ftn  BilOO  110R2STID2  ST.tAU.^CE  BBCMPTOB 


iiiernatioiial  Paper  Company  to  con- 
'ict  with  its  newsprint  customers  at 
•10  a  ton  for  the  last  nine  months  of 
’'21.  ostensibly  to  permit  its  publisher 
-Miner,  to  arrange  their  rates  to  meet 
•diedule  of  paper  costs  that  will  stand 

Eht  rest  of  the  year. 

lile  that  is  the  reason  stated  by 
companies,  in  addition  to  the  In- 
f^iitional's  expressed  desire  to  assist 
“  the  downward  movement  of  com- 
Nitv  prices,  publishers  interviewed  by 
-iiK*  &  Publisher  are  frankly  stating 
“It  the  International,  in  their  opinion. 
'  Seeking  to  guarantee  itself  against 
'*  by  future  declines  in  the  price  of 
"'print  by  getting  its  customers  tied 
price  of  $110  a  ton  during  the  era 
"jW  prices  are  certain  to  go  below  that. 
^  plain  words,  the  International  is 
®ffi'ng  in.”  Its  costs,  according  to  fre- 
statements  in  the  past  by  Inter- 
Company  officers,  which  are 
"^rpieil  at  face  value  by  competitors 
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STATISTICAL 

(1)  TOBNASE 

Slushing  429 

Ptekering  429 

Lapping  > 

Prwsslng 

Shipping  21 

Piling 

(2)  t  Total  Soraenings 
bear  to  Usrohant* 
abls  Stock 

(3)  <  Operating  Hours 
to  7oial  Hours 


EXHIBIT  A — Here  we  have  a  photostat  of  a  .page  of  the  Canadian  Export  Paper  Com- 
pany’s  Records.  This  company,  ostensibly  the  selling  agent  for  the  product  of  the 
five  firms  named  on  the  sheet,  is  shown  by  this  chart  to  be  also  a  compiler  and  distributor 
of  information  on  the  costa  of  those  companies,  an  activity  which,  with  its  fixed  price 
proposition,  would  render  it  liable  for  prosecution  in  the  United  States  under  the  Sherman 
law.  G.  F.  Steele,  manager  of  the  Canadian  Export  Company,  waa  prior  to  IB17  manager 
of  the  Newsprint  Manufacturers*  Association  in  the  United  States,  which  disbanded  under 
threat  of  prosecution  for  violating  the  anti-trust  statutes. 
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What  the  North  American  paper 
manufacturers  fear  is  increased  de¬ 
velopment  of  the  production  of  news¬ 
print  abroad,  accompanied  by  improved 
quality  in  the  paper  and  stronger  guar¬ 
antees  of  delivery  on  time.  A  poorer 
finish  than  the  American  product  pos¬ 
sesses,  and  conditions  imposed  by  paper 
importers  upon  delivery  in  the  United 
States  have  kept  foreign  paper  from 
being  more  widely  used  during  the  past 
six  months  than  it  was  (and  it  is  credit¬ 
ed  by  some  publishers  with  having  been 
a  great  factor  in  breaking  the  runaway 
spot  market  of  1920). 

With  these  conditions  corrected,  and 
the  paper-buyiilg  executive  of  a  group 
of  American  newspapers  told  Editor  & 
Publisher  that  they  are  being  corrected, 
the  lower  prices  that  the  foreign 
exporters  quote  will  appeal  more 
strongly  to  American  consumers,  to  the 
disadvantage  of  the  firms  which  are 
maintaining  prices  at  $110  a  ton.  A 
tariff  on  newsprint  is  not  likely,  it  is 
thought  in  Washington,  despite  manu¬ 
facturers  efforts  to  effect  one. 

Group  Buying  Is  Feared 

Feared  by  the  paper  manufacturers 
almost  as  much  as  imported  paper  is  co¬ 
operative  purchases  of  paper  by  United 
States  publishers.  This  idea  made  great 
progress  during  1920.  The  Publishers’ 
Buying  Corporation,  the  National  News¬ 
print  Distribution  Committee,  the  In¬ 
land  Daily  Press  Association  and  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation  demonstrated  that  it  was  possible 
to  get  newsprint  when  there  wasn’t  any 
— if  one  believed  what  the  paper  manu¬ 
facturers,  brokers  and  propaganda  trade 
papers  stated  and  restated. 

Further  progress  of  the  co-opera¬ 
tive  idea  is  indicated  by  the  Publishers’ 
Buying  Corporation’s  declared  inten¬ 
tion  to  stay  in  the  field  as  a  service 
organization,  to  supply  “formaldehyde” 
against  the  poisonous  high -price  propa¬ 
ganda  that  the  mills  and  their  organs 
have  not  ceased  to  circulate.  Develop¬ 
ment  is  also  shown  by  the  organization 
of  the  Oregon  Publishers’  Syndicate  a 
week  or  two  ago,  to  gather  data  and 
supply  the  requirements  of  Oregon  daily 
publishers,  and  to  deal  with  paper  manu¬ 
facturers  as  a  unit. 

Still  more  ominous  from  the  paper 
manufacturers’  viewpoint  is  the  call  that 
Editor  &  Publisher  learns  has  been 
sounded  for  a  meeting  of  25  of  the 
Pacific  Coast  daily  newspapers  in  New 
York  during  the  convention  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation  to  organize  a  group-buying  organ¬ 
ization.  The  Hearst  and  the  Scripps 
newspapers  on  the  Coast  are  said  to  be 
the  sponsors  of  this  meeting. 

Group-buying  of  paper  was  endorsed 
by  Iowa  publishers  at  their  annual 
meeting  last  week  and  an  organization 
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was  piTfcctcd  to  handle  its  members’ 
purchases  as  a  unit. 

The  idea  is  growing  and  it  has  plenty 
of  opportunity  for  growth  under  con¬ 
tract  i)rices  of  $110  and  $114  a  ton. 
Customers  of  the  International  and 
Canadian  Export  Companies  are  likely 
to  have  to  pay  those  prices  during  the 
second  quarter  of  1921 ;  the  Minnesota 
anil  Ontario  customers,  under  the  con¬ 
tract  which  they  entered  into  covering  a 
period  of  10  years  from  January  1,  1921, 
will  not  get  a  reduction  in  price  until 
July  1,  according  to  advices  from  that 
company  to  KntTOR  &  I’i'bushf.r  this 
week. 

These  prices  arc  lower  than  would 
have  been  possible  had  not  publishers 
combined  last  year  to  bring  in  foreign 
paper  and  to  end  the  suicidal  competi¬ 
tion  and  bidding-up  of  prices  between 
publishers  for  domestic  tonnage  on  the 
spot  market,  some  of  which,  it  has  long 
been  suspected,  was  tonnage  diverted 
from  contracts  by  delayed  deliveries. 
They  are,  nevertheless,  prices  which  are 
based  on  “all  that  the  traffic  would  hear” 
.and  not  upon  cost  of  production  phis  a 
reasonable  return  on  the  manufacturer’s 
investment. 

.Additional  evidence  on  the  co.st  of 
making  a  ton  of  newsprint  was  adduced 
at  the  recent  hearings  in  Washington 
before  the  House  Ways  and  Means 
Committee  on  the  question  of  imposing 
a  tariff  on  newsprint  imports.  S.  E. 
Thomason,  business  manager  of  the 
Chicago  'i  ribune,  which  makes  its  own 
paper  at  its  mills  at  Thorold,  Out.,  and 
hauls  its  wood  from  limits  near  the 
Cult  of  St.  Lawrence,  hundreds  of  miles 
away,  was  questioned  and  gave  answers 
as  follows : 

Rep.  Longworth — Mr.  Thomason,  can 
you  tell  us  approximately  what  your  cost 
of  production  is  now. 

Mr.  Thomason — In  our  own  mills? 


Rep.  Longworth — Yes;  of  your  own 
newsprint. 

Mr.  Thomason — Around  $64. 

Rep.  Longworth— .A  little  over  3 
cents  a  pound. 

Mr.  Thomason — Yes.  1  will  modify 
that.  In  the  last  three  months  the  costs 
have  been  closer  to  $70  in  onr  particular 
case,  because  we  have  been  using  .some 
of  the  very  high-priced  wood  we  bought 
in  the  high  market  last  winter. 

Rep.  Co|)ley — When  you  made  the 
statement  that  your  print  paper  was 
costing  you  $70  a  ton,  did  that  include 
interest  on  your  investment,  or  was  that 
the  mere  cost  of  turning  out  the  paper. 

Mr.  Thomason — That  was  our  com¬ 
plete  cost. 

Rep.  Copley-  -  Including  interest  on 
your  investment? 

Mr.  Thomason — Yes,  sir. 

William  J.  I’ape,  president  of  the 
I’ulilishers’  lUtying  Corporation,  al.so 
testifying  before  the  committee,  declared 
that  at  “$75  a  ton.  every  manufacturer 
in  the  United  States  and  Canada  that 
was  a  regular  newsprint  manufacturer 
made  more  money  during  1919  than  he 
had  ever  made  in  any  previous  year. 
The  effect  of  this  high  spot  market,  this 
unbalanced  market,  was  to  raise  that 
contract  price  of  $7.S  a  ton  in'  1919  to 
an  average  of  something  over  $100  a  ton 
in  1920  and  to  $1.30  a  ton  for  the  first 
quarter  of  1921.  *  ♦  *  This  subject 

has  been  very  thoroughly  investigated 
both  in  Canada  and  the  United  States 
at  several  i)eriods  since  1911,  the  latest 
by  the  I'ederal  Trade  Commission  in 
1917.  and  I  think  you  will  find  there 
that  in  1917.  with  war  costs  already 
here,  paper  was  being  made  in  efficient 
and  .some  not  very  efficient  mills  in  the 
United  .States  at  $50  and  $60  a  ton.” 

Mr.  Rape,  in  a  communication  to 
luiiTOR  &  Prm.isiiKR  last  week,  said  that 
the  Xew  York  World  was  making  paper 


during  the  present  period  for  $80  a  ton 
in  its  own  mills.  The  World’s  mills  are 
in  northern  New  York  and  in  Connecti¬ 
cut  and  are  far  from  the  forests  which 
supply  them  with  pulpwood.  making 
their  cost  of  operation  considerably 
higher  than  that  of  mills  in  Canada, 
Maine  and  on  the  Pacific  Slope,  which 
are  close  to  their  base  of  supply.  Be¬ 
fore  the  committee.  Mr.  Pape  said  that 
his  information  from  the  sales  agents 
of  manufacturers  led  him  to  believe 
that  the  average  cost  of  his  informants’ 
mills  was  $80  a  ton. 

Times  have  changed.  Early  in  1920 
newspapers  felt  justified,  whether  they 
were  or  not  on  an  economic  basi.s.  in 
paying  exorbitant  prices  for  paper  upon 
which  to  print  the  advertising  which 
was  swamping  their  offices.  There  is 
no  such  flood  today  and.  while  there  is 
more  than  there  ever  was  before,  there 
is  not  enough  advertising  at  the  present 
time  to  p;iy  the  highest  wages  ever 
known  to  mechanical  employees  and  to 
l>ay  wartime  price's  for  paper.  Wages 
of  newspaper  employees  are  not  expected 
to  rise  from  now  on  as  they  have  risen 
in  the  past  few  years;  in  fact,  they  are 
more  likely  to  drop  slightly  from  pres¬ 
ent  levels  before  1922,  with  the  prices 
of  staple  foods  atid  living  necessities. 
J'aper  prices  must  come  down,  too.  and 
soon,  if  1921  is  not  to  surpass  1920  in 
newspaper  mortality.  Then,  many  papers 
found  it  impossible  to  meet  expenses 
when  revenue  was  increasing.  Few.  in¬ 
deed,  can  meet  higher  expenses  than 
those  of  1920,  when  the  curve  of  rev¬ 
enue  is  dropping,  and  unprofitable  luwvs- 
papers  are  poor  assets  to  the  community 
;is  well  as  undesirable  customers  for  the 
seller  of  newsprint. 

There  is  no  shortage  of  p.-qicr  now. 
There  may  be  a  shortage',  or  an  image 
of  one  created  by  the  manufacturers, 
later  thw-  year  if  business  men  the  coun- 


EXHIBIT  “B’’— COST  PER  TON  OF  MAKING  GROUND  WOOD  AT  CAPE 
MADELEINE  MILL  OF  ST.  MAURICE,  MARCH  16-31,  1920 


Front  of  Sheet 


Quantity  Cost 

Stock  Used  Price  Amount  per  Ton 

Wootl,  pre- 

part-d  f.inls  1.607.5  $21.80  $35,043.50  $18.56 
Total  .  $35,043,511  $18.56 

Conversion 

M.abr.r  . . 

•Repairs  . 

•Rei»!acimt*uts  . 

l.unricants  . 

Supplies  . I 

Knel — 16  lbs.,  coal  per 
pnxiuction;  115  lbs.  f 
per  ton  production... 

Power— 3,196,900  Kw.  Hrs., 

1.164  per  ton  .. 

•Sutniry  local  charges . 


Tons  produced,  1688.0; 

total  cost . . 

Deckered  Slush 

(on  VERSION - 

l.abor  . 

•Repairs  . 

Wires  . 

IN 


*  Repairs  (Raw  Slush) 


.Supplies 


IV'IIS 

total 


..  $3,013.81 

$1.07 

...  1.684.7.? 

.89 

...  1,630.62 

.86 

136.74 

.07 

.46.24 

.03 

ton 

cam 

. . .  5,338.89 

2.83 

rs.. 

137.65 

.07 

...  1,266.61 

.67 

...  1,888.80 

1.00 

$14,153.09 

$7.49 

1 .699.92 

.90 

.  $50,895.51  $26.95 

...  $236.58 

$0.18 

88.37 

.07 

98.95 

.07 

28.11 

.03 

3.78 

.0(* 

tlockered,  1.345.3; 


Ttital  ci*st  of  deckeretl  slush. 

Lapped  Stock 

Conversion —  ^  ..... 

•Labor  .  $1,834.69 

}»ower  . 

•Machine  clothing  . 

'Kci.airs  . 

Suiililirs  .  4.^78 

Tuns  l.aiipfd,  6JS  cost . $2,69.4.47 

Dc.iuct  cost  ot  laiipiiiK 
and  handliiiK  screen- 

inns.  81.4  tons .  499.92 

!;4.t.6  tons  .  2,19.1. .‘i.'! 

T.>t.al  cost  of  lapped  stiick . . . . 

•  See  back  (or  details. 

Total  operating  cost  . * 

l)aily  oi>erating  cost  .  l._aa.Rn 

Days  mill  ran  . ; o'  1 ' ' 

Average  daily  production . t. .4.9  tons 

Date  .^p^il  5,  1920. 


A  nioutit 

Millwrights  .  $614.83 

Machine  shop  labor  .  368.38 

Material  .  613.36 

Belting  .  37.01 

<  Iriiulsl.oies  .  333.36 


Back  of  Sheet 

Machine  Clothing  Per 

Per  Anmunt  Tf)n 

Ton  Wires,  2  .  $64.75  $0.10 

$0.33  Felts,  4  .  395.96  .48 


Ttoal 


Repairs  (Deckers) 


Millwrights  . 

Machine  shop  labor  .. 
.Material  . 


$0.34 

$37.39 


1006 

1098  . 

1103  (1-3) 
1110 . 


Ani»>unt 
$3.63 
’  66.32 

903.15 
658.63 


$3.94 

.03 

.58 

.69 

.07 

$4.31 


$.b>.99 


Total  . ..^..$1.6.10.63 

Labor  Details  (Raw  Slush) 

Amount 


Sunerinteiolents 
(irinder  room 
Screen  room  . 

Itiside  . 

Outside  . 

'Hscellaneous 
Handling  wotitl 

Total  . 


Wet  inichines  ... 
Hydraulic  presses 
Piling  . 


.$1,185.09 

161.38 

67.60 

145.24 


Repairs  (Lapped  Stock) 

Amount 

Millwrights  .  $194.06 

Machine  >hoi»  labor  .  39.56 

Material  .  198.18 

Total  .  $431.8^ 

Replacements 


Total  .  $360.71  $0.58 

Production  Ptiunds  Tons 

Sit.  1  .  3,777.635  1.888.8 


.$1,684.73  $0.89 


Per 

Ton 

$0.03 


Am«‘unt 

$19.37 

10.85 

58.15 


$88.37  $0.07 


Per 

Ton 

$0.31 

.06 


Per 

Ton 

$0.00 


Total  . 

.  .  3,777,635  1,888.8 

162,815  81.4 

.Xvera^e  daily  production. 

Per  cord  used  . 

Per  grinder  . 

Days  mill  ran,  14 

..  269,831  134.9 

2,350 

..  251,842  125.9 

Grinder  Hours 

Hrs.  Min. 
. 5,015  21 

.  6  34 

Too  much  stock  . 

.  18  15 

Sundays,  etc .  730 


Sundry  Local  Charges 

Locomotive  .  $43.63 

.  40.00 

.  43.33 

.  689.80 

.  246.84 

.  169.43 

.  8.39 

.  26.20 


Hoarding  house 
Harn  and  cartage  . . . 

(ieiieral  expense  . 

Insurance  . 

Yard  expense  . 

Repairs — sundry  . 

Heneral  lire  pn»tection 


$0.86 

Total  . 

. $1,266.61 

Proceeds 

Pounds 

Value 

Per 

Ton 

Per 

Ton 

Sales  . 

Less  freight  — 

. .  1,030,656 

$35,841.85 

$69.55 

t'setl  mill  .... 

.  .2,709.473 

54,189.46 

40.00 

$0.63 

■ 

— 

.09 

.04 

Total  . 

Increase  in  invc 

.  .3,740,129 

$90,031.31 

.08 

torv  . 

. .  37,496 

$581.00 

$30.90 

shippeil 


.  453.60 

'  ’.24 

Proceeds  gootl 

Stock  . 

3,7.‘’7.625 

$90,612.31 

.$2,012.81 

$1.07 

Screenings 

168,1.54 

5.339 

162.815 

$2,312.12 

$20.02 

$2,292.10 

$27.50 

$7.50 

D 

.\mount 
.  $744.82 
361.74 

Per 

Ton 

$1.19 

.58 

Decrease  in 

inventory  . 

P*cee<ls  screenings 

Total  Proceeds 

-19  19 

!  653.70 

1.09 

.  54'045.77 

'28.61 

.$1,834.69 

$2.98 

$38,858.64 

$20.58 

EXHIBIT  “C”— PAPER  cogn  i 
AT  OCEAN  FALLS 


Cost  of  Making  a  Ton  of  Puln 
Stock 


Lime 

.  Total  . .  .j  $1^ 

Conversion 

. . . 

Kelts 
Wires 
Belting 
Lubricants 

Repairs  . 

F'uel  (sulphite  digesters) . 

Power  and  Water .  V 

Miscellaneous 

_  Total  _ 

General  Expense 

Taxes  and  Insurance 
Administration 


Cost  per  Ton  of  Newsprint 

75%  (Iround  Wood  Pulp. 
35%  Sulphite  Pulp 
Conversion 

Total 


try  over  succeed  in  overcoming  drr 
sion  by  u.se  of  newspaper  spact  L. 
now  is  the  time  to  prepare  for  sad) 
contingency.  Sectional  groups  of 
lishers,  on  the  lines  of  those  alreadyj 
existence  and  covering  territory  th|3 
not  now  covered,  for  the  purpostl 
dealing  with  the  paper  situation  assj 
manufacturers  deal  with  it— as  at 
will  prevent  a  recurrence  of  the 
spot  market  of  1920  and  will  ntakeT 
manufacturers  sell  their  paper  at  afcLL 
which  will  more  closely  approxin' p 
decent  profit  for  the  paper  man  zP 
leave  the  luihlisher  .something  over  t- 
aling  expense's  for  the  purpose  of  " 
ing  a  better  newspaper. 

_ llsil 

REFORESTATION  IN  ONTARBiTt 


Lands  and  Forests  Ministeri  Uifp 

Government  Control  Policy 

(Special  to  Editor  &.  PeBUsnnl 

roKoN'TO. — In  an  address  dealiiig«-h 
the  work  of  his  department, 
Beniah  Bowman.  Provincial  Ministo*^ 
Lands  and  b'orcsts,  told  the  = 
nf  the  'l'ori)nlo  Board  of  Trade  rr 
that  he  would  introcluec  a  bill  at  l|^’ 
present  session  of  the  Ontario  Lff- ' 
ttire  to  provide  for  reforestation. 
urged  the  necessity  of  taking  cart  ;r" 
the  existing  timber  and  expressed-!, 
opinion  that  the  exchange  rate  bet - 
Canada  and  the  United  .States  wonMi 
very  much  higher,  but  for  the  large  r  f 
ports  of  pulpwood  from  C.mada  a“ 
the  border. 

.\sked  if  his  department  had'^T 
considering  the  patrol  of  the  forests: a, ^ 
aeroplane,  as  in  Quebec,  the  ministers«"- 
plied  that  he  expected  the  pro^a; 
would  probably  take  it  up.  .At 
however,  only  large  private  corpor3'“*j  ^ 
were  making  use  of  this  system, 
land  was  allowed  to  be  used  for 
cultural  purposes  unless  fifty  per  tr’L, 
thereof  was  already  fit  for  tillage. 
was  uncertain  how  long  trees  *’^'7; 
take  to  grow  large  enough  for  com:  ji 
cial  use  after  reforestation.  EventiT 
her  experts  differed  on  the 
Some  trees  planted  12  years  ago  fT  , 
now  25  feet  high  and  in  froraWW^w 
years  might  he  ready  for  cutting. 

Contracts  had  been  let  for 
ing  operations,  he  said,  at  5  ceats'j 
tie  in  tie  operations  and  $4  for 
l.OfH)  feet  in  lumber  operatit^ 
intimated  that  his  department 
to  put  a  stop  to  the  waste 
been  going  on  in  the  past  on  th*  f" 
vincial  timber  lands. 
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LaRING  final  stage  of  standards 
^  merchandising  co-operation 


hppfo' 


i  Advertising  will  be  that  of  news- 
Vr  merchandising  co-operation.  For 
it;  ideas  and  practices  of  what  co- 
*  ;ion  a  newspaper  should  render  a 
a-ml  advertiser  and  what  the  latter 
-ht  to  expect,  were  at  wide  variance, 
dy,  though,  efforts  to  establish  a 
niJard  of  co-operation  have  been  well 
[^er  way  and  last  week  when  the  In- 
w  Daily  Press  Association  and  the 
cago  Newspaper  Representatives  .Xs- 
ication  added  their  endorsement  to  the 
isdard  of  Practice  worked  out  by  the 
iding  committee  of  the  National 


,val  of  Foster  Committee's*  Recommendations  by  Inland  Pub¬ 
lishers  suid  Chicago  Representatives  Puts  Matter 
Up  to  the  A.  N.  P.  A. 


VF  nf  the  big  questions  bound  to  be  such  service  will  enable  US  to  understand  our 
l>L  ®  .  .  I  own  problems  better  and  perform  our  functions 

brought  up  3t  the  coming  nnnual  as  advertising  purveyors  more  intelligently, 
-tion  of  the  American  Newspaper  Trade  surveys  fall  under  this  head. 

“Our  purpose  now  is  to  see  if  we  can  fix 
;h|i;hfr5’  Association  in  .‘vpril  ana  at  ^  place  at  which  to  draw  the  line  between  proper 
rnifCtingof  the  A.  N.  P.  A.  Bureau  and  improper  service,  which  is  mis  named  ‘co- 
■  •  '  operation.’ 

“Get  this:  There  is  no  cooperation  when 
only  one  party  ’operates.’  I  can  only  mention 
a  few  of  the  many  things  this  subject  miftht 
include.  The  first  is  selling  goods  for  pros¬ 
pective  advertisers. 

“I  only  know  one  chap  who  is  more  foolish 
than  the  publisher  who  goes  out  to  sell  goods 
and  that  is  the  manufacturer  'who  asks  him  to 
do  it.  We  are  not  specialty  salesmen,  and 
can  kill  more  territory  in  a  day  than  the  ad¬ 
vertiser  can  revive  in  a  year. 

“Yes,  I  know  some  get  away  with  it  after 
a  fashion,  hut  never  to  the  entire  satisfaction 
of  the  advertiser  or  dealer,  and  we  ought  not 
be  satisfied  ourselves.  It  can  be  more  easily 
done  with  druggists  than  with  other  lines, 
especially,  if  there  is  a  wholesale  druggist  in 
town,  for  an  extra  5  per  cent  off  will  be  enough 
to  get  him  to  take  a  gross  of  anything.  But  it 
-X'iation  of  Newspaper  Executives,  ‘S  ''<>•  business,  because  not  a  square  deal 

which  Marcellus  P..  Foster,  publisher  “Selling  is  something  the  advertiser  can  do 
the  Houston  (Tex.)  Chronicle,  is 
lairman,  it  was  left  only  to  the  A.  X. 

.A  and  its  Bureau  of  Advertising  and 
;;  Southern  Newspaper  Publishers 
x’iatimi  to  approve  in  order  to  have 
!■:  standard  finally  adopted  by  the 
iniericaii  .Association  of  .-Advertising 
yrncies.  The  question  naturally  will 
e  before  the  A.  N.  P.  A.  first,  as  its 
ention  will  be  held  in  .-April, 
c  S.  X.  P.  A.  annual  convention  not 
;g  scheduled  before  July.  /Approval 
the  Southern  body  is  considered 
rtain  in  view  of  the  fact  that  Cliair- 
;an  Foster  is  its  president.  The  stan- 
Ldi  have  been  printed  several  times  in 
gditor  &  Publisher,  the  last  publication 
irini  been  on  February  12,  Page  13. 

The  attitude  of  the  .-American  .\sso- 
■iim  of  .Advertising  Agencies  towards 
c  proposition  lias  been  plainly  indi- 
:'d.  The  matter  was  submitted  to  the 
tciitive  council  of  that  association  at 
quarterly  meeting  a  month  ago,  but 
was  felt  that,  as  newspaper  merchaii- 
‘isg  co-operation  originated  with  the 
^.'papers  and  was  a  part  of  their  sell- 
?  proposition,  it  was  up  to  them  to 
I  up  a  standard  of  practice  in  the 
oiuist-;.  So  it  may  be  safely  assumed 
|at  when  all  newspaper  organizations 
:  adopted  the  Foster  Committee 
-lutinn  the  A.  A.  A.  A.  will  accept  it. 

The  Foster  committee’s  report  was 
f'ented  to  the  Inland  .Association  by 
K.  Groom,  national  advertising  man- 
of  the  Northern  Illinois  Group 
"'^papi-rs  and  chairman  of  the  Inland 
■wiuiittee  on  merchandising  co-opera- 
’u.  who  incidentally  gave  a  talk  on  the 
'i'iect  that  convinced  the  Inlanders  of 
^necessity  for  getting  together  on  the 
‘“Pikin  of  a  standard  of  practices, 
h.  Groom  said  in  part : 


for  himself  and  he  ou^ht  to;  mostly  it  is 
a'^ked  for  by  weak  firms  who  may  not  be 
able  to  carry  out  their  advertising  contract. 
Some,  indeed,  never  intend  to.  Or  by  some 
sales  manager  or  advertising  agent  who  has 
spent  the  bulk  of  the  appropriation  in  maga¬ 
zines  without  results,  and  turns  to  the  news¬ 
papers  to  pull  the  ‘chestnuts  out  of  the  fire* 
for  him  or  for  his  magazine.  They  always  bet 
on  newspaper  being  ‘easy  marks’  enough  to  fall 
for  it.' 

“In  any  case  a  promised  campaign,  not  car¬ 
ried  out.  or  an  inadequate  campaign,  leaves  a 
had  taste  in  the  mouth  of  the  local  dealer,  and 
we  better  not  be  parties  to  such  things,  if  we 
ever  want  to  develop  the  home  fields  to  its 
fullest  extent.  No  publisher  can  afford  to  help 
to  help  fool  any  local  dealer  in  his  town. 

“Next:  They  send  us  *pep  letters’  telling 
of  the  amazing  amount  of  additional  business 
we  can  get  by  going  out  and  inducing  our  local 
advertisers  to  tie-up  with  their  national  adver¬ 
tising.  That  seems  to  me  to  be  an  insult  to 
the  intelligence  of  newspaper  men,  regardless 
of  the  fact  wc  do  act  like  darn  fools  pretty 
often. 

“If  you  are  <loing  all  you  ought  with  your 
local  field  you  have  everybody  tied-up  for  all 
they  will  spend  in  a  year,  and  you  don’t  care 
a  rap  what  they  put  into  their  copy.  So  why 
spend  any  of  your  time  or  effort  trying  to  get 
your  local  patrons  to  tie  up  with  a  foreign  firm 
who  never  ‘poured  any  water  on  your  wheels’ 
and  does  not  expect  to. 

“I’ll  do  what  I  can  to  get  local  advertisers 
to  tie  up  with  national  advertisers  who  use 
our  papers,  hut  nix  on  the  ‘bird’  who  never 
spends  a  cent  with  us  and  has  the  nerve  to  brag 
about  the  great  sums  he  spends  with  maga¬ 
zines. 

“Windows:  window  is  worth  money.  We 

charge  the  local  dealer  for  every  inch  of  space 
he  uses  in  our  papers.  It’s  like  begging  to 
ask  him  to  donate  a  window  so  you  can  get  a 


'IHrtct 


rate  cutting  is  a  thing  of  the  past 


I  publishers.  Space  buyers  know  that 
their  effort  for  sometime  has  been  to  get 
result  by  indirect  methoils,  which 
*■»  w  ^‘^■^P^ration. 

^on’t  let  anybody  kid  you  with 
^  ^  you  can  do  something  confidentially, 
-■‘r.  know  but  the  space 

happen  to  be  dealing  with  anti  your- 
th  ^luiych  clubs’ 

artr  ^  and  swap  experiences,  so  if 
t;.*.  *  *  *P*ctal  concession  to  one  of  them  in 
'fiTa,'  known  to  practically 

«  wem  in  every  city  in  the  land  in  a  fort- 

i!n  asked  is  along  the  line 

-5^^  plans  to  get  us  to  break  rates 
''id  not  cut  them  by  direct 
redii^.  *‘*fcs  are  too  high  we  ought 

t  Bflt  ♦  further  parley.  If  they 

X  cannot  afford  to  render  a 

rfos  V  money  and  does  not 

We  wnefit  in  proportion  to  that  cost, 

rat^  service  we  are  cutting 

■'lionaKu  ’  -  business  to  perform  a 

at  along  lines  that  we  can 

*  canriA.  j  cost,  and  which  the  pa- 

t  do  for  hitjoself.  Particularly  if 


{Copyrighted,  Vndcru'ood  tS*  (.'udenvood) 

Quite  frequently  visitors  to  the  House  of  Representatives  are  heard  to  inquire, 
“Who  is  that  handsome  man,  over  there?**  Don’t  waste  your  time  turning  to 
look  because  it  is  a  two-to-one  bet  that  Herb  Walker  of  the  Washington  bureau  of  the 
United  Press  has  come  into  view.  The  photographer  caught  him  in  the  act  of  taking 
some  “good  dope*’  away  from  Representative  John  J.  Esch,  of  Wisconsin.  “Which  is 
Herb?**  did  we  hear  you  ask.  At  the  left,  of  course. 


hit  of  extra  advertising.  I  send  a  list  of  deal¬ 
ers*  names  to  the  advertiser,  and  tell  him  to  do 
his  own  begging.  Of  course,  I  do  that  as 
diplomatically  as  I  can. 

“Broadsides:  Print  them  and  send  them  ont, 
if  the  advertiser  pays  the  cost  of  having  the 
work  done,  and  the  postage;  otherwise  not. 

“Letters:  We  have  a  potal  card  on  which 
we  'notify  dealers  when  a  campaign  starts.  But 
we  do  not  write  suggested  letters. 

“You  send  out  a  letter  today  telling  what 
a  superior  article  ‘I.  X.  L.*  soap  is,  and  how 
the  dealer  ought  to  push  that  in  preference  to 
others.  Next  week  you  send  out  another  boost¬ 
ing  *A.  B.  C.*  soap,  and  a  couple  of  weeks 
later  on  *E.  Z.*  soap.  How  long  do  you  suppose 
you  could  keep  that  up  before  you  would  dis¬ 
credit  yourself  so  you  would  not  have  any 
influence  with  the  dealer?  It  would  not  be 
long  before  your  solicitor  could  not  get  any 
kind  of  a  hearing  in  any  store  in  town. 

“Introducing  Salesmen:  The  best  salesmen 
don’t  want  you  around  when  they  are  working. 
If  you  have  a  sure  enough  contract,  it’s  good 
service  to  write  an  introduction  telling  the  deal¬ 
er  just  how  much  advertising  will  be  done,  and 
even  give  the  salesman  a  start  by  personally 
introducing  him  to  a  few  bell-wethers,  assuring 
them  that  the  advertising  promised  will  be  done, 
but  when  you  go  far  enough  with  this  setnnee 
so  it  runs  into  money  cost,  ycu  are  cutting 
rates  and  that  should  be  tabooed. 

“Surveys:  This  is  a  service  you  can  hardly 
go  too  far  with.  Where  an  advertiser  or  a 
prospective  advertiser  asks  for  it,  I’ll  go  the 
the  limit,  but  I  try  to  look  out  for  the  fellow 
who  wants  to  use  it  for  some  illegitimate  pur¬ 
pose.  Some  fellows  get  data  from  a  large 
number  of  papers  and  then  offer  it  for  sale  to 
manufacturers. 

“The  better  we  know  the  trading  conditions 
in  our  territory  the  better  able  we  will  be  to 
land  contracts,  so  they  are  worth  to  us  all  the 
cost  to  get,  as  well  as  performing  a  service 
for  our  patron  or  prospect.  Having  made  a 
survey  for  one  party,  it  will  be  o.  k.  for  any 
number  of  inquiries.  I  have  used  a  milk  sur¬ 
vey  for  no  less  than  four  applicants  within  the 
past  thirty  days. 

“Routing  Salesmen:  Yes,  do  that.  It’s  the 
easiest  thing  they  ask.  but  is  a  real  help  to  the 
stranger  salesman.  If  there’s  a  wholesaler  in 
your  town  you  do  not  even  have  to  prepare  it. 
The  jobber  will  be  glad  to  furni.sh  you  a  copy 
he  has  prepared  and  a  girl  can  in  one  hour 
make  all  the  copies  you  will  need  in  a  year. 

“Now  I  want  to  say  (parenthetically,  as  it 
were),  that  the  things  I  have  said  don’t  do, 
are  things  not  done  by  The  Chicago  Tribune 
nor  The  Chicago  Examiner  in  spite  of  their 
service.  Neither  of  those  papers  goes  farther  in 
free  service  than  any  of  us  can  in  our  smaller 
fields.  What  we  cannot  afford  to  do  free,  they 
charge  for,  but  on  account  of  the  magnitude 
of  their  local  market,  it  is  an  accommodation 
and  an  economy  for  their  patrons  to  have  the 
use  of  the  service  department  and  pay  for  it. 

“Now,  what  about  positions? 

“Why  should  The  Chicago  Daily  News  be 
able  to  do  more  in  this  competitive  territory 
than  any  of  us  can  do  in  ours?  The  News 
does  not  guarantee  position.  Why  should  we? 

“The  extra  price  wc  get  for  position,  con¬ 
sidered  as  an  insurance  premium,  does  not 
cover  the  losses  from  claims  for  incorrect  posi¬ 
tions  given.  They  why  under  the  sun  should 
we  do  it?  Besides,  there  are  a  lot  of  papers 
carrying  an  extra  price  for  position  on  rate 
cards  and  often  fail  to  enforce  it.  Why  carry 
the  price  at  all? 

“I..ast  June  the  management  of  The  Nprthern 
Illinois  Group  made  a  rule  to  not  guarantee 
position  and  removed  the  extra  price  therefor 
from  our  rate  cards.  Our  policy  is  to  keep  the 
make-up  man  reminded  he  is  to  give  to  the  best 
of  his  ability,  a  fair  share  of  the  preferred 
positions  to  each  and  all  of  our  advertisers. 

“We  have  had  very  little  trouble  and  I 
would  like  to  have  every  man  here  get  this  idea 
and  put  it  into  operation  when  you  get  home. 
Position  demand  is  one  of  the  evils  that  has 
been  with  us  for,  lo,  these  many  years.  It’s 
time  it  was  knocked  out.  Now  is  the  time  to 
do  it,  when  publishers  all  over  the  country  are 
considering  it. 

“The  Newspaper  Departmental  of  the  Asso¬ 
ciated  Clubs  will  discuss  it  at  the  Atlanta 
meeting  in  June.  The  Inland  has  put^  over 
many  a  stunt  by  just  going  to  it  as  individuals 
from  mutual  understanding  rather  than  agree¬ 
ment.  It  can  put  this  over  and  do  it  easily; 
let  us  do  it  and  add  another  to  the  many  good 
things  to  our  credit. 

“Borders  around  medicine  ads  are  another 
rule  we  put  in  force  with  very  little  trouble. 
Most  of  the  complaints  you  have  about  pa¬ 
tent  medicine  advertising  are  from  well  peo¬ 
ple  who  thought  they  were  reading  news  until 
they  get  well  into  the  story  and  find  it  adver¬ 
tising.  Put  a  border  around  all  ads  set  in 
body  type  simulating  reading  matter  and 
you  will  be  surprised  at  how  little  you  will 
hear  in  the  way  of  complaint.** 


New  Tonawanda  Daily  Gets  Home 

Buffalo. — Stock  of  a  new  daily 
which  is  soon  to  be*  published  in  Tona- 
waiida,  N.  Y.,  is  said  to  have  been  prac¬ 
tically  subscribed.  A  tentative  location 
has  been  decided  upon  in  the  old  post- 
office  building  at  Tonawanda,  it  is  said. 


Clarksburg  Exponent  Eight  Columns 

Clarksburg.  \V^  Va. — The  Exponent 
on  Feb.  26,  changed  its  make-up  from 
seven  columns  to  the  page  to  eight  col¬ 
umns  of  12  enis. 
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Editor  &  Publisher  for  February  26 ,  1921 


JOINT  AD  CAMPAIGNS 
MINNESOTA  PLAN 


.Editors  Hear  Hotaling  Report  on  Co¬ 
operation  Between  Manufacturer, 
Sales  Outlets  and  Publisher 
— Liescb  New  President 


(.Special  to  Editos  &  Publisher) 

St.  Paul,  Minn. — The  topliner  of  the 
fifty-fifth  annual  convention  of  the  Min¬ 
nesota  Editorial  Association  held  here 
February  18  and  19  was  an  address  by 
Mrs.  Emma  J.  Harwood,  owner  and  edi¬ 
tor  of  the  Roosevelt  Reporter,  telling 
how  a  cultured  woman  of  energy  and  re¬ 
source  came  from  the  East  and  made  a 
success  of  an  almost  down-and-out 
newspaper  in  the  then  unsettled  part  of 
northern  Minnesota.  It  was  a  gripping 
“human  interest”  story. 

The  editors  were  welcomed  to  the  city 
by  the  mayor,  Laurence  C.  Hodgson, 
better  known  as  “Larry  Ho,”  the  poet- 
journalist.  who  later  on,  as  a  member 
and  official  historian  of  the  association, 
treated  his  hearers  to  a  blend  of  humor 
and  sentiment. 


and  urged  legislative  action  toward  a 
survey  to  insure  control  by  the  State  of 
power  sites  in  northern  Minnesota. 

L.  J.  Boughner,  classified  advertising 
manager  of  the  Chicago  Daily  News, 
talked  on  his  specialty  as  applied  to 
Minnesota  newspapers.  John  Shadbolt, 
of  Duluth,  spoke  on  '‘A  Real  Business 
Builder L.  E.  Potter,  president  of  the 
Minnesota  Farm  Bureau  Federation,  on 
“The  Co-operative  Movement,”  and 
Alexander  Carr,  of  Fargo,  N.  D.,  on 
“Community  Spirit.” 

Will  Wilke  of  the  Grey  Eagle  (Minn.) 
Gazette,  president  of  the  National  Edi¬ 
torial  .Association,  told  of  the  work  of 
that  body  and  discussed  the  meeting 
scheduled  for  Florida  next  month. 


Radical  Preo  Scored 

The  president,  J.  R.  Landy  of  the 
Olivia  Times,  in  his  address  scored  the 
radical  newspapers,  “whose  practice, 
aims  and  purposes  have  been  to  breed 
class  prejudices,  hatred  and  discontent 
and  to  coin  existing  prejudices  into 
gold.”  He  lauded  the  work  done  for 
the  State  Association  by  H.  C.  Hotal¬ 
ing,  field  and  executive  secretary  of  the 
National  Eiditorial  Association.  Mr. 
Hotaling,  who  is  treasurer  of  the  State 
Association,  made  his  report  as  chairman 
of  the  joint  advertising  committee.  He 
had  addressed  the  Eighth  District  A.  A. 
C.  W.  on  “Co-operation  Between  Manu¬ 
facturer,  Jobber  and  Retailer.” 

A  demonstration  of  transmission  of 
news  by  wireless  telephone  was  made 
under  the  direction  of  Dr.  C.  A.  Prosser 
of  the  Dunwoody  Institute.  Minneapolis. 
News  items  were  received  from  the 
Dunwoody  station  and  University  of 
Minnesota  through  an  amplifier  in¬ 
stalled  in  the  convention  hall. 

The  members  accepted  an  invitation 
from  Rome  G.  Brown,  president  and 
executive  manager  of  the  Minneapolis 
Tribune,  to  be  the  guests  of  that  paper 
when  the  association  meets  in  Minne¬ 
apolis  next  year. 

A  “scolding  message”  was  read  from 
John  Talman.  newspaper  librarian  of 
the  Minnesota  Historical  Society,  which 
applies  to  the  relations  between  news¬ 
papers  and  the  newspaper  departments 
of  historical  societies  and  public  li¬ 
braries  everywhere.  Mr.  Talman  chided 
publishers  who  ignore  oft-repeated  re¬ 
quests  for  missing  copies. 

Necessity  of  Files 

“Some  of  you,”  he  wrote,  “have  often 
found  yourselves  in  the  Twin  Cities,  far 
from  home,  in  urgent  need  to  consult  an 
issue  of  your  paper  for  the  last  few 
days,  weeks,  months  or  years.  This  is 
bound  to  happen  again.  What  if  the 
very  copy  you  want  and  ‘must  have’ 
should  be  missing  because  of  your  own 
negligence?  Wouldn’t  you  kick  your¬ 
self  with  all  four  feet?” 

Lawsuits  and  disputed  points  in  local 
history  always  have  been  and  always 
will  be  settled  and  cleared  up  solely 
through  the  testimony  of  old  newspaper 
files.  “Henceforth.”  concluded  the  writer, 
“let  us  do  better  team  work  than  ever. 
It  will  repay  both  yourselves  and  the  his¬ 
torical  society  even  more  richly  than  we 
can  realize  new.  Our  interests  are 
mutual.” 

Former  Lieutenant-Governor  Frank  A. 
Day  of  the  Fairmont  Daily  Sentinel  re¬ 
ported  on  an  examination  of  the  possi¬ 
bilities  of  a  State- fostered  paper  plant 


Standardize  Legal  Printing. 

It  was  decided  that  each  member 
pledge  himself  to  work  for  the  proposed 
bill  to  standardize  the  measurement  of 
legal  notices.  The  bill  provides  for  a 
standard  form,  using  the  point  system 
as  the  base,  and  would  on  a  standard 
piece  of  copy  provide  the  same  number 
of  folios,  the  folio  to  be  the  base  for 
payment.  The  publication  of  legal  no¬ 
tices  in  any  language  but  English  is  pro¬ 
hibited.  The  report  of  the  legislative 
committee  on  the  bill,  which  was  ac¬ 
cepted,  was  made  by  former  Lieutenant- 
Governor  Sam  Y.  Gordon  of  the  Browns 
Valley  Tribune,  State  printer. 

Walter  P.  Confarr,  of  Minneapolis, 
speaking  on  “Price  Lists  for  Printers,” 
referred  to  “the  vipers  and  other  reptiles 
on  two  legs  who  have  infested  this  coun¬ 
try  with  venom  against  Americanism.” 
He  advised  the  use  by  all  printers  of  the 


Franklin  price  list  and  urged  that  no 
printer  cut  prices  just  because  merchants 
in  his  town  were  conducting  sales.  “The 
printer  makes  only  to  order,”  said  Mr. 
Confarr,  “and  cannot  reduce  his  prices 
as  the  merchant  does  on  standardized 
goods  on  which  he  makes  a  big  profit.” 

The  question  of  creating  the  office  of 
State  field  secretary  was  left  to  the  ex¬ 
ecutive  committee  after  the  idea  had 
been  generally  approved  in  discussion. 

The  resolutions  express  gratitude  for 
the  splendid  service  rendered  by  Mr. 
Hotaling  to  the  newspaper  publishers  of 
Minnesota  in  securing  newsprint  at 
lower  rates,  etc.,  and  protest  against  the 
proposed  removal  of  the  headquarters  of 
the  field  and  executive  secretary  from 
St.  Paul  to  Chicago. 

The  new  officers  are ; 

President,  Philip  Liesch,  New  Ulm 
Journal;  first  vice-president,  W.  E. 
Verity,  Wadena  Pioneer-Journal;  sec¬ 
ond  vice-president,  J.  P.  Coughlin, 
Waseca  Herald ;  third  vice-president, 
Martin  J.  McGowan,  Appleton  Press. 
H.  C.  Hotaling,  Mapleton  Enterprise, 
and  John  E.  Casey,  Jordan  Independent, 
were  re-elected,  respectively,  treasurer 
and  secretary. 


Joint  Advertising  Report 

There  were  the  usual  banquets  and  en¬ 
tertainments. 

In  its  report  the  joint  advertising  com¬ 
mittee,  which  consists  of  six  members 
divided  equally  between  the  Minnesota 
and  Northern  Minnesota  Editorial  As¬ 
sociations,  discusses  the  question  from 
•the  standpoint  of  the  newspaper  pub¬ 
lisher,  the  manufacturer,  the  jobber  and 


Newspaper  Advertising 
Starts  the  Wheels 


In  November,  business  had  a  bluish  cast. 
The  financial  waters  were  troubled. 

Corn  and  wheat  and  cotton  were  tumbling 
— ^business  was  halting  and  hesitating. 

Everywhere  you  heard  the  croakers  say, 
“People  are  not  buying.” 

Then  the  retailers  took  the  cold  plunge. 
They  began  to  readjust  prices  and  offer  in¬ 
ducements. 


And  they  advertised  the  fact — advertised  it 
in  the  newspapers  of  their  home  cities.  They 
kept  at  it — and  kept  at  it. 

After  a  bit,  buying  began  to  wake  up — 
slowly  at  first,  then  in  greater  volume. 

Progressive  merchants  who  know  news¬ 
paper  advertising  pulls  progressively  went  at 
it  harder. 

Business  grew  better  and  better,  and  by  the 
last  part  of  December  many  merchants  were 
reporting  record-breaking  sales,  and,  taking 
the  country  as  a  whole,  business  was  good. 

Newspaper  advertising  saved  the  day  and 
made  it  possible  for  the  merchants  to  clear 
their  shelves  and  reorder  from  the  manufac¬ 
turer — thus  loosening  the  clogged  stream  of 
commerce  and  setting  the  factory  wheels  in 
motion. 

Newspaper  advertising  is  the  greatest  single 
business  force  on  this  continent  today. 


JN  an  effort  to  atimulate  busines*  and  promote  newspaper  advertising  as  the  one 
means  to  that  end  the  Bureau  of  Advertising  of  the  American  Newspaper  Publishers 
Association  has  prepared  and  sent  out  a  series  of  promotional  advertisements.  The 
use  of  them  is  optional  with  the  newspapers.  That  great  good  will  result  from  their 
use  there  can  be  no  doubt.  Above  we  reproduce  the  advertisement  that  is  offered  for 
release  on  February  28.  Its  publication  in  any  newspaper  before  that  date  is  forbidden 


the  retailer.  Conferences  have 
in  St.  Paul,  Minneapolis,  Dulqti,^’ 
other  points.  The  committee  is  wt||  ‘‘ 
isfied  with  the  progress  made  tW* 
dnd  believes  that  negotiations  no»  ^ 
way  will  yield  further  material  S 
ress. 

“The  proposition  is  a  ver)-  siJ 
one,”  says  the  report.  “The 
turer,  wholesaler  and  jobber  must 
a  certain  volume  of  business,  and  .jl 
volume  cannot  be  brought  about  if  tU 
goods  get  no  further  than  the  shelve 
the  retailers  throughout  the  coud 
On  the  other  hand,  the  local  publish 
has  a  medium  which  will  assist  to  ^ 
these  goods  to  the  ultimate  consmyl 
but  he  is  blocked  to  a  certain  d^ 
through  lack  of  co-operation  of  tit  J 
tailer.  The  way  to  cut  the  bot  is  IL 
the  jobber,  manufacturer  and  publisij 
to  work  together  to  assist  the  retiiy 
and  all  three  will  profit  in  the  end." 

A  clause  in  the  resolutions  in  faw 
state-owned  pulp  mills  was  rejected  liJ 
a  heated- debate.  It  was  opposed  end 
ground  that  it  tended  toward  govemJ 
ownership. 

Said  Howard  Folsom  of  Taytsi 
Falls:  “If  we  pass  this  it  will 
selfish  measure,  because  wewouldkj 
record  as  favoring  any  kind  of  govtJ 
ment  ownership  only  when  it  would  L 
directly  profitable  to  us  and  repudiatJ 
it  where  it  might  benefit  others.” 

“Government  ownership,”  saidjm. 
Grondahl,  editor  and  manager  of 
Red  Wing  Daily  Republican,  "as  a  a 
jority  of  us  hold,  applies  only  topi, 
utilities  and  not  to  natural  resourew' 

The  establishment  of  a  state  cm 
ship  board  for  motion  pictures  iij 
urged. 

Harold  H.  Barker  of  Elbow  Lake, 
of  Minnesota’s  world  war  heroes,  vj 
elected  a  member  of  the  executive  c 
mittee. 


NOW  TOGETHER  IN  WORCESTEf 


T.  T.  Ellu  Complete*  Final  Detaili 
Hi*  Evening  Gazette  PurcktM 

Worcester,  Mass. — The  Evening 
zette.  recently  purchased  by  Thecc: 
T.  Ellis,  publisher  of  the  Telegri 
moves  to-day  from  its  quarters  on 
chanic  street  to  the  Telegram 
on  Franklin  street,  where  arrangerma 
for  taking  care  of,  the  two  papers 
been  completed.  The  Gazette  buiH 

will  be  rented.  .Additional  cquipue® 

has  been  installed  in  the  mechani* 
department  and  the  press  room  to  :il| 
care  of  the  two  papers,  the  edit'’: 
rooms  have  been  re-arranged  and : 
Sunday  department  has  been  moved 
the  fourth  floor  to  give  additional  'P<^ 
for  the  reportnrial  staff  in  the  w 
room  on  the  second  floor. 

No  drastic  changes  have  been  made 
the  personnel  of  the  papers.  Daniel 
Pickering,  who  has  l>een  county  eii 
of  the'  Telegram  for  a  number  of  .'W 
transfers  to  the  day  side  and  bec'^j 
county  editor  of  the  Gazette.  WiM 
J.  I.arkin  of  the  Gazette  staff  has " 
signed  and  will  join  the  staff  of  ■' 
Worcester  Evening  Post.  Francii 
Murphy,  as.sistant  county  editor  of : 
Telegram,  will  have  the  night  side 
the  countv  staff  for  the  present. 


Dubuque  Daily  New*  Suapaxl' 

Dubuque,  Iowa. — The  Daily  Nf’ 
suspended  publication  Sunday. 
Times-Journal  has  purchased  it* 
scription  list.  The  News  was  launt 
in  .August.  1919,  entering  fh* 
newspaper  field  in  Dubuque  in 
to  two  old-established 
Wallis,  former  alderman,  is 
News  Publishing  Company  and 
as  editor  and  manager  of  the  P®  j 
tion. 
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EDISON 


COMPANY  DEVELOPED  $3,500,000 
NEWSPAPER  ADVERTISING 


Udiiarkable  Results  Are  ShoMm  in  Report  on  Local  Dealer-National 
Advertiser  “Hook-Up”  Experiment  of  One  Year 
— Applicable  to  Other  Businesses 


By  FRANK  UROY  BLANCHARD 


SINGLE  manufacturing  concern 
last  year  developed  among  its  deal- 
(Ts  a  total  of  $3,500,000  worth  of  local 
iKWspaper  advertising,  a  record,  it  is 
li^td.  that  has  never  been  equalled  in 
the  history  of  business.  This  accomp- 


and  scientific  campaign  to  be  run  in  one 
or  more  local  newspapers  for  twelve 
months.  The  Edison  Company  agreed 
to  furnish  the  newspapers  direct  mats 
or  stereotypes  of  the  advertisements  that 
are  to  appear  during  the  month,  space 
being  left  to  insert  the  name  and  address 
of  the  dealer.  E^ch  newspaper  would 
furnish  a  proof  of  each  ad  to  the  dealer 
for  his  O.  K.  before  publication  in  order 
that  he  may  approve  or  disapprove  of 
the  way  the  address  has  been  inserted. 

The  copy  furnished  will  be  timely, 
will  often  possess  a  news  interest  and 
will  be  prepared  by  writers  who  under¬ 
stand  how  to  make  it  attractive  and  pro¬ 
ductive  of  business.  The  estimated  cost 
of  this  copy  service  to  the  company  is 
$60  a  year  but  is  furnished  the  dealer 
free. 


Company  Handle*  All  Detail* 

The  Edison  Company  makes  all  the 


ASIMji-e.  iiig  well  that  many  of  the  Edison  dealers 

last  vear  developed  among  its  deal-  would  advertise  locally  if  some  one 

would  write  the  copy  for  them.  Often 
the  dealers  would  appeal  to  the  sales¬ 
men  for  assistance  in  this  direction 
which  they  could  not  give  because  they 
liihinent  is  so  unusual  that  manufactur-  had  had  no  training  in  the  preparation 
tfs  and  newspaper  publishers  every-  of  advertising  matter. 

(here  will  be  interested  to  know  how  it  To  meet  this  situation  Mr.  Maxwell 
ns  done.  It  was  the  outcome  of  a  re-organized  and  enlarged  his  advertis- 

orffully  prepared  plan  adopted  for  ing  department,  placing  at  its  head.  ^  _ 

souring  the  co-operation  of  dealers  that  J-  B-  Gregg,  who  had  been  connected  arrangements  with  the  newspapers  for 
went  into  effect  February  1,  1920.  with  the  company  m  another  capacity  appearance  of  the  advertisements. 

William  Maxwell,  vice-president  and  for  several  years,  but  .who  had  an  expert  checks  them  up  as  they  are  printed  to 
jeneral  manager  of  Thomas  A.  Edison,  knowle'dge  of  printing  and  a  fine  capa-  jji  proper  position,  and 

Inc..  West  Orange.  N.  J.  manufacturers  city  for  organization 
of  the  New  Edison  Phonograph,  in  1919  Mr.  Maxwell  notified  all  Edison  deal- 
iKcame  much  disappointed  with  the  re-  ers  through  the  jobbers  that  under  cer¬ 
tain  conditions  the  company’s  advertis¬ 
ing  department  would  prepare  for  them 
advertisements  of  any  size  they  might 
desire ;  it  would  also  write,  print  and 
mail  to  their  customers  or  prospects 
circulars  that  would  bring  people  to 
their  stores ;  and  would  supply  them 
with  such  other  advertising  matter  as 
IT)-.  Although  Mr.  Maxwell  had  tried  they  could  use  to  advantage  in  their  local 
ven-  hard  to  get  the  jobbers’  salesmen,  compaigns. 

not  only  to  sell  Edison  phonographs  to  Mr.  Maxwell  himself  then  wrote  a 
the  deiders  but  to  show  the  latter  how  pamphlet  containing  the  details  fifteen 
they  could  build  up  their  business  advertising  and  service  propositions  that 


lolt  of  efforts  that  had  been  made  to 
secure  the  co-operation  of  dealers  in 
exploiting  its  products.  The  company, 
which  is  one  of  the  three  largest  phono- 
paph  manufacturers  in  the  United 
Sate,  distributes  its  instruments  through 
thirty-six  jobbing  houses  which  are  so 
located  that  they  cover  the  entire  coun- 


appear  on  the  days  designated  in  the 
contract.  If  insertions  are  omitted  or  the 
ads  are  out  of  position  the  matter  is 
taken  up  with  the  publishers  and  an  ad¬ 
justment  is  secured. 

In  other  words  the  company  renders 
the  same  service  to  the  advertiser  that 
an  advertising  agency  would  render,  ex¬ 
cept  that  it  has  nothing  to  do  with  the 
payment  of  bills  for  space  and  receives 
from  the  publishers  no  rebates  or  com¬ 
missions. 

Last  year  2,000  Edison  dealers  signed 
contracts  for  the  2,000-inch  newspaper 
advertising  campaigns,  or  a  total  of 
4,000,000  inches  for  the  year,  represent- 


through  advertising,  but  somehow  the  the  company  asked  the  jobbers’ salesmen  ^  investment  of  '  $3448  500 


ulesmen  didn’t  enthuse.  They  told  him 
that  they  were  salesmen  and  not  adver¬ 
tising  men,  and  therefore  it  was  not 
their  province  to  do  the  missionary  pro¬ 
moting  work  he  had  in  mind. 


to  submit  to  the  dealers  of  prospective 
dealers.  Those  that  are  of  special  in¬ 
terest  to  the  publishers  of  newspapers 
are  the  following ; 

Interlocking  Advertising.  Dealers 
were  asked  to  pledge  themselves  to  use 
2,000  inches  of  advertising  in  a  complete 


These  figures  show  that  Mr.  Maxwell’s 
proposition  regarding  newspaper  adver¬ 
tising  appealed  to  nearly  half  the  total 
number  of  dealers  during  the  first  year 
it  was  in  force.  The  dealers  liked  it 
because  it  relieved  them  of  all  bother 
incidental  to  the  writing  and  placing  of 


Jobber*’  Sale*inen  Held  Key 

Mr.  Maxwell  finally  concluded  that  if 
he  was  ever  to  get  hold  of  the  dealers 
he  would  first  have  to  win  over  the  job¬ 
bers'  salesmen.  He  knew  perfectly  well 
that  they  couldn’t  be  expected  to  take  up 

the  study  of  advertising  in  order  to  be  .  ..  ...  ..  „ 

in  a  position  to  talk  intelligently  about  it  statistics  on  production  States  mill  points  and  4,001  tons  at  Ca¬ 
to  the  4,200  Edison  dealers  upon  whom  shipments  of  newsprint  by  44  U.  nadian  points.  Total  stocks  at  all  re- 

thev  called  at  regular  intervals  during  and  Canadian  mills  reporting  to  the  porting  mills  amounted  to  9,943  tons 
the  year.  News  Print  Service  Bureau  show  clearly  more  on  January  31  than  on  December 

If.  however  he  could  show  them  how  Low  the  "bottom”  has  dropped  out  of  31.  The  total  of  38,589  tons  on  hand 
fliey  could,  without  much  effort,  interest  iLe  newsprint  market.  Every  item  listed  January  31  amounted  to  about  6  days’ 
the  dealers  in  the  national  advertising  w'lth  the  exception  of  stocks  on  hand,  production.  Last  year  at  this  time  there 
the  company  was  doing  and  encourage  shows  a  falling  off  as  compared  with  were  only  22,735  tons  reported  on  hand, 
them  to  take  advantage  of  it,  and  thus  January,  1920.  Stocks  during  January,  A  study  of  the  figures  are  well  worth 
largely  increase  the  numbers  of  phono-  1921,  increased  5,942  tons  at  United  while  from  the  newspaper  standpoint, 
graphs  they  could  sell  the  dealers,  then, 
perhaps  they  might  be  willing,  and  even 
anxious  to  encourage  the  dealers  adver¬ 
tise  locally. 

After  studying  the  problem  for  some 
titne  Mr.  Maxwell  evolved  the  plan 
described  below.  The  company  was 
then  investing  $500,000  a  year  in  exploit- 
i^  its  phonograph  in  the  national  maga- 
aines  that  had  a  distinctively  home  cir¬ 
culation,  but  was  investing  no  money  in 
the  newspapers.  This  year’s  schedule 
calls  for  an  expenditure  of  over  $900,- 


UNITED  STATES  MILLS 
-  Production  - 


Days  Comoa- 

niesRe-  Maximum  in  Tons 


Per 

Cent 


Shipment*  Total 
Total  Per  Stocks 
Tons  Cent  on  Hand 


1921 — January. . 
1920 — January. . 


Mo.  porting  Per  Mo.  Per  Day  Per  Mo.  Per  day 


Actual  in  Tons  of  Maxi-  During  of  Maxi-  at  all 


1921 — January. . 
1920 — ^January. . 


1921 — January. . 
1920 — ^January. . 


109,538 

112,806 


74,125 

72,232 


4,347 

4,178 


4,030 

4,086 


mum 

95.5 

97.4 


Month  mum 
98,806  90.2 
108,556 


96.2 


71,518 

72,909 


2,861 

2,807 


96.5 

100.7 


104.781 
109,887 

Canadian  Mills 
2,965 
2,782 

United  State*  and  Canadian  Mill* 

183,663  7,312  176,291  6,891  96.2 

185,138  6,960  182,796  6,893  98.7 

Note:  Maximum  figures  1921  represent  average  production  best  three  month*  of  1920. 
Note:  Maximum  figures  1920  represent  average  production  best  three  months  of  1919. 


Points 

23,471 

13,071 


67,360 

71,652 


166,166 

180.208 


90.9 

99.0 


90.6 

97.3 


15,118 

9,664 


38.589 

22,735 


A  series  of  illustrated  advertisements 
»c?e  and  small  that  were  to  be  used  in 
the  national  campaign  was  prepared  and 
copies  of  same  together  with  a  list  of 
the  periodicals  in  which  they  must  ap¬ 
pear  were  in  a  handsome  leather  port¬ 
folio  and  presented  to  all  of  the  jobbers’ 
talesmen  who  call  upon  Edison  dealers 
^  prospects.  Enclosed  also  in  the  port¬ 
folio  was  a  description  of  fifteen  adver- 
ttsing  propositions  from  which  the  sales- 
JMn  could  select  one  or  more  that  would 
tie  likely  to  appeal  to  the  dealer. 

Jobbers’  salesmen  had  told  Mr.  Max- 


In  connection  with  the  above  figures, 
the  efforts  of  paper  manufacturers  to 
find  markets  enough  to  keep  their  mills 
running  is  illustrated  by  the  new  bids 
just  made  to  the  United  States  Govern¬ 
ment. 

Forty  of  the  largest  paper  manufac¬ 
turing  concerns  in  the  United  States 
submitted  proposals  today  to  the  joint 
Committee  on  Printing  for  furnishing 
paper  to  the  Government  Printing  Office 
for  a  period  ^f  either  three  or  six 
months,  beginnmg  March  1.  The  prices 
quoted  show  a  decided  drop  from  those 


submitted  January  31  last,  at  which  time 
the  joint  committee  rejected  all  bids. 
For  instance,  the  price  on  about  4,000,000 
pounds  of  writing  paper  shows  a  de¬ 
crease  since  January  31  of  from  3  to  4 
cents  a  pound,  book  paper  is  down  1 
cent,  ■while  newsprint  paper  which  was 
quoted  at  6.28  cents  delivered  on  January 
31,  is  quoted  at  5.48  cents  delivered. 

It  is  estimated  that  if  the  committee 
awards  the  contracts  on  the  basis  of  the 
figures  submitted,  it  will  have  saved  the 
government  $300,000  as  a  result  of  its 
rejection  of  all  bids  three  weeks  ago. 


the  advertising  and  gave  them  first  class 
advertisements.  Moreover  the  plan 
gives  -the  smallest  dealer  a  service  that 
he  could  not  afford  to  buy  and  places 
him  on  the  same  footing  as  the  big 
dealer  who  employs  an  advertising 
agent. 

Newspaper  publishers  regard  the  Edi¬ 
son  dealer  advertising  plan  with  favor 
because  it  often  develops  advertising 
contracts  where  none  existed  before. 
Moreover,  any  business  or  advertising 
manager  of  a  newspaper  located  in  a 
city  where  Edison  dealers  are  not  adver¬ 
tising,  with  the  information  contained 
in  this  article  in  hand,  can  make  a  can¬ 
vass  of  such  dealers  that  will  be  hard 
for  them  to  resist. 

In  order  to  get  the  views  of  Edison 
phonograph  dealers  on  newspaper  ad¬ 
vertising,  Mr.  Gregg,  the  advertising 
manager  of  the  company,  recently  sent 
out  a  questionnaire,  which  brought 
out  some  interesting  facts. 

One  of  these  questions  was:  “Do 
you  believe  in  the  law  of  replenish¬ 
ment  in  connection  with  newspaper 
advertising?”  In  explanation  of  the 
question  it  was  shown  that  just  as  a 
farmer  must  fertilize  his  fields  from 
year  to  year  if  he  expects  to  harvest 
abundant  crops,  so  the  advertiser  must 
fertilize  his  market  with  advertising  if 
he  would  build  up  a  large  patronage. 

The  replies  received  showed  that  out 
of  359  dealers  352  answered  “yes.”  In 
reply  to  other  questions,  339  out  of  370 
dealers  declared  their  belief  that  ad¬ 
vertising  should  be  a  constant,  regular, 
systematic  investment,  planned  a  year 
ahead  like  the  rent  of  a  store ;  196 
favored  one  comparatively  large  ad  per 
week  while  133  preferred  the  same 
amount  in  two  smaller  ones. 

Against  Eccentric  Display 

That  the  laws  of  optics  rather  than 
eccentric  display  that  disregards  those 
laws  should  govern  the  displayi  of  ad¬ 
vertisements  was  the  opinionv'of  274 
dealers  while  26  took  the  opposite 
view.  Concerning  the  use  of  coupons 
which  readers  can  fill  out  and  send  to 
them  for  catalogues  and  other  printed 
matter,  224  dealers  favored  them  and 
130  did  not. 

“Do  you  agree  that  the  effectiveness 
of  your  advertising  can  be  greatly  in¬ 
creased  by  circularizing  and  canvassing, 
and  that  a  larger  share  of  its  effect 
ought  to  be  obtained  in  this  way?”  was 
another  question  asked. 

The  almost  unanimous  answer  was 
“yes,”  348  voting  that  way,  and  only  11 
disagreeing. 

In  order  to  ascertain  what  elements 
the  dealers  believed  should  be  incor¬ 
porated  in  Edison  newspaper  advertis¬ 
ing,  Mr.  Gregg  set  down  a  list  of 
eleven  and  requested  them  to  indicate 
their  preferences.  From  the  replies  it 
appeared  that  the  following  were  most 
favored  in  the  order  named:  “Realism 
of  the  New  Edison,”  “New  Recrea¬ 
tions,”  “Sentimental  Home  Circle  Ap¬ 
peal,”  “General  Benefits  of  Music,” 
“Entertainments,”  and  “Fact  that 
Prices  Have  Been  Reduced.” 

The  Edison  Company  does  not  limit 
its  service  to  dealers  to  furnishing 
newspaper  advertisements.  It  prepares 
and  sends  to  lists  of  customers  and 
prospefcts  supplied  by  their  letters,  fold¬ 
ers  and  circulars  designed  to  supple¬ 
ment  the  national  and  local  advertising 
at  no  expense  to  the  dealer  except  pay¬ 
ment  of  postage.  It  prepares  a  new 
window  display  each  month  which 
carries  out  the  theme  of  the  newspaper 
and  magazine  advertising  for  that 
month.  For  these  several  displays  a 
charge  of  $2.50  each  is  made. 

Another  advertising  feature  that  has 
helped  sales  wonderfully  is  the  tone 
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concerts  pivcn  by  dealers  to  arouse  in¬ 
terest  in  the  New  Edison  phonographs 
and  records.  Over  5,000  of  these  con 
certs,  with  a  total  attendance  of  up¬ 
wards  of  5,000.000,  have  been  held  in 
three  years.  The  newspaper  advertis¬ 
ing  employed  to  exploit  these  concerts 
amounted  to  565.296  inches.  This  is  in 
addition  to  the  regular  advertising. 
Besides  these  concerts  are  the  more 
pretentious  concerts  given  in  public 
halls  and  auditoriums  at  which  high 
class  artists  appear,  one-half  of  the  ex¬ 
pense  being  borne  by  the  company  and 
one-half  by  the  dealer.  In  twelve 
months  624.593  inches  of  newspaper 
advertisements  were  used  to  exploit 
them. 

For  dealers  handling  the  Diamond 
Amberola  a  special  co-operative  news¬ 
paper  campaign  was  arranged  last  year. 
There  were  21  advertisements,  totaling 
602  inches  of  space  in  the  series  which 
began  to  appear  September  1  and  will 
be  continued  to  March  1,  1921.  The 
arrangement  made  with  the  dealer  pro¬ 
vided  that  an  allowance  of  6%  on  all 
instruments  purchased  was  made  by 
jobbers  up  to  two-thirds  the  cost  of  the 
advertising. 

Mr.  Maxwell  estimates  that  Thomas 
Edison.  Inc.,  is  re.sponsible  for  more 
than  5,000,000  inches  of  newspaper  ad¬ 
vertising  which  will  appear  during 
1921. 

An  advertising  feature  furnished  by 
the  company  that  is  attracting  attention 
among  the  dealers  is  a  twelve-page 
magazine  printed  on  a  fine  quality  of 
paper  and  illustrated  with  plenty  of 
half-tone  pictures  of  singers  and 
actresses  who  appear  in  the  big  musical 
productions  and  of  artists  whose  songs 
are  reproduced  in  Edison  records. 
These  are  mailed  to  customers  and 
prospects  at  a  cost  of  two  cents  each. 

From  the  above  outline  of  the  activi¬ 
ties  of  the  advertising  department  of 
Thomas  Edison.  Inc.,  it  is  quite  evident 
that  ^Ir.  Gregg's  staff  has  plenty  to  do. 
Five  million  pieces  of  printed  matter 
are  handled  each  month.  .\t  present 
135  persons  are  engaged  in  the  de¬ 
partment. 


STORES  COURT  RUIN  BY 
CUTTING  AD  SPACE 


INTENSIFY  ADVERTISING 


JeMe  Neal  Tells  Chicagoans  Some 
Things  for  Deep  Thought 


Chicago. — In  his  address  last  week 
before  the  Advertising  Council  of  the 
Chicago  Association  of  Commerce,  Jesse 
H.  Neal,  of  New  York,  executive  secre¬ 
tary  of  the  Associated  Business  Papers, 
aroused  much  intere.st  among  the  mem¬ 
bers  by  an  appeal  for  intensified  adver¬ 
tising.  Mr.  Neal  said  94  per  cent,  of 
of  all  corporate  business  in  trade  and 
industry  was  done  by  232,000  concerns 
with  gross  annual  business  amounting  to 
about  eighty  billions,  tremendous  buy¬ 
ing  power  thus  being  centered  in  the 
hands  of  a  fraction  of  one  per  cent,  of 
the  population. 

“Are  you  shooting  at  the  one  hundred 
and  five  million,  or  at  your  particular 
game?’’  he  asked.  “.\re  you  sinking 
dry  holes  all  over  the  land  or  are  you 
putting  down  a  line  that  you  know'  will 
pierce  the  center  of  rich  soil  bearing 
sands?  Some  one  has  said  this  con- 
.spicuous  waste  reaches  its  zenith  when 
a  pretty  woman  kisses  a  small  boy,  but 
how  about  the  spectacle  of  beautiful 
advertising  going  where  there  can  be  no 
responsive  thrill  on  either  side?” 

George  Creel,  chairman  of  the  Com¬ 
mittee  on  Public  Information  during  the 
war.  was  the  guest  of  the  advertising 
council  at  luncheon  Monday.  He  ad¬ 
dressed  the  members,  telling  them  some¬ 
thing  of  the  government’s  advertising 
experiences  and  dwelling  upon  the  uses 
of  the  moving  picture. 


St.  Paul  Advertising  Manager  Tells 
Retailers  That  Copy  in  Newspapers 
Is  Vital  to  Prosperity  of 
Their  Business 


(.Special  to  Editor  &  Publisher) 


St.  Paul,  Minn. — “It  is  of  paramount 
importance  that  newspapers  throughout 
the  country  and  retail  interests  of  the 
various  cities  shall  work  to  preserve  the 
cordiality  which  has  characterized  their 
relations  for  the  past  generation — the 
period  of  time  in  which  retail  stores, 
also  newspapers,  have  grown  to  their 
greatest  prestige  and  prosperity,”  said 
A.  J.  McFaul,  advertising  director  of  the 
St.  Paul  Dispatch-Pioneer  Press,  in  ad¬ 
dressing  the  retail  department  of  the 
Associated  Advertising  Clubs  of  Minne¬ 
sota  at  the  recent  convention  here. 

Mr.  McFaul  called  the  attention  of 
the  gathering  to  the  reports  of  the  ad¬ 


dress  made  by  W.  H.  Mann,  wholesale 
manager  of  Marshall  Field  &  Co.,  at  the 
recent  convention  in  New  York  of  the 
National  Retail  Dry  Goods  .Association. 
Mr.  Mann  was  reported  to  have  said 
that  retail  stores  had  been  extremely 
W'asteful  of  advertising  space  and  that 
now  they  should  make  every  effort  in 
combination  with  each  other  to  reduce 
their  advertising  expenditures. 

"What  logic,”  asked  Mr.  McFaul,  “dic¬ 
tates  such  suggested  action  in  view  of 
the  fact  that  it  would  tend  to  cripple 
the  very  force  of  publicity  which  has  in 
large  part  explained  the  phenomenal 
growth  of  the  department  store  and  gen¬ 
eral  retail  business  in  this  country  as 
compared  with  other  countries? 

"The  newspapers  of  the  country  as  an 
effective  publicity  and  advertising  media 
cannot  be  injured  without  corresponding 
damage  being  inflicted  upon  the  retailers 
who  have  been  employing  space  in  the 
newspapers  and  building  up  a  reader- 
habit  which  has  grown  slowly,  but  surely 
and  tremendously,  over  an  entire  life- 


RULES  OF  SALESMANSHIP  APPLY  TO 
ADVERTISING  SOLICITATION 


WgALESMANSHlP  as  Applied  to 
Advertising"  was  the  subject  of 
an  interesting  address  delivered  before 
the  23rd  Street  V.  M.  C.  A.  class  in 
advertising  on  Wednesday  evening,  by 
-M.  D.  Hunton,  of  Cone,  Hunton  & 
Woodman,  special  newspaper  represent¬ 
atives.  Mr.  Hunton.  who  has  had  a 
long  and  extensive  e.xperience  in  sell¬ 
ing  newspaper  advertising,  illustrated 
his  points  by  many  good  stories. 

The  chief  principles  of  salesmanshii). 
he  declared,  are  four  in  number — a  good 
address,  a  thorough  knowledge  of  your 
own  and  competitor’s  goods,  combined 
with  general  husiness  information,  versa¬ 
tility,  and  a  knowledge  of  human  nature. 
There  are  two  kinds  of  salesmen  of 
advertising — those  who  make  people 
want  to  advertise — who  in  a  sense  create 
it,  and  as  the  general  advertising  agents, 
and  the  N.  P.  A.  Bureau;  and  the 
men  who  go  after  it  when  it  has  been 
created — the  solicitor  for  various  publi¬ 
cations. 

•After  showing  how  important  it  is 
for  a  salesman  to  be  well  groomed, 
courteous,  and  have  a  pleasing  address 
Mr.  Hunton  went  on  to  say: 

“You  must  visualize  your  proposition 
to  the  buyer.  It  is  necessary  to  show 
the  aim  and  character  of  your  medium 
in  order  to  show  the  kind  of  people  it 
reaches.  If  you  can  demonstrate  an  al¬ 
most  undemonstrable  proposition  by 
comparing  results  obtained  by  one  ad¬ 
vertiser,  with  probable  results  to  be 
obtained  by  another  advertiser,  with 
somewhat  similar  goods,  you  have  your 
prospect  interested. 

“If  you  can  further  show  that  the 
people  who  read  or  see  vour  medium 
not  only  want  the  prospect’s  goods,  but 
have  the  money  to  buy  them,  you  have 
the  prospect  half  landed.  In  solicitation 
comparison  is  almost  inevitable  and  it 
has  to  be  dexterously  done  not  to  be 
offensive. 

“If  you  abuse,  run  down,  or  under¬ 
rate  your  competitor’s  proposition,  you 
almost  invariably  arouse  sympathy  for  it. 
It  is  a  trait  of  human  nature  to  run  to 
the  help  of  some  one  who  is  being  at¬ 
tacked.  What  is  called  ‘knocking’  is  poor 
solicitation.  In  making  comparisons 
don’t  make  ‘ordorous’  ones  as  Mrs. 
Malaprop  says. 

“The  value  of  general  information 
is  always  apparent.  It  is  important  to 
know  the  financial  conditions  in  the  dif¬ 
ferent  parts  of  the  country,  the  jobbing 


houses,  freight  facilities  and  particular 
wants  of  the  people.  Last  summer  an 
electric  fan  manufacturer  was  advertis¬ 
ing  merrily  in  San  Francisco  where  it 
is  always  cool  enough  in  summer  to 
wear  a  light  overcoat  and  where  strong 
winds  blow,  and  not  using  a  line  of  ad¬ 
vertising  in  Sacramento  or  Los  Angeles 
in  which  sections  there  is  a  lot  of  hot 
weather. 

“Versatility  is  valuable  in  solicita¬ 
tion.  I'o  show  an  advertiser  that  your 
medium  is  good  for  the  sale  of  steam 
engines,  and  5  minutes  later  show  an¬ 
other  advertiser  that  it  is  well  adapted 
to  sell  women’s  veils,  requires  a  quick- 
change-brain  artist.  There  is  no  reason 
why  a  medium  may  not  %be  good  for 
both,  but  it  takes  the  versatile  man  to 
show  it. 

“1  have  seen  Uneeda  Biscuit  adver¬ 
tised  in  the  New  York  Commercial,  a 
financial  and  commercial  paper,  and 
men’s  suspenders  and  razors  in  Vogue, 
an  ultra  feminine  publication.  A  solici¬ 
tor  has  to  call  on  many  kinds  of  people 
and  versatility  is  an  asset.  Since  women 
in  large  numbers  have  come  in  to  orna¬ 
ment  and  elaborate  business  it  is  obvious 
that  the  solicitor's  line  of  business  con¬ 
versation,  or,  at  least,  his  manner,  must 
change  somewhat  in  addressing  the  fair 
advertising  manager,  from  what  it  is  in 
pushing  facts  at  some  bluff  and  burly 
space  buyer  of  the  opposite  sex  who 
isn’t  impressed  if  you  don’t  hammer 
your  fist  on  the  table. 

“In  no  business  is  a  knowledge  of  hu¬ 
man  nature  more  important  than  in 
soliciting  advertising.  It  is  evident  that 
in  soliciting  some  crusty,  busy  and  nerv¬ 
ous  bank  president  it  is  not  wise  to 
dally  with  jokes  or  take  excursions 
away  from  the  main  subject.  On  the 
other  hand  there  is  the  chap  who  enjoys 
the  amenities  and  a  short  conversation 
before  getting  down  to  the  business  in 
hand.  One  fellow  is  affected  by  statis¬ 
tics;  another  is  influenced  by  generali¬ 
ties. 

“So  it  is  well  to  size  up  the  man  and 
classify  him  according  to  your  experi¬ 
ence  with  men.  One  thing  the  solicitor 
may  be  sure  of  is  that  the  appeal  to  the 
pocket  book  is  a  sound  argument  with 
any  prospect.  Every  argument  should 
be  used  to  show  the  advertiser  how  his 
interest  would  be  scr^ftd  by  taking  your 
medium.  A  good  solicitor  never  asks 
for  an  order  as  a  favor.” 


time,  and  it  will  take  another  gtj. 
to  change  this  habit.  MeanC^ 
will  happen  to  the  retail  interestD  * 
“What  happens  to  an  army 
artillery  is  destroyed— and  the  ^ 
papers,  let  me  emphasize,  have  ben, 
artillery  of  the  retail  army,  ^ 
“However,  newspapers  take  a  i 
viewpoint  of  this  subject  and  are  ■ 
to  encourage  a  more  skillful  use  of', 
vertising  space— a  use  which  will 
vent  waste,  as  it  is  to  the  interests' J 
newspapers,  as  well  as  retailers,  that  j 
vertisers  shall  be  efficient  so  tint 
may  obtain  maximum  results  and  tl* 
fore  remain  permanent  advertisers, 
“It  is  conservative  to  suggest  to i 
retail  interests  that  they  continue  toj 
pend  between  1  per  cent  and  5  per- 
of  their  net  income  in  newspaper  adr, 
tising— the  1  per  cent  for  stores  of  h 
volume,  and  as  high  as  5  percents 
smaller  institutions?  which  must  n 
more  intensive  efforts  to  attract  then 
lie  to  their  less  elaborately  equipped  j 
less  prominently  located  establish] 
“Even  in  stores  of  great  size-thelij 
cent  of  advertising  expenditure  is 
sufficient  for  many  departments,  f] 
instance,  yard  goods  sections  o 
can  make  increases  in  business ' 
expending  even  1  per  cent  for  adver 
ing  on  the  basis  of  a  year’s  businenlj 
women’s  ready-to-wear,  even 
largest  stores,  requires  advertising) 
motion  to  the  extent  of  2^2  to  I'd) 
cent  and  the  proper  merchandising  oil 
men’s  ready-to-wear  department  sa 
times  necessitates  an  appropriation  of| 
per  cent  for  advertising.  Even  1 
have  been  trained  to  regard  the  Ij::J 
figure  as  fairly  conservative,” 
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Portland  Press  Moves  Upitiin  j 

Portland.  Ale. — The  Portland 
Press,  a  morning  paper,  was  forced  j 
move  up  one  story  to  the  third  f 
the  Press  Building  because  of  then 
pansion  of  the  plant  of  its  aftern 
competitor,  the  Evening  Express-.Mi^ 
ti.ser.  The  publishers  of  the  latterl 
order  to  give  additional  floor  space. 
a  two-story  addition  which  unfortuiu 
extended  to  the  wall  of  the  Press  i 
ing,  shutting  out  the  light  from  thee 
posing  room  and  necessitating 
change  to  the  story  above. 
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Kennebec  Journal  a  Text  Book 

Augusta,  Me. — The  distinction  ( 
ing  a  text  book  for  use  in  the  | 
schools  has  been  accorded  the  Kennt 
Journal.  Several  Maine  towns  haven 
scribed  for  the  Journal  for  three  mod 
so  that  the  pupils  may  keep  track  j 
what  the  Legislature  is  doing  duringil 
biennial  session  and  thus  study  the  a 
ments  of  civil  government.  Extrea 
full  reports  are  given  by  the  Jotn 
which  is  the  State’s  official  paper. 


No  New  Printers’  Scale  in 

Hartford,  Conn. — The  recent 
nouncement  of  the  negotiation  of  a  i 
1.  T.  U.  scale  with  Hartford  newsp 
by  Editor  &  Publisher,  is  stated 
incorrect  by  Clayton  P.  Chambffh 
vice-president  of  the  Times.  “We  I 
been  unable  thus  far  to  come  to 
agreement,”  says  Mr.  Chamberlain, 
the  matter  is  to  come  to  arbitrali^ 
within  the  next  30  days.” 


’Phone  from  Key  West  and 

Havana,  Cuba.— Tests  of  the 
ccntly  completed  telegraph  iPi 
phone  cable  between  Havana  and  K. 
\Vest  have  proved  entirely  sotisf^ 
it  is  declared  by  officials  of  the^ 
Telephone  and  Telegraph 
Inauguration  of  the  new  service  u 
pected  in  about  three  weeks.  I 
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*,  y  ad  club  ball 
splendid  success 

700  Gue»ti  Spend  Evening  of 
*^ure  at  Hotel  Aator  in  N.  Y. 
-American  PulU  a  “Stunt” — 
Made  an  Annual  Affair 
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,  The  Advertising  Club  of  New  York 
loiertained  at  the  most  brilliant  social 
x-tion  in  its  history  on  Feb.  21,  at 
, 'hotel  Astor,  with  about  seven  hun- 
guests  present.  It  was  the  first 
*■  of  its  kind  the  club  has  ever  given, 
.l;j  SO  successful  did  it  prove  that  be- 
^  the  close  of  the  evening,  Charles 
d  FpeT.#  Green,  chairman  of  the  entertainment 
paper  j|!Jfflnittee,  announced  that  it  would  be 
ores  of  ^"annual  event  henceforth,  on  the  eve 
^George  Washington’s  Birthday. 

TIk  grand  ball  room  of  the  Astor  was 
racUhtfiransformed  into  a  veritable  fairyland 
quipped  ®ir  tl*'  occasion-  and  decorated  with  a 
iblisii- J^lth  of  forns,  palms,  banners  of  rich 
i  r'^lors  and  softly  shaded  lights,  making 
'  effective  setting  for  the  entertain- 
|Irnt,  which  was  called  “A  Night  in  the 
Grient." 

i  The  evening’s  program  began  with 
l^gs,  skits  and  dances  by  a  number  of 
fc-iftssional  entertainers,  including  Han- 
JLd  and  Pee  Wee  Myers,  Jack  Hanly, 
ith  Baker,  Julius  Tannen,  Harriet 
ortor  and  Miller  and  Steiner.  This 
|as  followed  by  a  musical  whimsy  “A 
ight  in  the  Orient,”  in  which  the  cast 
Itss  composed  of  the  club  members  as 


ctAllCab,  Most  Wonderful  Quince, 


Qu 

Fraiik  E.  Fehlman 
i  Buz.  Guards  of  the  “Hooch.” 

Royal  P.  Smith,  A.  H.  Van  Duzer 
Ram  Abiff,  Royal  Secretary, 

Louis  W.  Blescr 

eema.  One  of  the  Many, 

^Ur.A  Charles  C.  Oreen 

tland  Oriental  Magician, 

*  H.  Rea  Fitch 

,fhe  Jap  Jubelum,  Royal  Executioner, 

Albert  J.  fiibney 

J'fcjldcnt  Advertising  Club  of  New  York, 

.  ^  George  W.  Hopkins 

>  RttCu^lbter  Guard . W.  J.  Meindoe 

Cheese,  Bandit  Chief, 

T  deorge  W.  Stearns 

le  uttfT  Jjpesutbara,  Poor  Jazzaraziz  Slave  Oirl, 

Manning  Wakefield 
PROLOr.UE 

(Before  curtain)  “Le  Conteur, 
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Scene— Room 
Egypt. 

MUSICAL  NUMBERS— LIKSKV 
.  ORCHESTRA. 

C'triurc.  "A  Night  in  the  Orient.”  (Medley), 
.  Thomas  j.  Hughes 

“Fatcema” . Hi  Ram  Abiff 

'Japanese  Sailor” . The  Jan 

^Beshebara” . Hi  Ram  Abiff 

“JJ>e  Royal  Executioner,” ...  .Jubelum 
‘Beshebara”  .  Beshebara 

The  libretto  was  written  by  Charles 
Green,  the  lyrics  by  C.  P.  McDonald 
‘d  the  music  by  Thomas  J.  Hughes, 
d  the  little  playlet  was  given  a  warm 
vation.  The  programs  were  most  artis- 
;  and  will  be  treasured  as  souvenirs 
ly  the  guests.  .At  the  place  of  each 
i'Jest  also,  was  a  special  edition  of  the 
rtising  Club  News.  It  was  a  most 
iHertaining  little  sheet,  containing  car- 
•‘ons,  and  “puns”  on  the  members. 

Before  the  last  course  of  the  dinner 
been  served,  a  special  Advertising 
.  edition  of  the  New  York  American 
iiTned  at  the  Astor  Hotel,  containing 
isb' 'iW®*  °'*'y  B  complete  story  of  the  dinner. 
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ind  the  names  of  all  those  present,  but 
I  picture  of  the  guests,  and  dub  mem- 
■  ?  show. 

^  delicious  course  dinner  was  served, 
•ter  which  dancing  was  enj'oyed  un- 
I  t  e  Wee  small  hours,  two  orchestras 
I  continuously.  Sixtv 

fhe^  f  p!.*,  i?*"  Po®*"  Richard  Club 

lod  f  ‘‘i"  i"  a  private 

and  occasion,  and  a  number  of 

. .  if”  Roston,  Buffalo,  and  other 
'dies  were  present.  All  sorts 
frnm  souvenirs  were  given  away, 
ceisO'liiirf  ttces  to  boxes  of  tapioca, 

• _ _  ''’it®  did  not  draw  a  lucky 

were  consoled  by  having  a 


tiiiinber 


Editor  &  Publisher  f 

special  bag,  filled  with  souvenirs  pre¬ 
sented  to  them  with  their  coats,  at  the 
close  of  the  evening. 

The  entertainment  committee  headed 
l)y  Charjes  C.  Green,  chairman,  and 
composed  of  C.  P.  McDonald,  John 
.\dams  Thayer,  .Albert  J.  Gibncy,  Her¬ 
man  G.  Halsted,  z\rtliur  Doornbos,  H. 
K.  Stroud,  George  Nowland,  H.  Rei 
Fitch,  Thomas  J.  Hughes,  Cal  J.  Mc¬ 
Carthy,  D.  Morris-Jones,  Paul  Meyer, 
Louis  \V.  Blesser,  Manning  Wakefield. 
Walter  S.  Donaldson  and  Sidney  R. 
Clarke  were  untiring  in  their  efforts  and 
their  enthusiasm  was  responsible  for  the 
great  success  of  the  affair. 

Mr.  Green  lived  for  a  number  of 
years  in  Philadelphia,  and  the  clever 
novelties  interspersed  by  the  Poor  Rich¬ 
ard  Club  were  largely  due  to  his  work. 

During  the  evening.  Miss  .Anna  Vix 
dressed  in  a  Turkish  costume  as  “Lady 
Nicotine,”  pas.sed  around  cigars  and 
cigarettes  as  souvenirs 


or  February  26 ,  1921 

AD  WOMEN  MAKE  MEN 
LOOK  TO  LAURELS 


Fourth  Annual  Banquet  in  Philadelphia 
Demonstrates  that  Male  Sex  No 
Longer  Monopolizes  Pennsyl¬ 
vania  Advertising  Field 

By  E.  A.  Muschamp 

Phii..\dki.i-hia»— Up  to  the  evening  of 
Washington’s  Birthday  about  ninety- 
nine  nut  of  every  hundred  people  in 
Philadelphia  imagined  that  every  big 
and  successful  dinner  and  entertain¬ 
ment  given  by  the  members  of  the  or¬ 
ganized  advertising  profession  who 
con.stitute  the  members  of  the  celebrated 
Poor  Richard  Club.  Readers  of  Edi- 
Ti!R  &  Publisher  know  only  too  well 
that  the  Poor  Richardites  are  famous 
PS  promoters  of  dinners  and  entertain¬ 
ments. 


AIMING  TO  GIVE  NEW  YORK  BEST  AD 
CLUB  PUBUCATION 

. .  '  '  J-'-—  ■■  " 


C.  P.  McDonald 


^HE  Advertising  Club  of^New  York, 
having  established  a  reputation  as  a 
doer  of  big  things  in  American  adver¬ 
tising  clubdom,  has  decided  that  it  is 
going  to  add  still  another  distinction  to 
its  many  well  won  laurels — the  best  pub¬ 
lication  issued  by  any  organization  of 
its  kind.  As  the 
first  step  toward  the 
goal  of  perfection, 
the  affairs  of  the 
Advertising  Club 
News  have  been 
placed  in  the  hands 
of  a  hoard  and  an 
entirely  new  edi¬ 
torial  and  business 
policy  adopted, 
which  so  far  has 
developed  a  new 
t  y  p  o  g  r  a  p  h  i  - 
cal  dress,  an  en¬ 
largement  of  page  size  from  four  to 
five  columns,  the  narrowing  of  columns 
from  13  to  12^-^  ems,  more  use  of  illus¬ 
trations  and  real  club  news  and  con¬ 
structive  discussions  on  matters  of  most 
vital  interest  to  members.  . 

The  editorial  hoard,  which  has  come 
into  power,  is  composed  of  C.  P.  Mc¬ 
Donald,  editor-in-chief ;  D.  Morris- 
Jones,  managing  editor;  John  Clyde 
Oswald,  associate  editor;  Harry  Var- 

ley,  associate  editor ;  _ 

and  Edward  Kra¬ 
mer,  advertising  di¬ 
rector  —  all  adver¬ 
tising  and  publish-  ^ 
ing  men  of  e.xcep 
tional  ability  ant 
attainments. 

M  r  .  McDonald  1 
has  been  for  eight 
years  a  vice-presi¬ 
dent  of  the  Erank 
Preshrey  Company. 

He  started  life  in  Johr  C.  Oswald 
St.  Louis,  Janu- 

uary  28,  1877,  his  business  ability  it 
is  related,  asserting  itself  at  an  early 
age.  At  any  rate,  at  nine  years  he  was 
selling  newspapers.  Shortly  afterwards 
he  moved  to  Omaha,  where  he  was  sec¬ 
retary  to  Edward  Rosewater,  publisher 
of  the  Omaha  Bee  during  the  Trans- 
Mississippi  Exposition  and  later  became 
a  railroad  stenographer.  He  studied 
law  in  Chicago  and  for  several  years 
was  a  court  reporter.  For  ten  years 
before  coming  to  New  York,  Mr.  Mc¬ 
Donald  was  on  the  editorial  staff  of 
and  was  a  feature  writer  on  the  Chicago 
Tribune. 

D.  Morris-Jones,  managing  editor, 
since  1914  has  been  with  the  Hanff- 


Metzger  Advertising  Agency,  New 
A'ork,  but  on  February  14  will  join  thei 
organization  of  Sackheim  &  Scherman 
as  director  of  copy  and  plans.  He  first 
took  up  advertising  with  the  Ireland 
.Advertising  .Agency,  in  Philadelphia,  and 
liked  it  so  well  that  he  has  stuck  ever 
since  and  is  now  one  of  the  most  active 
members  of  the  New  A'ork  Advertising 
Club. 

Robert  R.  Updegraff,  until  this 
week  an  associate  editor  was 
assistant  editor  of 
Advertising  &  Sell¬ 
ing  during  the  first 
year  of  its  existence 
and  was  later  in 
charge  of  the  ad¬ 
vertising  depart- 
ment  of  the  Mel- 
lin’s  F'ood  Company 
of  Boston.  He  was 
advertising  manager 
for  four  years  for 
Daniel  Low  &  Co., 

Rob  t  R.  Updegraff  mail  Order  jewelers, 
and  was  for  three 
years  with  the  Erickson  Company  of 
New  York  as  copy  chief  and  later  as 
account  executive.  Last  September  he 
acquired  an  *  interest  in  the  Displays 
Company,  of  New  York,  creators  and 
producers  of  display  materials  for  na¬ 
tional  advertisers.  In  addition  to  his 
regular  work  Mr.  Updegraff  has  been 
a  constant  editorial  contributor  to  mag¬ 
azines  and  trade  publications  and  is  the 
author  of  “Obvious  Adams,”  “The  Sixth 
Prune.”  “Old  Speci¬ 
fication,”  “Rip  Van 
Winkle  I^nds  an 
Order,”  “Wheels  in 
the  Air”  and  the 
.-Vddison  B. 

Chester  stories. 

John  Clyde 
wald,  publisher 
The  American 
Printer,  is  also  an 
associate  editor. 

He  gained  his  fir.st 
knowledge  of  the  '  Harry  Varley 
printing  when  h  e 
conducted  a  newspaper  in  his  home 
town  of  Fort  Recovery,  Ohio.  From 
there  he  went  to  Chicago,  where  he 
gained  practical  e.xperience  and  then 
came  to  New  York  as  representative  of 
The  Inland  Printer,  afterwards  becom¬ 
ing  editor  of  The  American  Bookmaker. 
In  1897,  he  purchased  that  periodical 
and  named  it  the  American  Printer  and 
Bookmaker,  and  in  1900,  shortened  the 
name  to  The  American  Printer.  His 
(Continued  on  page  22) 


But  what  is  not  generally  known  is 
that  there  is  another  advertising  or¬ 
ganization  in  Philadelphia  that  is  run¬ 
ning  the  Poor  Richard  Qub  a  close 
second  in  this  respect.  This  organiza¬ 
tion  is  the  Philadelphia  Club  of  .Adver¬ 
tising  Women,  and  on  Tuesday  evening, 
Washington’s  Birthday,  these  advertis¬ 
ing  women  of  Philadelphia  and  their 
friends,  to  the  number  of  about  five 
hundred,  had  their  fourth  annual  din¬ 
ner-dance  in  the  Rose  Garden  of  the 
Bellevue-Stratford.  .And  these  keen, 
enterprising  advertising  women  certainly 
demonstrated  beyond  any  question  that 
they  are  worthy  sisters  of  the  adver¬ 
tising  profession. 

The  dinner  was  as  bright  and  enter¬ 
taining  an  affair  as  has  been  held  ir» 
Philadelphia  in  a  long  time.  There 
were  noted  speakers — two  of  them  be¬ 
ing  women  who  are  nationally  known 
for  their  achievements ;  and  there  were 
entertaining,  interesting  and  fun-making 
features.  Miss  Mary  A.  O’Donnell, 
the  president  of  the  club,  acted  as 
toastmaster  and  introduced  the  speak¬ 
ers,  who  included  Miss  Alice  M. 
Robertson,  Congresswoman-elect  from 
Oklahoma;  Mrs.  Maude  Wood  Park,  of 
Boston,  chairman  of  the  National 
League  of  Women ‘Voters,  and  Rowe 
.Stewart,  president  of  the  Associated 
.Advertising  Clubs  of  the  World. 

Iiftetest  naturally  centered  about 
Miss  Robertson,  who  had  never  spoken 
in  Philadelphia  before,  and  of  whom 
very  little  is  known,  in  the  East,  other 
than  the  information  that  came  in  the 
election  news  sent  out  of  Oklahoma  last 
November.  She  also  has  the  distinc¬ 
tion  of  being  the  only  woman  who  will 
sit  as  a  member  of  the  new  Congress,, 
which  will  assemble  shortly  after 
President-elect  Harding’s  inauguration, 
and  is  the  second  woman  to  be  elected 
to  the  House  of  Representatives.  Miss 
Robertson  speaks  in  a  very  quiet  man¬ 
ner,  but  is  quite  emphatic  in  expressing 
her  views.”  She  said  in  part: 

“When  I  first  took  up  politics  I  dis¬ 
covered  that  I  knew  almost  nothing 
alx)ut  it,  and  that  ninety-nine  out  of 
every  hundred  women  knew  very  little 
about  the  subject.  But  I  also  learned 
very  quickly  that  very  few  men  knew 
anything  about  politics,  either! 

“I  won  my  campaign  without  making 
any  promises  to  anyone,  without  bind¬ 
ing  myself  to  support  any  group  or 
faction.” 

The  new  Congresswoman  also  ex¬ 
pressed  some  very  frank  opinions  with 
respect  to  women  who  spend  a  large 
part  of  their  time  playing  bridge.  Said 
she : 

“A  little  bridge  once  in  a  while  is  a 
very  good  thing  probably  and  there 
certainly  can  be  no  harm  in  it  or  in  any 
other  game.  But  when  women  play 
cards  for  money  or  prizes  six  and  even 
seven  times  a  week  I  cannot  see  that 
they  are  any  better  than  little  boys  who 
are  reprimanded  or  punished  for 
shooting  crap.” 

Mrs.  Park  paid  a  tribute  to  the 
women  of  the  country  and  particularly 
!(•  those  who  had  been  opposed  to 
suffrage,  for  the  splendid  manner  in 
which  they  accepted  and  re.sponded  to 
their  new  duties  as  citizens.  She  said 
also  that  she  had  observed  that  the 
Congressmen  were  busier  than  ever  now 
that  they  had  the  opportunity  to  send 
seeds  to  women  voters  as  well  as  to  men 
voters. 

Mr.  Stewart  in  addition  to  compli¬ 
menting  the  women  on  the  general  suc¬ 
cess  of  the  dinner  told  something  about 
the  convention  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World  which  will  be 
lield  in  Atlanta  next  June,  and  urged 
the  Philadelphia  advertising  women  to 
send  a  large  delegation  of  representa¬ 
tives. 
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Pittsburgh  Newswriters’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri,  Columbia,  Mo.,  representing  the  schools  of  journdi% 


THE  DOG-WATCH  POET 

By  PAUL  D.  AUGSBURG 


one  o’cl<x:k  in  the  morning,  when 
the  rest  of  the  town  is  sleeping  and 
the  rats  and  mice  begin  to  dart  about  the 
local  room.  Guy  F.  Lee  begins  his  daily 
work.  He  is  the  man  who  keeps  the 
“dog-watch"  on  the  Chicago  Tribune 
and — this  is  incidental — writes  verses 
which  thousands  of  readers  chuckle 
over  daily. 

.\fter  the  city  edition  has  been  put  to 
bed  and  the  presses  down  below  begin 
their  long,  rumbling  grind,  the  editorial 
room  becomes  slowly  depopulated.  One 
by  one  the  executives  depart,  and  soon 
Guy  is  left  alone  with  the  rodents  and 
the  office  l)oy. 

Then  it  is  that  he  slips  a  piece  of  copy 
pa|K-r  in  the  battered  old  typewriter  and 
begins  to  compose  a  bit  of  philosophic 
verse.  * 

The  phone  rings.  Over  the  wire  comes 
the  voice  of  a  sleepy  police  reporter  with 
the  story  of  a  west«ide  bomb  explosion. 
Three  men  have  been  killed,  and  another 
is  in  the  county  hospital,  dying. 

Immediately  Guy  debarks  from  Pe¬ 


Most  all  the  time  of  darkness  they  their  faith¬ 
ful  vigil  keep. 

But  this  I  know:  I*m  losing  weight  in  garner¬ 
ing  the  news. 

Our  cop  reporters,  every  one,  my  supper  hour 
choose ; 

I’d  need  an  octopus’  arms  in  order  to  succeed 
In  grabbing  off  the  items  and  enveloping  the 
feed. 

Fur  as  I  vainly  try  to  cram  a  bite  of  vittles 
down  « 

Some  five  or  six  O.  Henrys  phone  me  epics 
of  the  townl 

It  is  not  always  the  police  reporter 
who  breaks  into  Guy’s  iambics,  however. 
Sometimes  a  belated  cable  will  creep 
over  the  ocean  bed  to  tell  of  armies  ad¬ 
vancing  on  a  Polish  front.  Or  perhaps 
it  is  an  .Associated  Press  flash  from  the 
eastern  seaboard  to  announce  the  death 
of  a  great  American  statesman.  If  the 
president  were  to  die  at  4  o’clock  to¬ 
morrow  morning  the  busy  little  bee 
would  have  nothing  on  Guy  for  indus¬ 
try.  Such  an  event  would  necessitate 
ripping  the  stuffing  out  of  Page  1  to  in¬ 
sert  the  new  screamer  and  give  position 
to  the  lengthy  obituary  which  is  always 
waiting  ready  on  the  stone. 

The  laureate  of  the  Tribune  is  42 


From  the  frown  on  the  face  of  Guy  F.  Lee — here  refistered — we  would  he  willing 
to  het  that  he  ia  listening  to  the  sad  story  of  a  district  man  who  is  explaining  why 
he  was  scooped,  or  the  tale  is  one  of  a  good  murder  that  flivered. 


gasus.  He  sends  the  boy  to  the  com¬ 
posing  room  with  the  order:  “Stand 
by  for  a  replate.’’  Then,  ripping  the 
unfinished  poem  from  the  machine,  he 
dashes  off  the  story,  writes  a  head  for 
it,  and  skips  up  the  winding  steel  stairs 
to  supervise  its  insertion  in  the  steel 
forms. 

Back  once  more,  pausing  only  to  call 
the  hospital  and  find  if  the  dying  man 
has  completed  his  demise,  Guy  climbs 
aboard  Pegasus  to  continue  his  ride. 
Even  before  the  presses  have  resumed 
their  rumbling  with  the  news  of  the 
explosion,  he  is  galloping  up  Parnassus. 
One  night  he  wrote  about  this  phase  of 
his  daily  stint; 

Til*  Squawk  of  tha  Lata  Watch  Man 
A  reader  writes  to  aicertain  what  moment 
of  the  night 

It  ia  that  robberi  reign  anpreme;  when  crime 
ia  at  ita  height. 

Of  that  I  cannot  apecify.  They  work  while 
others  sleep; 


years  old.  Twenty  of  these  have  been 
spent  in  newspaper  work  in  towns  from 
-Abiline,  Kas.,  to  N’Yawk,  N.  Y.  Before 
journalisting,  he  was  successively  a  sign 
painter,  patent  medicine  peddler,  carni¬ 
val  showman,  newsboy  and  restaurant 
proprietor — the  la.st  vocation  being 
plied  for  a  total  of  five  days.  Once  he 
ran  for  probate  jftdge  of  Barton  county, 
Kan.  His  opponent  won  in  a  walk. 

By  this  time,  however,  Guy  is  an  insti¬ 
tution  on  the  Tribune.  He  has  been 
with  the  paper  for  thirteen  years,  earn¬ 
ing  an  extra  stipend  during  the  past 
quarter  decade  with  his  verses.  Guy’s 
first  rythmical  efforts  were — well,  awful. 
Some  of  the  brotherhood  used  to  smirk 
at  his  cerebral  progeny  as  they  beheld 
’em  in  print. 

“If  he’s  a  poet.  Pope  Benedict’s  an 
athiest,”  they  would  say. 

But  Guy  kept  at  it,  hammering  at  his 


typewriter  while  the  rats  rustled  across 
the  paper-littered  floor  of  the  local 
room  and  the  phone  clamored  intermit¬ 
tently  at  his  elbow.  Xow  his  readers 
number  a  hundred  thousand  and  more, 
and  Guy  has  proved  that  Kansas  did  not 
exhau.st  its  poet  crop  when  it  raised 
W’alt  Mason. 


EASY  TALK 

By  Philip  R.  Dillon 


The  Anonymou*  Editorial  Superstition 

— Xow  that  the  P.\R.\nox  is  in  fashion, 
and  the  times  are  such  that  it  is  no 
longer  intproper  to  talk  about  the  Queen 
of  Spain’s  anatomy,  shall  we  take  up  the 
anonymous' editorial  (leader)  which  is 
paradoxical?  or  fraudulent? 

Consider  the  Public  that  reads  the 
newspaper  and,  for  this  investigation, 
take  one  of  them — a  man  (or  woman), 
a  type.  He  reads  an  editorial  and  tells 
his  neighbor — “The  World-Gazette- 
Herald  says  thus  and  so.’’  He  is  like 
to  use  the  word  “says’’  in  a  literal  sense, 
as  if  expressing  a  near-physical  fact. 
Abstract  and  symbolical  things  are  out¬ 
side  his  ken,  yet  may  come  inside  when 
he  relates  them  intimately  to  the  expe¬ 
rience  of  his  senses.  To  be  sure,  the 
World-Gazette-Herald  cannot  say  any¬ 
thing,  except  miraculously.  But  this 
man  of  the  Public  makes  a  miracle  in 
order  to  help  his  own  scheme  of  logic. 
If  the  World-Gazette-Herald  be  a  great 
daily,  he  must  vision  it  as  a  living,  pro¬ 
digiously  intelligent  being.  Following  a 
normal  instinct,  he  sees  it  saying  things, 
as  a  man  multiplied  many  times  in  size 
and  intelligence  would  say  them.  The 
anonymous  editorial,  particularly  the 
scholastic  editorial,  is, to  him  the  message 
from  a  Gargantua,  or  the  more  learned 
Pantagruel  (though  he  does  not  know 
the  names  of  these  descendants  of  Go¬ 
liath). 

He  knows  that  a  Gargantua  and  a 
Pantagruel  may  reason  in  the  human 
way,  even  though  they  be  giants.  He 
admits  that  they  may  lightsomely,  at 
times,  comment  on  human  phenomena. 
He  knows  that  these  giants  have  settled 
convictions,  which  they  are  in  the  habit 
of  calling  “our  policy.”  This  is  all  well 
enough,  and,  in  the  muddle  of  human 
thinking,  does  no  harm,  so  far  as  I 
know,  as  long  as  the  newspaper  giant 
says  giantlike  things,  which,  of  course, 
must  be  mystifical. 

But,  when  the  editorial  seriously  af¬ 
firms  “our  policy”  in  some  concrete 
issue,  where  the  average  man  of  the 
Public  has  the  daily  experience  of  his 
own  senses  and  knows  infallibly  from 
such  experience,  he  is  liable  to  rise  up 
against  the  newspaper  that  tells  him 
something  which  is  contrary  to  his  ev¬ 
ery-day  sensual  experience,  and  de¬ 
nounce  the  newspaper  giant  as  a  fraud, 
a  pygmy  dressed  up  to  fool  people. 
One  can  pretty  well  lay  out  the  future 
state  of  mind  of  this  new-made  agnostic. 

I  have  in  mind,  at  this  moment,  a 
recent  editorial  in  a  great  metropolitan 
daily,  discussing  the  rumor  that  women 
of  good  society  are  to  smoke  pipes. 
The  editorial  counseled  women  against 
the  pipe,  pointing  out  that  the  cigar  and 
cigarette  are  superior  in  every  way  to 

(Continued  on  page  36) 


NEW  HEAD  OF  REUTERS  | 
UNITED  STATES 


'T’HE  appointment  of  F.  Do- 
Williams  as  general  mamjj 
the  United  States  of  Reuten,  Lfe, 
has  broDgk 
New  Yak 
British 

i  S  t  3  S 

known  to  Ae 
ican  correm 
ents  here ; 
abroad  u  ^ 
former  o 
leagues  ii  ij 
don  and  P; 
He  succeel 
Levy  Uq 
doyen  of 
F.  Douglas  Williams  foreign  pi, 

correspondents  stationed  in  Am 
who  has  retired  after  more  thalj 
years  of  active  service  for  Rtc 
As  a  member  .of  Reuters  spedde 
which  covered  the  World  Peace 0 
ference,  Mr.  Williams  came  into: 
mate  contact  with  most  of  the  A: 
ican  writers  assigned  to  report! 
great  historical  event. 

With  an  increased  staff  in ) 
York  and  Washington,  Reuten i 
vice  of  .American  news  to  the  U: 
Kingdom,  Europe  and  the  OrieR 
been  greatly  extended  since  thed 
of  the  war,  and  its  general  officesl 
been  moved  from  20  Broad  stmt 
new  and  larger  quarters  at  280  Bn 
way,  Xew  York. 

While  Mr.  Williams  is  probiNjI 
youngest  member  of  the  gro«f 
foreign  press  representatives  ill 
United  States — he  is  not  yet  t 
years  of  age — his  journalistic  eqi 
ence  covers  a  remarkable  range.  L 
many  of  his  colleagues  he  re'? 
from  Reuters  news  staff  early  ii 
war  to  go  into  active  military  sent 
subsequently  obtaining  a  cunwi" 
with  the  British  .Artillery.  Ini 
he  was  seriously  wounded  tig- 
with  the  British  forces  in  France; 
upon  his  recovery,  however,  he  ^ 
rejoined  the  British  forces  andi 
sent  to  North  Russia  as  captii 
the  Artillery.  Because  of  his  k 
edge  of  German  he  was  appe: 
liaison  officer  with  the  Polish  Lb 
(attached  a.t  that  time  to  the  Bn 
Army)  ;  subsequently  he  was  s 
adjutant  at  Brigade  Headquartefl 
Kem  and  finally  attached  to  the  b 
quarters  staff  of  General  Manl 
staff  captain.  He  received  fof^ 
war  services  the  Military  Cross,  L 
1915  Star,  the  British  War  Medal i 
the  Allied  War  Medal,  and  upoil 
return  to  England  was  welcoraedb 
to  Reuters  staff. 

For  a  time  he  was  Reuters 
spondent  in  Paris.  As  a  meoliei 
Reuters’  Peace  Conference  S 
under  the  direct  supervision  ofj 
Roderick  Jones,  the  managing  dirt" 
it  was  Mr.  W'illiams'  privilege  to  t® 
phone  from  Versailles  for  distn^t 
by  Reuters  that  peace  had  beensp 


Inaugurate  Annual  Din**  . 

East  Liverikxil,  Ohio.---The  6*“ 
Tribune’s  staff  held  their  ^  ^7. 
“family”  dinner  at  the  Y.  M. 
the  evening  of  February  W. 
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job  is  off  the  press.  Three  minutes’  work  removes  the  furniture  of  a  form, 
and  in  another  two  minutes  the  cuts  are  removed  and  the  type  tossed 
into  the  hell-box — a  total  of  five  minutes  to  clean  up  a  job. 


Mergenthaler  Linotype 
Company 


S. 
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MUNSEY  FINDS  UPTOWN 
SITE  FOR  TELEGRAM 


and  interior  and  all  other  fixtures  dis-  done  away  with.  Small  quantities  of 
tinctly  associated  with'  the  pefionality  paper  were  picked  up  whenever  they 
of  the  New  York  Herald  and  the  Eve-  could  be  found  in  order  to  help  out  the 
ning  Telegram  remain  in  the  ownership  situation.  On  one  occasion  Mr.  Mun- 
of  Mr.  Munsey,  the  present  proprietor  sey  made  a  contract  with  a  broker  for 
of  those  newspapers,  who  will  see  that  the  delivery  of  2,000  tons  of  imported 
they  receive  proper  sanctuary.  paper  on  a  certain  date  and  to  whom 

During  the  past  year  Mr.  Munsey  has  he  gave  an  unlimited  letter  of  credit, 
been  looking  about  for  a  new  home  for  The  paper  did  not  arrive  when  promised. 
Frank  Munsey  has  leased  the  six-  Telegram  and  has  finally  leased  the  A  month  or  more  later  another  broker 

f^mnorfa-  onininintr  VtrPAf  Kr  Vtnifn 


Old  Herald  Home  to  Be  Abandoned 
for  Building  at  16th  Street  and 
7th  Avenue  on  Expiration 
of  Lease 


story  building  at  the  southeast  corner  adjoining  the  Street  &  Sm.  h  to  whom  the  first  broker  had  transferred 

of  16th  street  and  7th  avenue  as  a  new  Publishing  plant  at  the  corner  of  16th  the  contract  sought  to  make  delivery  but 
home  for  the  Evening  Telegram.  The  7th. avenue.  The  property  when  it  was  discovered  that  ttie  ship- 

structure  is  substantially  built  and 


newspaper  plant.  The  property  has  a 
frontagq  of  75  feet  on  7th  avenue  and 
ISO  feet  on  16th  street. 

Newspaper  men,  especially  in  New 
York  City,  have  been  wondering  what 


street  and  7th. avenue, 

which  is  owned  by  James  L.  Van  Alen  ment  was  not  consigpied  to  Mr.  Munsey 
when  the  necessary  alterations  are  made  LorKbn.  has  been  occu-  but  to  another  New  York  publisher  and 

it  will  make  a  model  structure  for  a  ^y  the  British- American  Tobacco  was  neither  the  paj^r  ordered  nor  of  the 

Company  as  a  cigarette  factory.  specified  quality,  Mr.  Munsey  refused 

Two  new  presses  for  the  Evening  to  accept  it  and  the  bank  declined  to  pay 
Telegram’s  modern  equipment  already  for  it.  The  broker  has  recently  brought 
have  been  completed.  A  third — a  gi-  suit  against  the  bank  for  the  value  of 
gantic  octuple  machine — is  now  being  the  paper  and  the  case  is  now  before 
.  built.  With  the  installation  of  these  in  the  courts, 
was  going  to  become  of  the  Evening  home  will  go  new  stereotyping  Mr.  Munsey  says  he  will  buy  no  more 

Telegr^  when  the  lease  of  the  Herald  machinery,  re-inforced  and  improved  foreign  newsprint  unless  the  paper  has 

site  at  Bro^way  and  3ath  street  expires  composing  room  facilities  and  equipment  already  arrived  in  this  country  and  has 

on  .April  30.  3^^  every  modern  device  requisite  to  been  subjected  to  the  proper  test.  At 

Soon  after  Mr.  Munsey  purchased  the  make  the  establishment  a  model  of  its  present  the  Munsey  papers  have  an  ade- 

New  York  Herald  and  the  Evening  kind.  '  quate  supply  of  newsprint  purchased  at  a 

Telegram  in  January,  1920.  he  moved  The  leasing  of  the  7th  avenue  prop-  reasonable  figure.  In  fact  more  paper 
the  Herald  downtown  to  his  building  at  erty  puts  an  end  to  the  rumors  that  had  is  being  offered  than  can  be  used  for 
Chambers  street  and  Broadway,  where  been  current  for  several  weeks  to  the  many  months  to  come, 
the  morning  and  evening  editions  of  the  effect  that  Mr.  Munsey  intended  to  bring  Mr.  Munsey  is  much  pleased  with  the 

Sun  were  being  published,  but  allowed  the  Telegram  downtown  to  Chambers  progress  that  is  being  made  by  both  the 

the  Telegram  to  remain  in  its  old  quar-  street  and  consolidate  it  with  the  Sun.  Herald  and  Sun.  Both  circulations  and 

ters.  Since  then  that  newspaper  has  Several  months  ago  Mr.  Munsey  told  advertising  have  been  materially  in- 

been  the  only  occupant  of  the  Herald  the  writer  that  he  had  no  intention  of  creased  and  the  outlook  for  the  future 
building  erected  by  James  Gordon  Ben-  scrapping  the  Telegram  because  it  had  is  bright, 
nett  in  the  early  nineties.  established  a  constituency  of  its  own 

•At  the  time  when  he  purchased  the  and  was  a  paying  property.  Neither 
Bennett  newspapers,  Mr.  Munsey  was  did  he  intend  to  move  the  paper  down- 
given  an  opportunity  to  buy  the  land  town  because  the  mechanical  plant  at 
upon  which  the  Herald  building  stands,  Broadway  and  Chambers  street  could 
which  is  owned  by  the  Manice  estate,  not  handle  it.  The  Telegram  was  an 
for  $3,500,000.  Mr.  Munsey  regarded  uptown  institution  and  would  remain  in 
the  price  as  excessive  and  declined  to  that  section  of  the  city, 
buy.  In  speaking  to  a  representative  of  In  its  new  location  the  Telegram  will . 
the  Editor  &  Publisher  at  the  time  be  far  enough  uptown  to  quickly  reach  *■ 

Mr.  Munsey  said:  the  news  distributing  centers,  and  far 

“The  plot  is  so  small  that  a  building  enough  downtown  to  deliver  its  several 

thirty-five  stories  high  would  have  to  editions  promptly  in  that  part  of  the 

be  erected  to  make  the  investment  a  town.  An  express  station  on  the 

profitable  one.  On  a  5  per  cent  basis  Broadway  Subway  is  located  at  14th 

the  gp'ound  rent  alone  would  be  $175,000  street  and  7th  avenue.  The  6th  avenue 

a  year.  -As  I  did  not  regard  the  property  Elevated  railroad  station  is  only  three 

as  worth  anywhere  near  the  price  asked  blocks  away,  and  cross  town  and  other 

for  it  I  decided  not  to  take  it  over  and  surface  line  cars  are  near  at  hand, 
to  move  the  two  newspapers  to  other  When  Mr.  Munsey  took  ovxr  the 
quarters  when  the  lease  expires.”  Herald  and  Telegram  he  had  all  kinds 

With  the  expiration  of  the  thirty  year  of  trouble  in  securing  enough  new.sprint 

lease  of  the  Herald  Building  rite  on  to  run  off  the  several  editions  of  his 

■April  30,  the  property  reverts  to  the  group  of  papers.  On  one  occasion  the 

Manice  estate.  Should  that  owner  of  last  roll  on  hand  had  been  used  and  the 

the  reality  then  or  later  elect  to  dis-  pressmen  were  in  a  quandary  as  to  what 

mantle  the  present  building  for  the  pur-  they  were  going  to  do  to  get  out  the 

pose  of  erecting  one  of  a  type  more  next  edition  of  the  Sun  when,  just  in  the 

likely  to  be  economically  profitable,  the  nick  of  time,  two  truck  loads  of  paper 

bronze  owls,  the  bronze  Minerva,  the  which  had  been  loaned  by  a  New  York 

clock,  "Gog  and  Magog,”  the  several  publisher,  arrived. 

bronze  tablets  of  a  commemorative  char-  Circulations  had  to  be  cut  to  the  bone, 
acter  affixed  on  the  structure’s  exterior  Very  late  and  very  early  editions  were 


“I  cannot  see  any  probability 
immediate  revival  of  I’usiness,”  ay 
Munsey  to  Editor  &  Pubushb. 
deed,  it  would  be  a  great  misfortnut 
have  such  a  revival  before  the  pnyj 
of  liquidation  is  completed.  Tha^ 
have  not  yet  reached  that  point  ij 
parent  to  any  one.  The  prices  of  id 
commodities  are  not  by  any  means  3 
to  normal.  Lumber,  leather,  bnilf 
materials,  rents  and  household  sntj:] 
are  still  high.  " 

“How,  then,  is  it  going  to  be  pcs;! 
for  business  to  start  up  again  and 
at  full  speed  until  inflated  values  i 
eliminated  and  business  men  are  coffa 
with  a  reasonable  profit  on  their  invi- 
ment?  I  cannot  see  much  chance  •• 
improvement  before  next  fall. 

“I  look  for  a  33;^  per  cent  decreaxi 
the  volume  of  all  kinds  of  advertir-. 
bill  boards,  magazines,  newspapers  r 
street  cars — this  year.  Last  yeartj 
was  a  perfect  orgy  of  advertising;' 
from  that  we  are  bound  to  haven 
action  this  year.  .After  awhile  wes 
going  to  get  back  on  a  sound  bash  c 
when  we  do  we  will  be  in  position i 
build  up  a  strong  business  stnictme.' 


Boyle  in  Special  Field 

Eugene  G.  Boyle  has  joined  theS 
York  staff  of  Cone,  Lorenzen  &  Wx 
man.  He  has  been  engaged  in  adver 
iiig  and  newspaper  work  for  18  ye 
and  during  the  war  was  a  lieutr 
pilot  in  the  Royal  Flying  Corps. 


Super  Calendered  Newsprint 
331/2  66I/2  70"  Rolls 


331/2 


Standard  Newsprint 
491/2  66I/2 


67"  Rolls 


On  Spot  New  York 

Prices  on  Application 


THE  AGROS  CORPORATION 


Importers  Finnish  Paper 
27  WILLIAM  STREET  NEW  YORK 


Our  Best  Prospects 


Concerns  with  strong  local  selling  representation  are  our  best 
prospects.  Brother  Newspaper  Men,  if  we  are  to  cash  in  on 


the  idea  of  each  of  us  developing  at  least  three  new  national  or 
semi-national  newspaper  advertisers  from  our  own  or  contiguous 
territorv. 


Here  is  H.  B.  Cook,  of  Baltimore,  doing  splendid  selling  for 
Krumm’s  Macaroni,  Spaghetti  and  Noodles,  Sheffield  Milk,  Brer 
Rabbit  Molasses,  Ritter’s  Catsup  and  Beans,  Normanna  Sardines, 
Remmo  Soap  and  Magic  Blue.  We  found  Ritter’s  Beans  in  83%  of 
the  Baltimore  stores,  but  reported  the  best  seller  in  only  14.  We 
found  Krumm’s  products  in  more  stores  than  similar  lines,  but  the 
percentage  of  distribution  was  only  38%'  at  that. 


We’re  going  to  try  and  we  believe  we  can  show  the  Krumm  and 
Ritter  concerns,  both  located  in  nearby  Philadelphia,  the  wisdom  of 
backing  up  their  products  with  advertising.  With  such  effective  mer¬ 
chandising  as  Mr.  Cook  has  brought  to  bear  we  believe  their  per¬ 
centage  of  distribution  and  sales  can  lie  tremendously  increased  in 
this  territory  on  a  reasonable  appropriation,  invested  in  NEWS  and 
.AMERICAN  space,  enjoying  more  than  185,000  circulation,  daily  and 
Sunday,  very  largely  in  city  and  suburbs,  but  covering  the  state  of 
Maryland  and  working  portions  of  adjoining  states  as  well. 


Can't  we,  each  of  us,  pick  out  the  Ktttmms  and  the  Ritters  «h 
nearby  cities,  concerns  who  need  advertising  and  are  tn  a 
splendid  position  to  CASH  /AT  on  it,  and  buUd  them  into  the 
great  newspaper  advertisers  they  should  bef 


The  Baltimore  News 


EVENING,  DAILY  AND  SUNDAY 


SJlje  Baltimore  Americatt 


MORNING,  DAILY  AND  SUNDAY 


DAN  A.  CARROLL 
Kastern  Representative 
I5t  Nassau  Street 
New  York 


- 1 


J.  E  LUTZ 

Western  Reprei*att«« 
I  .  .  First  NaUonal  Bank 

Chicaao 

Admtislnf  Ifuuctr 
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— newspapers  cut  the  h.  c.  of  I. 

When  John  Wanamaker  cut  his  re¬ 
tail  prices  20  per  cent  on  all  his 
merchandise  in  Philadelphia  and 
New  York,  Newspapers  flashed  the 
news  across  the  continent. 

Instantly  in  practically  every  city 
retail  prices  tumbled. 

Through  the  Newspapers  Henry 
Ford  announced  price  reductions 
in  the  modest  “flivver” — and  crash 
fell  the  prices  of  most  other  cars. 

The  actions  of  Wanamaker  and 
Ford,  even  though  potent  in  them¬ 
selves,  would  have  been  futile 
possibly,  delayed  certainly  and 
weakened  immeasurably  without 
the  daily  Newspapers.  Through 
Newspapers  the  forceful  messages 
were  flashed  throughout  the  en¬ 
tire  nation,  and  the  effect  was  in¬ 
stantaneous! 

Daily  Newspapers  released  the 
healthful  flood  of  retail  liquidation. 

What  other  medium  could  have 
accomplished  this,  or  even  ap¬ 
proached  such  a  result? 

Daily  Newspapers,  equal  to  any 
emergency,  can  actually  sell  more 
merchandise  than  any  other  me¬ 
dium. 

Invest  in  Newspaper  Advertising 

E.  Katz  special  Advertising  Agency 

Established  1888 

Publishers’  Representatives 

Chicago  *  Atlanta 

Kansas  City  San  Francisco 


Number  54  »f  a  Series. 

Publishers  are  you  trimming  your 
business  sales  to  take  advantage  of 
current  winds!  The  average  adver¬ 
tiser  must  sell  goods.  He  needs  salet. 

Newspapers  are  the  most  active  of  all 
sales  forces. 

E.  Katz  Special  Advertising  Agency 
IS  East  26th  Street,  New  York  City 
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RATES  PROBLEM  EXISTS 
EVERYWHERE 

Pre«ident  Miller  of  National  Aasociation 
*  of  Newspaper  Executive*  Declare* 
Matter  Mu*t  Be  Brought  to 
Head  at  Once 


Charlie  Miller,  business  manager  of 
the  Atlanta  Georgian  and  American,  and 
president  of  the  National  Association  of 
Newspaper  Kxecutives,  spent  part  of  the 
week  in  New  York.  In  his  swing 
around  the  country,  Mr.  Miller  told 
Editor  &  Pi  blisher,  he  was  more  and 
more  impressed  with  the  fact  that  the 
most  vital  problem  confronting  the  pub¬ 
lishers  today  is  what  newspapers  are  go¬ 
ing  to  do  aliout  their  advertising  rates 
when  the  price  of  paiier  comes  down. 

■‘.\dvertising  rates  cannot  go  down.” 
said  Mr.  Miller.  “Why,  not  a  rate  made 
in  the  last  year  has  been  high  enough 
to  absorb  even  half  of  the  increased 
cost  of  white  paper  alone.  The  pub¬ 
lisher  of  every  daily  newspaper  in  the 
country  should  give  this  matter  serious 
thought  and  consideration.  In  several 
cities,  among  them  New  Haven,  Minne¬ 
apolis,  Paterson,  Peoria,  Grand  Rapids 
and  Seattle,  the  merchants  have  banded 
together  and  agreed  to  stay  out  of  news¬ 
papers  until  the  rates  come  down.”  The 
merchants  claim  that  as  the  price  of 
paper  drops  advertising  rates  should 
also  go  down.  But  the  drop  in  paper 
has  not  been  sufficient  and  will  never 
be  sufficient,  for  the  price  of  newspaper 
advertising  to  decrease. 

“At  the  convention  of  American  News¬ 
paper  Publishers’  Association,  to  be  held 
in  New  York,  in  .\pril,  the  publishers 
will,  as  usual,  discuss  the  cost  of  paper, 
the  cost  of  labor  and  press  service,  but 
the  price  of  advertising  rates  has  never 
been  a  subject  to  which  the  A.  N.  P.  A. 
has  paid  much  attention.  The  time  for 
this  discussion  will  come  at  the  meet¬ 
ing  in  Atlanta.  Ga..  in  June,  of  the  Na- 
6onal  .\ssociation  of  Newspaper  Execu¬ 
tives.  Last  year  in  Indianapolis  we  had 
650  representatives  present  and  this  year, 
in  Atlanta,  we  expect  1.000.  Every  pub¬ 
lisher  should  see  that  his  newspaper  is 
properly  represented. 

“I  think  the  answer  to  the  cry  of  de¬ 
creasing  rates  is  for  the  newspaper  to 
give  better  service.  Another  reason  why 
advertising  rates  cannot  go  down  is  be¬ 
cause  of  the  fact  that,  while  the  wages 
of  other  classes  of  labor  are  going  down, 
newspaper  labor  costs  are  going  up.  At 
the  directors’  meeting  of  the  National 
Association  of  Newspaper  Executives, 
to  be  held  in  Louisville,  Ky.,  March  13 
or  20,  the  exact  date  not  yet  having 
jH'en  decided  upon,  the  program  will  be 
mapped  out  and  such  men  as  .Xrthur 
Brisliane  and  Frank  Munsey  will  speak 
to  the  publishers.” 

Mr.  Miller  left  New  York  yesterday 
for  Pittsburgh  and  other  points  before 
returning  to  .Atlanta. 


Bigge*t  Year  (or  intertype 

The  Intertype  Corporation’s  board  of 
ilirectors  reports  that  for  1920  profits  ex¬ 
ceeded  tho.se  of  any  other  previous  year. 
iKfter  dcflucting  allowances  for  deprecia¬ 
tion  of  machinery  and  equipment  and 
^or  other  contingencies,  profits  are 
■shown  to  have  been  $572,282.52,  subject 
to  reserve  for  taxes  of  $170,000,  leaving 
net  profits  of  $402,282.57.  The  three  di¬ 
rectors,  whose  terms  expired,  Welling¬ 
ton  E.  Bull.  George  F.  Morrison  and 
John  W.  Herliert,  have  been  re-elected 
for  a  further  term  of  three  years. 


Lyon*  Editor  Receive*  Degree 

Washinc.ton,  D.  C.  —  Charles  H. 
Betts,  editor  of  the  Lyons  (^'.  Y.)  Re¬ 
publican,  was  awarded  the  degree  of 
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Doctor  of  Human  Letters  at  the  cele¬ 
bration  of  the  100th  anniversary  of 
George  Washington  University  here  on 
February  22.  Mr.  Betts,  who  is  a  mem¬ 
ber  of  the  New  York  Assembly,  attend¬ 
ed  the  celebration  as  a  representative 
of  Adrian  College  of  Michigan,  and  was 
awarded  the  degree  for  “conspicuous 
public  service’’  through  his  newspaper 
and  other  writing. 


Bett*  Bill  Hearing  March  9 

.Ai.banv,  N.  Y. — The  hearing  on  the 
hill  to  repeal  the  statute  requiring  the 
printing  in  newspapers  of  the  laws 
passed  by  the  legislature,  scheduled  for 
February  23,  was  put  off  until  March  9. 
.■Assemblyman  Charles  H.  Betts,  editor 
and  publisher  of  the  Lyons  (N.  Y. ) 
Republican,  introduced  the  bill. 

Brant  Made  Editor-in-Chief 

Iowa  City,  la.  —  Irving  N.  Brant, 
formerly  editor  of  the  Iowa  City  Repub¬ 
lican,  has  signed  a  ten-year  contract  as 
editor-in-chief  of  the  St.  Louis  Star. 
His  wife,  formerly  Miss  Hazeldean 
Toof  of  Red  Oak,  is  book  review  editor 
of  the  Star. 


RECEIVER  FOR  LESLIE-JUDGE  CO. 

Famou*  Old  PublUhing  House  Alleged 
to  Be  Insolvent 

Hie  Leslie-Judge  Company,  of  New 
York,  one  of  the  best-known  publishing 
houses  in  .America,  was  placed  in  the 
hands  of  a  receiver  February  23.  The 
receiver,  Thomas  B.  Felder,  14  Wall 
street,  amiouncad  that  the  business 
would  be  conducted  for  thirty  days,  at 
the  end  of  which  time  the  order  for  the 
receivership  would  be  extended,  if  it 
could  he  shown  that  the  business  was 
profitable.  There  will  he  no  suspension 
for  the  present  in  the  publication  of 
Le.slic’s  Weekly,  Judge  and  Film  Fun, 
a  monthly  periodical. 

The  liabilities  of  the  company  are  esti¬ 
mated  by  the  petitioning  creditors  at  $2.- 
210,(KX)  and  its  assets  at  $420,000.  The 
appointment  of  the  receiver  was  made 
by  Federal  Judge  Martin  T.  Manton  on 
a  petition  in  involuntary  bankruptcy 
filed  by  Saul  S.  Alyers,  attorney  for  the 
petitioners. 

The  difficulties  of  the  Leslie-Judge 
Company  are  attributed  in  the  petition 
to  its  loss  of  the  services  of  John  A. 
Sleicher,  formerly  president,  due  to  ill 


health,  as  well  as  to  the  high,^ 
labor,  print-paper  and  mate^iC 
Sleicher  at  the  time  of  the  reom 
tion  of  the  business  in  i909 
tive  charge  of  the  affairs  of  tlwi* 
Judge  Company.  ^ 

“In  1919,”  the  petition  says,  “tin 
pany  lost  upwards  of  $1 50,000 •  j," 
it  lost  upwards  of  $300,000, 'aBj' 
month  of  January,  1921,  it  lost  Z, 
of  $16,000,  and  the  company  »iii 
make  any  money  at  all  for  tin 
1921,  and  will  probably  lose  if  alii 
to  continue,  a  sum  approxiniatin, 
losses  of  1920.”  ’ 


Ad  Women  Hear  of  Chiiu 

An  address  was  given  by  Ec* 
Hall,  who  represented  the  Y.  M  C 
in  China  for  seven  years,  befon 
New  York  League  of  Advertising) 
men  at  their  weekly  luncheon.  Mr! 
stated  that  the  famines  which  are! 
i.shing  China  today  are  due  toasq 
sion  of  droughts  which  they  hav(| 
dating  hack  as  far  as  1916  and  j 
which  they  have  been  unable  to  tftj 
riie  League’s  annual  dinner  wiUbti 
at  the  Hotel  Pennsylvania,  March  t 


n 


iiiiinM 


The  Evening  Tribune  now  has  50% 
more  paid  circulation  in  Des  Moines 
than  the  second  evening  paper. 


Food  Manufacturers 


are  invited  to  participate  in  The  Des  Moines  Register 
and  Tribune’s  Fourth  Annual  Cooking  School— -six  days 
starting  March  28th. 


Not  a  pure  food  show-— not  a  money  making  scheme — 
but  just  one  of  the  ways  we  have  of  increasing  the  effec¬ 
tiveness  of  food  advertising  appearing  in  the  columns  of 
The  Register  and  Tribune. 


Wednesday  evening,  March  30th,  we  will  entertain  the  retail  and  wholesale  grocer*  of 

De*  Moines 


W rile  for  Details 

DES  MOINES  REGISTER  AND  TRIBUNE 


MORNING-EVENING-SUNDAY 


REPRESENTATIVES 


New  York 
1.  A.  Klein 
Metropolitan  Tower 


Chicago 
John  Class 
Peoples  Gas  Bldg. 


San  Francisco 
Los  Angeles  &  Sestll* 
W.  R.  Baranger  Co. 


iiiiiiiiiiiyii 


New  York  City  Morning 
Newspapers’  Advertising 
Record,  1920 


*  The  New  Y ork  Times  . 

The  World . 

The  Herald  .  .  .  . 
New  York  American  . 
New  York  Tribune  .  . 


Agate  Lines 

23,447,395 
18,152,009 
13,019,976 
1 0,870,294 
1 0, 1 97,262 


"'^Millions  of  lines  of  advertisements  were  omitted  The  New  York 
Times  in  1920  because  of  lack  of  space  and  because  of  the  rigid  rules 
of  The  Times  regarding  the  character  of  advertising  accepted. 

"'^^'dncluding  both  ^he  Sun  and  New  York  Herald  for  January,  1920, 
and  New  York  Herald,  February  to  December,  1920. 
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lOWANS  TO  BUY  PAPER 
CaOPERATIVELY 

Organixation  Approves  Plan  at  Press 

Association  Convention — Ask  Lift¬ 
ing  of  Ban  on  Tobacco  Copy — 
Gillespie  Named  President 

(By  Telegraph  to  Editor  &  Publisher) 

Des  Moines,  Feb.  20. — The  sixth  an¬ 
nual  convention  of  the  Iowa  Press  Asso¬ 
ciation,  held  here  February  17,  18  and 
19,  was  the  most  successful  and  interest¬ 
ing  of  any  yet  held,  with  a  larger  attend¬ 
ance.  Approximately  400  newspaper 
men  and  women  attended  during  the 
three  days  and  the  enthusiasm  kept  up 
to  the  end.  Thursday  was  daily  news¬ 
paper  day. 

L.  J.  Boughner,  of  the  Chicago  Daily 
News,  president  of  the  Association  of 
Qassified  .Advertising  Managers,  con¬ 
ducted  a  program  on  classified  advertis¬ 
ing  that  was  of  immense  value.  Thurs¬ 
day  evening  the  daily  paper  conference 
continued  and  again  on  Friday  the  daily 
men  met  to  plan  a  home  legislative  pro¬ 
gram  that  will  permit  advertising  of 
cigarettes  and  tobacco  in  Iowa. 

Judges  of  newspaper  contests  reported 
Saturday  morning,  giving  the  Des 
Moines  Register-Tribune  silver  cup  for 
the  best  front  page  make-up  to  the  Car- 
roll  Herald.  The  .Ames  Tribune  silver 
cup  for  the  best  farm  news  handling  was 
awarded  to  the  Denison  Review,  and  the 
Sigma  Delta  Chi  cup.  for  the  most  note¬ 
worthy  community  service,  to  the  Oak¬ 
land  Acorn. 

A  comprehensive  survey  of  two  news¬ 
papers’  fields  w'as  presented  in  a  re¬ 
markable  way  by  C.  A.  Baumgart  of 
Successful  Farming,  showing  the  rela¬ 
tion  of  newspapers  to  their  readers,  how 
the  latter  look  upon  advertising,  the 
reading  material,  stories,  features,  etc. 


Nothing  like  this  was  ever  given  in  a 
press  convention  in  the  State. 

Officers  were  elected  as  follows : 
James  C.  Gillespie,  Lemars  Sentinel, 
president ;  Senator  Ed  M.  Smith,  Win- 
terset  Madisonian,  vice-president;  O.  E. 
Hull,  recording  secretary ;  George  C. 
Tucker,  treasurer,  and  E.  P.  Harrison 
and  T.  VV^  Purcell  for  directors ;  G.  L. 
Caswell  was  later  re-elected  field  secre¬ 
tary  by  the  executive  committee  on  the 
same  terms  as  last  year. 

Saturday  afternoon  the  officers  were 
installed  and  a  lively  program  followed. 
Curator  Edgar  R.  Harlan,  of  the  State 
Historical  Department,  gave  another  de¬ 
cade  of  history  of  early  Iowa  publish¬ 
ers,  and  O.  J.  Benjamin  of  the  Nevada 
Journal  told  how  to  increase  foreign  ad¬ 
vertising.  He  dwelt  strongly  on  reader 
confidence,  and  pointed  out  that  such 
confidence  is  essential  if  advertising  is  to 
bring  good  results. 

.A  meeting  of  stockholders  of  the  Iowa 
Press  Co-operative  Association,  Inc., 
was  held  at  noon  Saturday,  with  over  75 
voting.  This  meeting  decided  that  all 
print  paper  for  its  members  should  be 
purchased  by  the  secretary-treasurer 
and  authorized  him  to  make  permanent 
all  contracts  for  them  when  advisable  to 
do  so.  President  Will  Wilke  of  the 
N.  E.  .A.  was  a  visitor  at  this  conven- 


lOWA  DAILIES  WANT  48  HOURS 

Say  Shorter  Printer«’  Week  Would 
Make  Costs  Prohibitive 

(By  Telegraph  to  Editor  &  Publisher) 
Des  Moines,  Feb.  21. — Opposition  to 
a  reduction  of  hours  of  employment  in 
the  mechanical  department  was  ex¬ 
pressed  in  a  resolution  adopted  by  the 
Iowa  Associated  Dailies  here  Friday 
afternoon.  The  resolution  reads  that 


the  “Iowa  .Associated  Daily  Newspapers 
are  irrevocably  opposed  to  reducing  the 
hours  of  employment  in  the  mechanical 
departments  below  the  present  practice 
of  48  eights  a  week.  To  make  the  re¬ 
duction  to  44  hours  would  be  to  in¬ 
crease  wages  and  reduce  production  at 
a  time  when  the  burdens  of  publica¬ 
tion  are  already  too  heavy  to  be  borne.” 

.A  session  devoted  to  the  development 
of  classified  advertising  was  held  Thurs¬ 
day  afternoon.  Officers  of  the  associa¬ 
tion  are ;  President,  B.  M.  Conroy. 
Mason  City  Globe-Gazette;  and  secre¬ 
tary,  Lee  P.  Loomis,  Muscatine  Journal. 
The  Iowa  Associated  Dailies  met  as  the 
Daily  Section  of  the  State  Press  Associ¬ 
ation  in  annual  convention  at  Des 
Moines,  Thursday,  Friday  and  Saturday. 

CITY  NEWS  STAFF  DINES 

Second  Annual  Function  of  Society 
Attended  by  Men  and 
Families 

Reporters  of  the  New  York  City  News 
-Association  ceased  gathering  news  Feb. 
19,  long  enough  to  congregate  with 
their  wives  and  lady  friends  around  the 
festive  board  at  the  second  annual  din¬ 
ner  of  the  Nycna  Society.  While  they 
supped  and  were  entertained  by  former 
City  News  reporters  now  employed  on 
newspapers  covered  their  districts  and 
handled  their  inside  jobs. 

William  G.  Henderson,  treasurer  of 
the  association,  on  behalf  of  the  society 
handed  Joseph  A.  Larkin,  assistant  night 
city  editor  and  its  president,  a  gold 
fountain  pen.  In  his  presentation  re¬ 
marks  Mr.  Henderson  characterized 
President  Larkin  as  a  good  boss,  a  good 
all-round,  dependable  newspaperman, 
and  everybody’s  friend.  Mr.  Larkin  pre¬ 
sided.  There  were  no  speeches  with 
the  exception  of  a  few  remarks  by  J.  E. 
Hardenbergh,  the  “big  boss.”  H.  C. 


Reynolds,  city  editor  of  the 
Mail,  was  a  guest  of  the  society  ' 

Hanson  Ends  Alabama  Cos] 

Birmingham,  Ala.,  Feb.  22~i- 
H.  Hanson,  publisher  of  the  Birn'C  ' 
News,  has  brought  to  a  successkf;^ 
elusion  his  intercession  in  the 
coal  strike.  Mr.  Hanson,  at  the 
of  a  committee  of  Birmingham  cit' 

undertook  to  represent  the  people  if. 
state  in  the  controversy  and  del 
to  the  governor  siped  agreements-. 
operators  and  union  officials  that 
would  abide  by  any  decisions  arrive^ 
on  a  basis  of  settlement  deterrainei, 
the  governor.  ' 

Merger  in  Twin  FslU 

Twin  F.alls,  Ida.  —  The  m-, 
Chronicle  and  Evening  Times  have -i 
solidated  and  hereafter  will  publiji; 
a  morning  and  afternoon  edition. 


WHY 

Kadel  &  Herbert 
Photo  News  Service 

Is  the 
Best 

Subjects  carefully  selected 
Quality  not  Quantity 
Speed  when  necessary 
Good  copy 

45  leading  newspapers  now  nh 
scribe  to  our  service 


Write  for  details 


KADEL 


HERBERT 


153  East  42d  Street 
New  York 


Put  US  to  the  Test 

If  you  must  have  line  casting  composing  machine  equipment — why  not  get  the  Best 

We  started  out  to  manufacture  the  best  line  casting  composing 
machine  that  brains  could  devise. 

Have  we  succeeded — Over  4,000  Intertypes  are  in  daily  use 
and  each  giving  absolute  satisfaction  in  quality  of  product  and 
production. 

Mr.  Publisher  and  Mr.  Printer,  it  will  be  to  your  advantage  to 
study  Intertype  Standardization.  Insist  on  a  working  demonstra¬ 
tion,  model  for  model — Get  the  best  by  all  means. 

WRITE  FOR  DESCRIPTIVE  LITERATURE 

INTERTYPE  CORPORATION 

BUILDERS  OF  “THE  BETTER  MACHINE” 

General  Offices:  50  COURT  STREET,  BROOKLYN,  N.  Y.,  U.  S.  A. 


Middle  Wettem  Branch 
Rand-HcNally  Building,  Chicago,  IB. 


Southern  Branch 

160  Madison  Ave.,  Memphis,  Tenn. 


Pacific  Coast  Branch 
86  Third  Street,  San  Francisco,  CaL 


Editor  &  Publisher  for  February  26  j  1921 


v//////////////////////^ 


210,000  f 


Growth  in  Average  Net  Paid  Daily  Circulation 

of  T^e  Baltimore  Sun  (Morning  and  Evening) 

In  Eighteen  Months  —  September,  1919,  to  January,  1921 


'^''^^''/////////////////////////////////////////////////y///////////////////y/////////////////////////////////////////////////////yyyyyy^yyyyyyyy^y^yyyyyyyy^ 


Baltimoreans  Don’t  Say  “Newspaper” — They  Say  “SimiHifpor* 


20 


Editor  &  Publisher  for  February  26,  1921 


FOR  THE  CIRCULATION  MANAGER 

Thi*  department  is  a  regular  feature  of  EDITOR  «c  PUBLISHER.  Suggestions 
or  contributions  should  be  sent  to  Fenton  Dowling.  Editor  &  Publisher.  1116 
World  Building.  New  York. 


I.  C.  M.  A.  CHANGE  OF  DATES 

^HE  International  Circulation  Man¬ 
agers  Association,  which  usually 
meets  in  June  each  year,  has  decided  to 
change  the  dates  from  June  7-9  to  May 
10-12.  The  convention  is  to  be  held  in 
Columbus,  Ga.,  and  it  was  deemed  ad¬ 
visable  by  the  officers,  directors  and 
members  of  the  advisory  committee  to 
meet  in  May  on  account  of  the  weather 
conditions  existing  in  the  South  during 
the  month  of  June. 

The  I.  C.  M.  A.  now  has  a  member¬ 
ship  of  over  500,  and  the  most  prom¬ 
inent  newspapers  of  the  United  States 
and  Canada  are  represented.  \V.  FI. 
Page,  chairman  of  the  entertainment 
committee,  who  worked  so  hard  at  the 
St.  Louis  convention  to  have  the  mem¬ 
bers  meet  in  Columbus,  has  promised 
some  agreeable  surprises  in  the  enter¬ 
tainment  line  for  the  members,  after 
they  are  through  with  the  regular  busi¬ 
ness  of  the  convention. 

It  is  expected  that  a  large  number  of 
the  members,  coming  from  the  eastern 
section  of  the  country,  will  leave  in  a 
body  from  New  York.  A  boat  trip  is  sug¬ 
gested  of  which  the  members  will  hear 
more  later,  through  the  chairman  of 
the  transportation  committee,  A.  E.  Mac¬ 
Kinnon. 

A  prominent  publisher  said  of  the 
I.  C.  M.  A. :  "This  organization  ac¬ 
tually  accomplishes  more  real  work  at 
their  convention  than  any  association  I 
ever  attended.”  Most  publishers  realize 
this  and  insist  upon  their  circulation 
managers  not  only  joining,  but  attending 
the  conventions. 

At  the  convention  held  last  June  in 
St.  Louis,  there  were  over  50  papers 
read  by  members,  covering  practically 
everything  that  a  circulation  manager 
might  w’ant  to  know  in  conducting  the 
business  of  the  newspaper  he  represents. 
With  such  a  source  of  valuable  infor¬ 
mation,  it  is  little  wonder  that  the  or¬ 
ganization  is  growing  at  such  a  rapid 
rate. 

Over  150  new  members  joinpd  at  the 
St.  Louis  meeting,  and  the  membership 
committee  is  working  hard  to  beat  all 
previous  records  this  year. 

Members  should  make  a  note  of  the 
change  of  dates — Tuesday,  Wednesday 
and  Thursday,  May  10,  11,  12;  Colum¬ 
bus.  Ga. 


CHARLIE  LEVY— CIRCULATOR 

JN  a  recent  issue,  the  Chicago  Tribune 

pays  a  handsome  tribute  to  the  abil¬ 
ities  of  “Charlie”  Levy  of  Chicago. 
Speaking  of  the  extent  of  his  daily  or¬ 
der,  the  Tribune  says:  “His  daily  order 
averages  about  75,000  Tribunes,  deliv¬ 
ered  in  truckloads  at  various  parts  of 
the  loop  between  2 :20  and  4  ;00  a.m. 
to  his  loading  crews.  The  crews  make 
up  the  orders  and  off  they  go — by  sur¬ 
face  and  L  cars  and  by  truck.” 

Charlie  Levy  is  a  distributor  who 
takes  care  of  the  supplies  of  carriers 
who  cover  territory  north,  west  and 
south  of  Chicago,  and  one  can  easily 
imagine  the  extent  of  his  organization 
and  effectiveness  of  a  system  that  is 
planned  to  take  care  of  a  suburban  field 
runnino-  "jfjh  45  miles  and  south  and 
west  almost  a  corT^spot'ding^  distance. 

Charlie  grew  up  in  I^te  Chicago  news¬ 
paper  delivery  atmosphere,  and  from 
his  earliest  working  days'  be  exhibited 
a  tendency  to  organize  along  lines  of 


fighting  time  and  distance  in  the  deliv¬ 
ery  of  newspapers.  Scarcely  an  individ¬ 
ual  in  the  country  today  commands  a 
better  control  of  a  vast  output  of  papers 
and  the  facilities  for  quick  and  accurate 
dispatch.  _ _ 

NEWS  AND  NOTES 
¥()E  K.  HUGHF'S.  for  a  miml)er  of 
S'  years  circulation  manager  of  the 
Pensacola  Journal  and  the  Pensacola 
News,  and  :it  one  time  state  circulation 


c 


The  Atlanta  Journal 

ATLANTA,  GA. 

5c  10c 

Daily  Sunday 

Associated  Press 
United  Press 

Leased  Wire  Cable  and 
Financial  News 

An  outstanding 
newspaper 

Advertising  in  The 
Journal  Sells  the  Goods 


boys  in  Sioux  City,  sold  papers  oil'  the 
streets  la.st  week  to  assist  in  raising 
money  to  jirovide  (piarters  for  the 
New.sboys’  Club.  .\mong  those  who 
called  out  “extra"  again  on  one  of  the 
busy  corners  was  W.  N.  McMaster,  now 
governor  of  South  Dakota. 

Carl  Julian,  formerly  circulation  man¬ 
ager  on  the  Peon'a  (111.)  Journal,  now 
serving  in  the  same  capacity  on  the 
Indiana  Daily  Times,  has  been  visiting 
old  friends  in  Peoria.  J.  H.  Ledder. 
general  manager  of  the  I'imes.  ;iccom- 
panied  .Mr.  Julian. 

Pi  KK.M.o. — .A  ball  given  by  the  Buffalo 
Newsboys’  Benevolent  .\sst)ciation  gain¬ 
ed  $2.6(1k).  Of  the  profits  $1.9tK)  were 
used  to  pay  off  the  balance  due  on  a 
mortgage  on  the  newsboys’  home. 

Harry  J.  Hargrave,  formerly  of  the 
circulation  department  of  the  Topeka 
Cajiital.  and  now  with  the  San  F'ran- 
cisco  Chronicle,  circulation  department. 
s])ent  several  weeks  visiting  old  friends 
in  Topeka.  Kan.,  recently. 

H.\krisiiik<;.  Pa. — .Arrangements  for 
the  annual  meeting  of  the  Inter-State 
Circulation  .Managers'  As.sociation  are 
being  made  by  J.  H.  Miller,  Jr.,  and 
a  committee  of  Pitt.sburgh  circulation 
men,  who  promise  a  merry  and  profit¬ 
able  time  for  the  members  at  the  F'ort 
Pitt  Hotel  in  that  city  on  .March  22. 
Speakers  scheduled  for  the  convention 
are  T.  K.  Williams,  business  manager 


of  the  Pittsburgh  Press,  and 
of  the  .American  Newspaper 
Association ;  and  E.  R.  Stoll, 
of  the  Pittsburgh  Publishers 
tion.  The  Inter-State  .Associati 
includes  newspapers  in  Pec 
Maryland.  West  Virginia  and 
trict  of  Columbia  is  officered  as 
President,  .A.  R.  Michener,  H 
T elegraph  ;  vice-president,  C.  C 
Philadelphia  Record ;  and 
treasurer.  1 1.  C.  Carpenter 
Intelligencer  and  News-Journal 

St.  P.\ui.. — 'llie  Sunday  Pione 
is  giving  the  ambitious  young 
write  for  the  children’s  page  a 
to  shine  as  bardlings.  The  1 
test  is  to  determine  which 
the  best  poem  in  honor  of  P: 
elect  Harding. 


I 


New  Home  for  Kuryer  Pol 

.Mii.w.m  kee. — The  Kuryer  P 
purchased  a  site  for  a  new  Ini 
Wisconsin  street,  to  cost  about 
The  purchase  price  of  the  real 
said  to  be  about  $60,(K)0. 


New  Plant  for  Carlisle  Ht 

Cari.isi.e,  Pa. — The  Herald  is  a  j 
move  into  its  new  newspaper  a-: 
Iirinting  plant,  in  which,  it  is 
$100,000  worth  of  new  niacliiiir 
been  installed. 


.liisHPii  K.  HeoiiKs 

manager  of  the  Charleston  (S.  C.) 
.American,  is  now  circulation  manager 
of  the  Tuscaloosa  (.Alabama)  News. 
Mr.  Hughes  secured  his  training  in 
his  home  city  of  Pensacola,  F'la.,  and 
in  Charleston,  S.  C.  He  is  a  member 
of  the  International  Circulation  .Man¬ 
agers’  .Association  and  has  made  a  clo.se 
study  of  the  circulation  iirohlems  of 
small  town  newspapers.  During  the 
World  War  he  was  with  the  19th  .Anti- 
.Aircraft  Battalion. 

Richard  S.  Barrett,  director  of  the 
New  A'ork  World’s  Catskill  Bureau, 
and  knonn  to  all  circulation  managers 
in  the  East,  has  been  elected  president 
of  the  Catskill  Chamber  of  Commerce. 

Siofx  CiTV,  la.— Prominent  men  who 
30  years  ago  sold  newspapers  as  news- 


So  inseparable  are  building  in¬ 
terests  and  home  interests  that 
when  the  National  Building 
Show  was  held  recently  in 
Minneapolis,  the  builders  nat¬ 
urally  preferred  for  their  ad¬ 
vertising  the  newspaper  that 
is  preferred  in  Minneapolis 
homes.  Here  is  the  record  of 
their  preference,  amounting  to 
84%  more  space  used  in  The 
Journal  than  in  any  other 
newspaper; 

Journal  -  -  20,930  lines 

Tribune  »  •  11,326  lines 
News  -  »  -  7,406  lines 


THE 

MINNEAPOLIS 

JOURNAL 

•Jtepresented  in  New  York  and  Chicago  by  O’Mara  &  Ormsbtt 
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Newspaper  advertising  figures  for  1920  compiled  and  published  by  the  Statistical  Depart¬ 
ment  of  the  New  York  Evening  Post  and  the  Chicago  Advertising  Age  and  Mail  Order 
Journal  show  that  The  Columbus  Dispatch  for  the  entire  year  stood  FIFTH  in  America  and 
FIRST  in  Ohio  in  volume  of  paid  advertising  published  by  the  leading  evening  and  Sun¬ 
day  morning  newspapers.  There  were  only  eight  newspapers  in  the  world  (evening  or 
morning)  that  exceeded  this  newspaper  in  advertising  carried. 

Here  are  the  five  papers  (evening  and  morning)  having  the  greatest  record: 


Detroit  News 
Pittsburg  Press  . 
Washington  Star 
Chicago  Daily  News  . 


COLUMBUS  DISPATCH 


28,121,438  Lines 
24,776,570  Lines 
21,052,990  Lines 
20,396,781  Lines 
19,292,310  Lines 


In  its  own  field  (Central  Ohio)  The  Columbus  Dispatch  in  1920  published  1,472,690  lines 
more  paid  advertising  than  was  carried  by  all  the  other  Columbus  papers  combined 

166  display  advertisers  doing  business  in 
Columbus  tise  but  this  one  evening  newspaper 


Ohio*s  Greatest  Home  Daily 


1 
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This  department  is  a  regular  feature  of  EDITOR  &  PUBLISHER.  Suggestions 
or  contributions  should  be  sent  to  Fenton  Dowling.  Editor  &  Publisher,  1116 
World  Building.  New  York. 


I.  C.  M.  A.  CHANGE  OF  DATES 

^HE  International  Circulation  Man¬ 
agers  .Association,  which  usually 
meets  in  June  each  year,  has  decided  to 
change  the  dates  from  June  7-9  to  May 
10-12.  The  convention  is  to  be  held  in 
Columbus,  Ga.,  and  it  was  deemed  ad¬ 
visable  by  the  officers,  directors  and 
members  of  the  advisory  committee  to 
meet  in  May  on  account  of  tlie  weather 
conditions  existing  in  the  South  during 
the  month  of  June. 

The  I.  C.  M.  A.  now  has  a  member¬ 
ship  of  over  500,  and  the  most  prom¬ 
inent  newspapers  of  the  United  States 
and  Canada  are  represented.  \V.  E. 
Page,  chairman  of  the  entertainment 
committee,  who  worked  so  hard  at  the 
St.  Louis  convention  to  have  the  mem¬ 
bers  meet  in  Columbus,  has  promised 
some  agreeable  surprises  in  the  enter¬ 
tainment  line  for  the  members,  after 
they  are  through  with  the  regular  busi¬ 
ness  of  the  convention. 

It  is  expected  that  a  large  number  of 
the  members,  coming  from  the  eastern 
section  of  the  country,  will  leave  in  a 
body  from  New  York.  A  boat  trip  is  sug¬ 
gested  of  which  the  members  will  hear 
more  later,  through  the  chairman  of 
the  transportation  committee,  A.  E.  Mac¬ 
Kinnon. 

A  prominent  publisher  said  of  the 
I.  C.  M.  A. :  "This  organization  ac¬ 
tually  accomplishes  more  real  work  at 
their  convention  than  any  association  I 
ever  attended.”  Most  publishers  realize 
this  and  insist  upon  their  circulation 
managers  not  only  joining,  but  attending 
the  conventions. 

At  the  convention  held  last  June  in 
St.  Louis,  there  were  over  50  papers 
read  by  members,  covering  practically 
everything  that  a  circulation  manager 
might  want  to  know  in  conducting  the 
business  of  the  newspaper  he  represents. 
With  such  a  source  of  valuable  infor¬ 
mation,  it  is  little  wonder  that  the  or¬ 
ganization  is  growing  at  such  a  rapid 
rate. 

Over  150  new  members  joined  at  the 
St.  Louis  meeting,  and  the  membership 
committee  is  working  hard  to  beat  all 
previous  records  this  year. 

Members  should  make  a  note  of  the 
change  of  dates — Tuesday,  Wednesday 
and  Thursday,  May  10,  11,  12;  Colum¬ 
bus,  Ga. 


CHARLIE  LEVY— CIRCULATOR 

JN  a  recent  issue,  the  Chicago  Tribune 

pays  a  handsome  tribute  to  the  abil¬ 
ities  of  “Charlie”  Levy  of  Chicago. 
Speaking  of  the  extent  of  his  daily  or¬ 
der,  the  Tribune  says:  “His  daily  order 
averages  about  75,000  Tribunes,  deliv¬ 
ered  in  truckloads  at  various  parts  of 
the  loop  between  2 :20  and  4 :00  a.m. 
to  his  loading  crews.  The  crews  make 
up  the  orders  and  off  they  go — by  sur¬ 
face  and  L  cars  and  by  truck.” 

Charlie  Levy  is  a  distributor  who 
takes  care  of  the  supplies  of  carriers 
who  cover  territory  north,  west  and 
south  of  Chicago,  and  one  can  easily 
imagine  the  extent  of  his  organization 
and  effectiveness  of  a  system  that  is 
planned  to  take  care  of  a  suburban  held 
running  north  45  miles  and  south  and 
west  almost  a  corresponding  distance. 

Charlie  grew  up  in  the  Chicago  news¬ 
paper  delivery  atmosphere,  and  from 
his  earliest  working  days  he  exhibited 
a  tendency  to  organize  aloPR  lines  of 


fighting  time  and  distance  in  the  deliv¬ 
ery  of  newspapers.  Scarcely  an  individ¬ 
ual  in  the  country  today  commands  a 
better  control  of  a  vast  output  of  papers 
and  the  facilities  for  quick  and  accurate 
dispatch.  _  _  _ 

NEWS  AND  NOTES 
¥()E  K.  HUtiHES.  for  a  number  of 
"  years  circulation  manager  of  the 
Pensacola  Journal  and  the  Peii.sacol.i 
News,  and  at  one  time  state  circulation 


iranager  of  the  Charleston  (S.  C.) 
.American,  is  now  circulation  manager 
of  the  Tuscaloosa  (.Alabama)  News. 
Mr.  Hughes  secured  his  training  in 
his  home  city  of  Pensacola,  I'da.,  and 
in  Charleston,  S.  C.  He  is  a  member 
of  the  International  Circulation  Man¬ 
agers’  Association  and  has  made  a  close 
study  of  the  circulation  problems  of 
small  town  newspapers.  During  the 
World  War  he  was  with  the  19th  Anti- 
.Aircraft  Battalion. 

Richard  S.  Barrett,  director  of  the 
New  York  W'orld's  Catskill  Bureau, 
and  known  to  all  circulation  managers 
in  the  l-'ast,  has  been  elected  i)resident 
of  the  Catskill  Chamber  of  Commerce. 

Sioi  x  City,  la. — Prominent  men  who 
3(f  years  ago  .sold  newspapers  as  news- 
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boys  in  Sioux  City,  sold  papers  on'  the 
streets  last  week  to  assist  in  raising 
money  to  provide  (juarters  for  the 
Newsl)oys’  Club.  .Among  those  who 
called  out  "extra”  again  on  one  of  the 
busy  corners  was  W.  N.  McMaster,  now 
governor  of  South  Dakota. 

Carl  Julian,  formerly  circulation  man¬ 
ager  on  the  Peon'a  (111.)  Journal,  now 
serving  in  the  same  capacity  on  the 
Indiana  D.'iily  Times,  has  been  visiting 
old  friends  in  Peoria.  J.  H.  Ledrler, 
general  manager  of  the  Times.  :iccom- 
I)anied  Mr.  Julian. 

I’l  KK.M.o. — A  ball  given  by  the  Buffalo 
Newsboys’  Benevolent  .Association  gain¬ 
ed  $2.f)()().  Of  tbe  profits  $1,900  were 
used  to  ftay  off  tbe  balance  due  on  a 
mortgage  on  the  newsboys'  boine. 

Harry  J.  llargr.'ive.  formerly  of  tbe 
circulation  department  t)f  the  Topeka 
Capital,  and  now  with  the  San  I'ran- 
cisco  Chronicle,  circulation  department, 
sjient  several  weeks  visiting  old  friends 
in  Toiieka.  Kan.,  recently. 

1 1.VKKisitiKO.  Pa. — .Arrangements  for 
tbe  annual  meeting  of  tbe  Inter-State 
Circulation  Managers'  .Association  are 
being  made  by  J.  H.  .Aliller,  Jr.,  and 
a  committee  of  Pittsburgh  circulation 
men.  who  promise  a  merry  and  profit¬ 
able  time  for  the  members  at  the  Fort 
Pitt  Hotel  in  that  city  on  March  22. 
Speakers  scheduled  for  the  convention 
are  T.  R.  AA'illiains.  business  manager 


of  the  Pittsburgh  Press,  and  BfRii. 
of  the  American  Newspaper 
.Association;  and  E.  R.  Stoll, 
of  the  Pittsburgh  Publishers’  S.yig2 
tion.  The  Inter-State  Association,^ 
includes  newspapers  in  Pennsvln,^ 
Maryland,  AVest  Virginia  and  the  Dk. 
trict  of  Columbia  is  officered  as  foUo*. 
President.  -A.  R.  Michener,  Harrisbn!, 
T elegrajih ;  vice-president,  C.  C.  Bane 
Pbiladelphia  Record;  and  secreUn 
treasurer.  H.  C.  Carpenter,  Uncuij 
Intelligencer  and  News-Journal. 

St.  P.\l  i.. — 'Hie  Sunday  Pioneer  Pres, 
is  giving  the  ambitious  youngsters  vry 
w  rite  for  the  children’s  page  a  cham 
to  shine  as  bardlings.  The  latest  cot- 
test  is  to  determine  which  can  wr® 
the  best  poem  in  honor  of  Presidea. 
elect  Harding. 


New  Home  for  Kuryer  Poliki 

Mii.w.m  kke. —  The  Kuryer  Polskihs 
purchased  a  site  for  a  new  building  t 
AA'isconsin  street,  to  cost  about  $185.(fi 
The  purchase  jirice  of  the  real  estatt 
said  to  be  about  $60,000. 


New  Plant  for  Carlisle  HeraU 

C.^Ri.isi.E,  Pa. — The  Herald  is  abontt 
move  into  its  new  newspaper  and  j; 
printing  plant,  in  which,  it  is  sa 
$100, (X)0  worth  of  new  machinerj- L 
been  Installed. 


So  inseparable  are  building  in¬ 
terests  and  home  interests  that 
when  the  National  Building 
Show  was  held  recently  in 
Minneapolis,  the  builders  nat¬ 
urally  preferred  for  their  ad¬ 
vertising  the  newspaper  that 
is  preferred  in  Minneapolis 
homes.  Here  is  the  record  of 
their  preference,  amounting  to 
84%  more  space  used  in  The 
Journal  than  in  any  other 
newspaper: 


Journal 
Tribune 
News  - 


-  20,930  lines 

-  11,326  lines 

-  7,406  lines 


THE 

MINNEAPOLIS 

JOURNAL 

Represented  in  New  York  and  Chicago  by  O'Mara  df  Ormsbet 
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Newspaper  advertising  figures  for  1920  compiled  and  published  by  the  Statistical  Depart¬ 
ment  of  the  New  York  Evening  Post  and  the  Chicago  Advertising  Age  and  Mail  Order 
Journal  show  that  The  Columbus  Dispatch  for  the  entire  year  stood  FIFTH  in  America  and 
FIRST  in  Ohio  in  volume  of  paid  advertising  published  by  the  leading  evening  and  Sun¬ 
day  morning  newspapers.  There  were  only  eight  newspapers  in  the  world  (evening  or 
morning)  that  exceeded  this  newspaper  in  advertising  carried. 

Here  are  the  five  papers  (evening  and  morning)  having  the  greatest  record: 


Detroit  News  .  .  .  , 

Pittsburg  Press  ... 
Washington  Star 
Chicago  Daily  News  . 

COLUMBUS  DISPATCH 


28,121,438  Lines 
24,776,570  Lines 
21,052,990  Lines 
20,396,781  Lines 
19,292,310  Lines 


In  its  own  field  (Central  Ohio)  The  Columbus  Dispatch  in  1920  published  1,472,690  lines 
more  paid  advertising  than  was  carried  by  all  the  other  Columbus  papers  combined 


i66  display  advertisers  doing  business  in 
Columbus  use  but  this  one  evening  newspaper 


Ohio's  Greatest  Home  Daily 
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DECLARES  PRESS  CAN’T 
BE  CONTROLLED 


J.  E.  Atkinson,  of  Toronto  Star,  Replies 
to  Recent  ELfforts  of  Politicians  in 
Canada  to  Buy  Editorial  Opinion 
Through  Adeertising 


(Special  to  Editos  &  Publisher) 

Toronto.  Ont. — In  an  address  before 
the  members  of  the  Kiwanis  Club,  on 
February  11.  Joseph  E.  Atkinson,  chief 
executive  of  the  Toronto  Daily  Star, 
spoke  on  "The  Influence  of  the  Press.” 
He  told  of  the  part  played  in  contempor¬ 
ary  life  by  the  modern  newspaper,  not 
solely  as  a  business  enterprise,  but  as  an 
agent  which  discharged  a  public  trust. 
For  himself,  he  believed  in  suiting  the 
public  taste,  but  so  far  as  principle  was 
concerned,  in  giving  that  which  was 
dictated  by  one’s  own  conscience. 

Democracy,  he  asserted,  was  an  im¬ 
possibility  without  some  means  of  news 
distribution  such  as  the  press.  The 
State  depended  more  and  more  on  the 
newspaper  in  the  mobilization  of  public 
opinion  and  in  the  stimulation  of  public 
courage.  Where  press  news  was  in¬ 
volved,  its  presentation  did  not  mean  a 
demonstration  of  partisanship  as  some 
publishers  seemed  to  think. 

Subservience  to  party,  Mr.  .\tkinson 
continued,  was  fortunately  on  the  wane, 
and  newspapers  were  less  disposed  than 
ever  to  be  tied  to  the  interests  of  any 
politician.  Lately  he  had  heard  of  an 
attempt  to  control  the  freedom  of  the 
press  in  the  discussion  of  politics,  and 
he  felt  it  to  be  nothing  short  of  destruc¬ 
tive.  Those  who  favored  putting  the 
lid  on  the  newspapers  were  taking  a 
leaf  out  of  Lenine’s  book.  Left  to  them¬ 
selves  the  newspaper  publishers,  has 
concluded,  should  prove  erf  the  greatest 
value  in  restoring  and  maintaining  pub¬ 
lic  confidence  in  constitutional  govern¬ 
ment. 


THE  AGENCY  FIELD 


St.  Elmo  Massengale,  head  of  the 
.Atlanta  advertising  agency  of  his  name, 
celebrated  his  birthday,  Feb.  16.  and  be¬ 
sides  receiving  the  congratulations  oi 
his  friends,  had  the  pleasure  of  reading 
a  half-column  biography  of  himSelf  on 
the  editorial  page  of  the  Atlanta  Georg¬ 
ian  of  that  date. 

H.  W.  Doremus.  for  many  years  part¬ 
ner  in  the  Doremus  &  Morse  Financial 
Advertising  Agency,  has  resigned  from 
the  Seaman’s  Church  Institute  of  New 


York.  Unable  to  go  abroad  during  the 
war,  Mr.  Doremus  was  its  executive 
secretary  of  the  Ways  and  Means  Com¬ 
mittee,  to  secure  funds  for  co-operation 
in  welfare  work  for  and  with  the  sea¬ 
men  in  the  Port  of  New  York.  Mr. 
Doremus  has  not  made  definite  plans, 
but  expects  to  again  become  associated 
in  the  advertising  agency  field. 

The  P'ranklin  Advertising  Service 
has  moved  from  the  Bulletin  Building, 
Philadelphia,  to  the  De  Long  Building, 
at  13th  and  Chestnut  streets. 

Emil  M.  Scholz,  formerly  publisher 
of  the  New  York  Evening  Post,  and 
now  president  of  the  World  Wide  Ad¬ 
vertising  Corporation,  of  New  York, 
recently  visited  New  Orleans  to  open 
an  office  for  the  latter  firm.  He  has 
appointed  Loring  Scott,  formerly  with 
the  Burroughs  .Adding  Machine  Com¬ 
pany,  as  New  Orleans  manager. 

H.  R.  Van  Pelt  has  been  appointed 
Cleveland  manager  for  Hoyt’s  Service. 
Inc.,  advertising  agency,  succeeding  Gail 
Murphy,  who  has  been  appointed  sales 
supervisor  for  the  Middle  West  of  the 
United  Electric  Company  of  Canton. 
Mr.  Van  Pelt  has  been  with  the  Hoyt 
•Agency  for  a  year  and  prior  to  that  was 
Detroit  manager  of  the  J.  Walter 
Thompson  Company. 

Technical  .Advertising  Service,  of  214 
VV'est  34th  street.  New  York,  is  moving 
into  the  Printing  Crafts  Building. 

James  Dunnigan,  formerly  advertis¬ 
ing  man  on  the  Illinois  State  Register, 
Springfield.  Ill.,  has  established  an  ad¬ 
vertising  agency  in  Springfield  in  part¬ 
nership  with  Everett  Swain. 

William  J.  Healy  has  severed  con¬ 
nections  with  the  Joseph  Richards  Com¬ 
pany,  Inc.,  to  accept  a  position  with  the 
advertising  department  of  the  Financial 
World.  Mr.  Healy  was  head  of  the 
Richards  checking  department. 

R.  L.  Casey,  for  many  years  adver¬ 
tising  manager  for  the  Whitehouse  Dry 
Goods  Company,  has  resigned  and  will 
establish  the  Casey  Advertising  Agency 
in  Beaumont,  Tex. 

H.  B.  LeQuatte,  business  manager  of 
Sheet  &  Finney,  New  York,  addressed 
the  first  annual  convention  and  adver¬ 
tising  conference  of  the  Third  District 
•Associated  .Advertising  Clubs  of  the 
World  at  Baltimore,  February  14. 


N.  Y.  AD  CLUB  AFTER 
NEW  LAURELS 

(Continued  from  page  11) 


D.  Morris-Jones 


hobby  is  the  life  and  works  of ‘Ben¬ 
jamin  Franklin,  having  written  a  book, 
“Benjamin  Franklin,  Printer.” 

The  list  of  publications  to  which 
Harry  Varley  is  a 
constant  contribu¬ 
tor,  makes  his 
friends  wonder  that 
he  has  the  time  to 
be  even  an  associate 
editor.  Mr.  V’arley, 
who  ^is  an  h'nglish- 
man  by  birth,  cauie 
to  the  United  States 
in  1908  and  took 
a  position  with  the 
Goodrich  Rubber 
Company.  From  there  he  went  to 
the  Toledo  Scale  Company  of  Toledo, 
Ohio,  and  finally  came  to  New  York 
with  the  George  Batten  Company.  Mr. 
V’arley  has  written  many  articles  on 
“.Advertising”  and  for  numerous  maga¬ 
zines  and  newspapers. 

Edward  Kramer,  advertising  director 
of  the  News,  started  out  in  li‘e  as  a 
salesman  for  an  engraving  house  and 
speedily  built  up  a  big  following  on 
his  theory  of  “per- 
s  o  n  a  1  i  t  y  ”  and 
“friendship  in  busi¬ 
ness.” 

W^hen  the  .Associ¬ 
ated  Engravers  was  j 
formed  in  New 
York  he  was  made  ' 
sales  manager,  and 
at  the  last  board 
meeting  he  was 
made  president  of 
the  company. 


Another  Harrington 

“Writing  for  Print”  is  the  titlt  jj 
new  book  on  journalistic  compsf 
written  by  Prof.  H.  F. 
director  of  courses  in  journalism 
University  of  Illinois,  to  be  pny  * 
by  D.  C.  Heath  &  Co.,  New  Yort^J 
volume,  equipped  with  numerous 
cises  and  assignments,  attempts  to  up 
school  publications  and  local  town"' 
papers  as  a  basis  of  praatical  inst-- 
in  writing  in  the  high  school. 
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Sunday  Edition  in  Little  Rock 

Little  Rock,  .Ark.  —  The  Sunday 
.Arkansas  Democrat  will  make  its  first 
appearance  Feb.  27,  as  an  edition  of  the 
Evening  Democrat.  It  will  sell  at  5 
cents. 


To  Newspaper 
Publishers : 


New  York 
February  23,  1921 


Am  offered  twenty  tons  a  day  prac¬ 
tically  any  sizes  of  print  p>ap>er  at 
five  cents  per  pound  f.  o.  b.  mill. 
New  York  State. 

If  interested  1  will  put  any  news¬ 
paper  in  direct  touch  with  mill’s 
representative. 

JASON  ROGERS 

PaUUhtr 

NEW  YORK  GLOBE 


21  MONEY  CROPS 

in  the  Agricultural  South 

That  shows  the  versatility  and  the  economic  independence  of  the  13  states  covered 
by  the  S.  N.  P.  A. 

The  South  raises  those  crops  to  sell.  They  are  big  crops,  too, — big  enough  to  be 
sold  throughout  the  country.  They  keep  the  Southerner  well  equipped  with  real 
money. 

These  crops  differ  from  the  crops  in  other  sections  in  this  way: 

The  South  is  raising  its  crops  from  January  to  January.  There  are  always 
more  crops  “coming  in’*  while  others  are  being  sold.  This  means  a  steady  proi 
perity,  with  no  "off  season.** 

Crops  alone  would  make  the  South  rich.  (The  wealth  in  Southern  manufactures 
and  Southern  minerals  is  still  another  thing — a  very  important  thing.) 


Cotton  . $1,646,828,000 

Corn .  1,283.806.000 

Oats  .  171,100,000 

Wheat  .  280,000,000 

Barley  .  2.792,000 

Rye  .  6,796,000 

Hay  (Tame  and  VV*ild)...  374.976.000 

Tobaccf)  .  480,000,000 

Sweet  Potatoes . ^118.750,000 


Irish  Potatoes  .  89,186,0(M 

Sorghum  .  220.000.000 

Rice  .  95,000,001) 

Peanuts  .  80,000,000 

Fruits  and  Nuts  .  146.000,000 

Beans  and  Peas  .  52,000,000 

V'egetables  .  310,000.000 

Broom  Corn  .  7,340.000 


If  vou  have  something  to  sell,  cultivate  the  Southerner — the  buyer  who  has  money 
and  needs  the  year  round. 

The  Promotion  Department  of  the  Newspapers  in  the  S.  N.  P.  A.  can  ihow  you 
the  way  to  result  advertising. 


Southern  Newspaper  Publishers*  Associatiixi 

ChattAnooga,  Tenn. 
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In  1920 

The  Providence  Journal 

AND 

The  Evening  Bulletin 

PRINTED 

OVER  NINETEEN  MiLUON  LINES 

(19,018,145) 

OF  ADVERTISING 


More  Than  Six  Million  Lines  Ahead  Of 
Any  Other  Newspaper  in  New  England 


THE  REASON  FOR  THIS  SPLENDID  SHOWING 
IS  TO  BE  FOUND  IN  THE  ONE  WORD 

1^  RESULTS  -mt 


These  Papers  are  Printed  and  Circulated  in  the  Most  Densely  Populated 
and  Most  Prosperous  Territory  in  the  United  States 


Represented  by 

Charles  H.  Eddy  Co. 

BOSTON  -  NEW  YORK  -  CHICAGO 
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MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  of  Editor  &  Publisher  conducted  by  C.  L.  Perkins,  executive 
secretary  of  the  Association  of  Newspaper  Classified  Advertising  Managers.  You 
are  invited  to  bring  yoflr  classified  problems  to  this  department  for  discussion. 


Sell  The  “Claaaified’’  Idea 

UKIXG  the  last  year  or  s<i  in 
sellinn  classitied  advertising  there 
has  been  a  desirat)le  tendency  to  get 
away  from  the  lial>it  of  selling  merely 
so  much  space.  The  more  modern  idea 
is  to  sell  advertisers  and  prospects  on 
the  value  of  classified  as  a  service.  As 
one  classified  manager  has  aptly  said. 
"I  f  |)eople  can  he  sold  on  the  classified 
idea,  they  will  huy  space  without  any 
sales  effort  on  our  part.” 

In  considering  as  a  whole  the  past 
efforts  to  develop  classified,  one  is 
forced  to  admit  that  the  great  majority 
of  the  effort  has  been  devoted  to  selling 
so  much  lineage  to  possible  space 
users. 

Promotion  copy  has  said.  "If  you 
have'  a  house  to  sell,  use  a  want-ad.” 

Salesmen  have  gone  forth  and  begged 
advertising  prospects  by  saying,  “The 
way  to  sell  this  automobile  is  go  take 
so  many  lines  in  my  paper.” 

Telephone  solicitors  have  called  the 
home  and  said  to  the  housewife,  "Buy 
an  advertisement  in  the  want-ad  section 
of  this  paper  and  you  will  get  a  maid.” 

Now  the  idea  which  seems  to  he 
gaining  ground  is  that  the  sales  pro¬ 
motion  or  salesperson  should  define 
classified  advertising  to  the  prospect 
and  explain  its  service  and  function. 
■When  this  is  properly  done,  the  as¬ 
sumption  is  that  the  pro.spect  without 
being  asked  will  then  say,  “I  had  never 
realized  that  classified  was  such  an 
economic  .service  and  so  valuable  to  all 
of  us.  Right  now  I  can  use  it  to  sell 
my  house.  Will  you  take  an  advertise¬ 
ment  for  me?" 

Classified  advertising  can  he  used 
profitably  several  times  a  year  by  every 
per.son,  yet  few  use  it  and  those  that 
do  have  not  accepted  want-ads  as  the 
easy  natural  way  to  get  in  touch  with 
persons  who  can  fill  their  unsatisfied 
wants.  This  is  more  nearly  true  in -the 
case  of  employment  where  many  seek¬ 
ing  labor  now  unconsciously  use  the 
classified  columns  to  fill  vacancies. 
The.se  very  employers  however  fail  to 
realize  the  power  of  the  newspapers’ 
classified  advertising  sections,  because 
they  do  not  use  it  as  they  might  for 
other  purposes  than  that  of  securing 
workers. 

The  Wichita  Daily  Eagle,  of  which 
W.  C.  Pruitt  is  classified  advertising 
manager,  is  using  promotion  matter  in 
an  effort  to  sell  the  broader  aspect  of 
classified.  This  promotion  is  in  the 
form  of  circulars.  The  following  sen¬ 
tences  are  quoted  from  two  of  the  re¬ 
cent  ones: 

"The  classifying  of  small  advertise¬ 
ments  into  the  various  fields  of  needs 
arising  with  all  the  people,  is  the  chief 
value  of  a  classified  medium.  The 
readers  are  its  backbone  and  through 
education  and  the  use  of  Eagle  classi¬ 
fied  columns  they  instinctively  become 
accustomed  to  consulting  the  columns 
whenever  a  need  or  desire  arises.  The 
small  advertisements,  commonly  known 
as  want-ads,  are  divided  into  groups 
depending  upon  whether  they  are 
wants,  sales,  trades,  rents,  services  or 
notices.  \  well  balanced  classified  me¬ 
dium  is  in  reality  a  full  page  or  two- 
page  advertisement,  made  up  with  hun¬ 
dreds  of  ads,  thus  representing  such  as 
a  big  department  store  with  the  ar¬ 


rangement  of  its  goods  into  groupings 
by  departments  in  order  to  make  it  con¬ 
venient  for  the  customers. 

"Like  the  big  department  store  with 
many  departments  untler  one  roof,  the 
departmentized  classified  pages  make  a 
big  and  attractive  showing  to  its  read¬ 
ers. 

"The  classification  headings  serve  the 
.same  purpose  as  do  big  department 
signs  hung  out  in  the  large  stores  to 
guide  the  patronizing  public.  These 
assist  the  readers  to  go  at  once  to  the 
advertisements  in  which  they  are  inter¬ 
ested. 

"The  indexing  of  advertisements  is 
for  the  purpose  of  grouping  together  all 
advertisements  offering  things  or  serv¬ 
ices  of  a  similar  kind.  This  inde.xing 
alphabetically  is  a  serving  of  patrons  in 
the  same  way  as  do  counter  and  shelf 
signs  in  the  big  stores.  They  tell  you 
alK)ut  the  varieties  offered,  without  a 
moment's  lost  time,  etc.,  etc.” 

In  these  circulars  Mr.  Pruitt  takes  up 
two  other  vital  points  in  classified- 
proper  classification  of  advertisements 
and  better  copy.  These  points  were  de¬ 
veloped  as  follows  in  one  of  the  cir¬ 
culars  : 

Good  Copy  is  One  of  the  Most  Essential 
Things  in  Advertising 

Points  of  Importance  to  cover  in  Real  Es¬ 
tate  Advertising: 

1 —  Location  of  property  offAed. 

2 —  Business  or  industrial. 

3  —Residence  or  apartment. 

4 — Lots  or  sub-divisions. 

.S — Farms  or  lands. 

6—  IF  BflLDING  PROPERTY: 

(a)  Size. 

(b)  Condition. 

(c)  Fixtures. 

(d)  Trade  conditions. 

(e)  General  description. 

7—  IF  RESIDEN’CE  OR  APARTMENT: 

(a)  Street,  then  number. 

(b)  Size  of  lot. 

(c)  Number  of  rooms. 

(d)  Outbuildings. 

(e)  Walks  and  improvements. 

(f)  Shade  and  lawn. 

(g)  General  description. 

(h)  Price  and  terms. 

8 — IF  FARM  OR  LAND: 

(a)  Number  of  acres. 

(b)  Kind  of  soil. 

(c)  .\mount  in  cultivation. 

(d)  Products  raised. 

(e)  Market  advantages. 

(f)  Description  of  buildings. 

(g)  Price  and  terms. 

Why  It  Pays  to  Advertise  Every  Day 
in  the  Week 

Your  office  is  open  6  days  a  week,  your  tele¬ 
phone  bill  covers  every  day  in  the  month — 
why  not  use  it  ? 


FOR  SALE 

All  or  part — 20  tons  of 
standard  newsprint,  size 
28  X  40.  Basis  24  x  36, 
No.  32. 

INQUIRIES  SOLICITED 

INVINCIBLE  PAPER 
AND  PULP  CORP. 

135  Broadway  -  New  York  City 

Phone,  Rector  9957-8-9 


or  February  26 , 


1921 


Other  expenses  go  on  every  day  in  the  week 
— rent,  especially. 

Every  day  advertising  reaches  a  new  audi¬ 
ence  each  day. 

Another  example:  Take  a  potato  and  cut  it 
in  six  pieces;  properly  plant  in  separate  hills 
and  see  if  it  won't  produce  greater  returns 
than  planting  one  whole  one. 


Again— One  ad  will  not  sell  a  piece  at 
erty  any  more  than  one  grain  of  wheatji!®^ 
states  a  farm. 

Ill  the  second  circular  the  subject,  ( 
good  copy  and  -increased  insertii^,!! 
promoted,  as  follows: 


OBSERVING  THESE  SIMPLE  RULES  WILL  INCREASE  THE  VALUE  » 
YOUR  CLASSIHED  ADVERTISING  MANY  TIMES  ^ 


First — Correctly  classify  your  ad. 

Second — Consider  the  reader’s  lime  and  index  your  ad  properly  for  convenience 


EXAMPLES  TO  USE 


MAID— Wanted :  competent,  white  preferred, 
must  be  neat  and  energetic;  no  washing  or 
ironing. 

LAWRENCE  AVE.,  S.,  712— Sleeping  room 
and  sitting  room,  connected;  suitable  for 
two  or  four  men  or  working  girls.  Or  one 
large  sleeping  room'. 

COLLEGE  HILL — Large  eight  room  house, 
all  oak  flours,  breakfast  room,  tiled  bath, 
shower,  hot  water  heat,  cistern,  soH  water 
throughout,  vacuum  cleaner,  extra  large  base¬ 
ment,  garage  and  sixty  feet,  located  on  College 
Hill,  $1,600. 

O.  A.  WHITE 


EXAMPLES  NOT  TO  BE  USED 

W.ANTED— A  competent  white  maid  "muTC 
neat  and  energetic,  no  laundry  work.  ^ 
Sleeping  room  and  sitting  room,  coonecteT' 
suitable  for  two  or  four  men  or  workm’ 
girls.  Or  one  large  sleeping  room.  712  ? 
I.awrence  Ave.  ^ 


I.arge  eight  room  house,  all  oak  floors  brSk 
fast  room,  tiled  bath,  shower,  hot  water  iS 
cistern,  soft  water  throughout,  vacuum  cleiS' 
extra  large  basement,  garage  and  sixtv^' 
locateil  on  College  Hill,  $1,600.  ^ 


O.  A.  WHITE 

M.  2573  704  Schweiter  B14{ 


M.  2573 


704  Schweiter  Bldg. 


Third — Describe  what  you  have  to  oflfer  or  w’ant  fully  and  make  your  ad  clear  to  the  readw 
Fourth — Word  your  ad  in  the  most  simple  form  possible.  Do  not  cause  too  much  menu! 
strain  on  the  reader— the  simple  worded  ads  generally  receive  greater  returns. 

Fifth — If  your  need  or  desire  is  very  urgent  or  of  considerable  value,  use  sufficient  worth 
to  tell  your  story  truthfully  and  explanatory;  also  use  suffi<fient  space  to  make  your  ad  non 
noticeable,  for  instance  using  larger  type  or  white  space. 

Sixth — Talk  to  the  reader  of  your  ad  as  you  would  if  he  was  present;  in  fact.  mak» 
ad  read  like  the  spoken  word. 

Seventh — Persistency  eventually  wins;  each  additional  day  the  ad  is  run  the  result!  will 
increase  because  of  the  cumulative  power  of  advertising.  . 


CLASSIFIED  MISCELLANY 

A.  P.  Slentz  of  the  Indian.ipoHs  Star 
has  become  a  classified  advertising 
manager  of  the  St.  Louis  Times. 

William  A.  Mayborn,  for  a  number 
of  years  classified  advertising  manager 
of  the  Cleveland  Press,  has  become 
advertising  manager  of  the  Cincinnati 
Post.  Mr.  Mayborn’s  successor  on  the 
Press  is  Dwight  Israel  of  the  Press  cir¬ 


culation  department.  Mr.  Israel  has 
been  connected  w:!!!!  the  advertising 
departments  of  the  Cincinnati  Post  and 
the  Des  Moines  News. 

The  Providence  Journal  Company  has 
opened  a  new  “want  ad”  advertisement 
department  with  a  frontage  on  West¬ 
minster  street  and  entrance  from  the 
street.  The  want  ad  counter  is  less  than 
10  steps  from  the  sidewalk  of  the  prin¬ 
cipal  business  thoroughfare. 


Bureau  of 
Canadian 
Information 

HE  Canadian  Pacific 
^  Railway,  through  its 
Bureau  of  Canadian  Infor¬ 
mation,  will  furnish  you  with  the  latest  reliable  in¬ 
formation  on  every  phase  of  industrial  and  agricul¬ 
tural  development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada.  Additional  data  is  constantly  being 
added. 

No  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 


Canadian  Pacific  Railway 

Department  of  Colonization 
and  Development 

165  E.  Ontario  St.  335  Wind»or  Station  1270  Broadw»y 

Chicago  Montreal  New  York 
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TRADE  MARK 


Newsbox  Sales  Corporation,  Candler  Bldg.,  New  York  City 


Stays  on  Duty 
Until  Sold  Out 


Serves  a  Dry  Paper 
On  a  }\et  Day 


Are  you  still  selling  your  paper 

As  Ben, Franklin  sold  his  in  1731? 


Die  Newsbox  keeps  the  name  of  your  paper  in  full  view  of  the  public 
tfiroughout  the  day.  This  stimulates  circulation  and  classified  advertising. 
And  it  impresses  upon  the  local  display  advertiser  the  thoroughness  of 
your  distribution. 


The  Newsbox  introduces  the  Tampa  Times  to  tourists. 


Accept  our  30-day  Trial  .Offer  explained  at  the  right.  Install  five 
machines.  Test  them  thoroughly  on  locations  of  your  own  choosing.  Prove 
for  yourself  that  the  Newsbox  is  a  circulation  builder  and  a  money-making 
investment.  You  are  to  be  the  sole  judge,  and  we  will  accept  your  verdict. 


Try  the  Newsbox  30  Days 
OnYour  Paper  at  Our  Risk 

To  make  it  possible  for  any  circulation  manager 
to  know  the  Newsbox  and  to  put  it  to  a  practical 
test  in  his  own  field  we  make  this  introductory 
30-Day  Trial  Offer: 

The  Price  of  the  Newsbox  is  S40  per  unit,  com¬ 
plete  (no  lettering),  Orange,  N.  J.  Simply  send  us 
your  check  to  cover  five  machines.  We  will  ship  at 
once.  If  at  the  end  of  30  days  from  the  receipt  of 
the  Newsboxes  you  are  not  thoroughly  satisfied, 
write  us  for  shipping  instructions  and  we  will  re¬ 
fund  your  money. 

You  may  purchase  one  Newsbox  or  a  hundred, 
but  the  30-Day  Trial  Offer  applies  only  to  your 
first  order  for  a  battery  of  five  machines.  If  inter¬ 
ested,  write  for  our  partial  payment  plan. 


/92\ 


FRANKLIN  sold  his  paper  entirely  through  personal  solicita- 
O  tion.  He  could  multiply  his  sales  only  as  he  seeured  honest, 
ns  capable  assistants.  Many  desirable  points  had  to  go  uncovered. 

But  you  can  put  the  Newsbox  at  every  important  carstop  and 
cover  your  territory  24  hours  a  day  if  desired. 

You  have  progressed  in  every  other  department.  Are  you  still  depending 
solely  upon  Franklin’s  methods  of  distribution? 

The  Newsbox  fits  into  your  distribution  system  without  upsetting  any  part. 
It  serves  every  reader  a  clean,  dry  paper  regardless  of  the  weather  and 
always  collects  in  advance. 


V 
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Editor  &  Publisher  for  February  26,  1921 


E  D 


NEWSPRINT  CONTRACTS 

An  unusual  danger  in  the  publishing  business  has 
developed  in  England  as  the  result  of  the  sign¬ 
ing  of  longtime  contracts  for  newsprint,  ac¬ 
cording  to  a  statement  of  Lord  Beaverbrook,  propri¬ 
etor  of  the  London  Daily  Express,  and  it  is  one  that 
should  be  given  serious  thought  in  the  United  States. 

Last  fall  many  British  newspapers  were  stampeded 
into  signing  long-term  contracts  for  newsprint  at 
prices  scaling  upward,  believing,  as  did  American 
publishers,  that  the  world  shortage  of  print  paper 
that  prevailed  while  trade  channels  were  being 
switched  would  continue  for  many  years.  While 
the  readjustment  of  world  trade  conditions  proved 
that  belief  a  fallacy,  those  contracts,  which  at  the 
time  were  generally  looked  upon  as  a  business  advan¬ 
tage,  have  turned  out  to  be  a  boomerang. 

Newspapers  of  England  that  signed  long-term 
contracts  at  the  high  prices  of  last  fall  now  find 
themselves  at  a  business  disadvantage  with  their 
competitors  that  stayed  in  the  open  market,  which 
may  in  some  cases  result  in  their  financial  ruin.  At 
present  spot  market  prices,  the  contract  papers  are 
now  finding  it  more  difficult  each  day  to  meet  the 
unusual  margpn  of  difference  between  the  cost  of 
their  raw  product  and  that  of  their  uncontracted 
competitors.  • 

The  passing  of  the  London  Globe  is  attributed  to 
this  factor  in  publishing  costs  and  it  is  rumored  that 
several  other  forced  consolidations  are  being  con¬ 
sidered.  On  good  authority  it  is  stated  that  three 
London  metropolitan  newspapers  are  now  on  the 
market  at  prices  that  would  have  been  considered 
astonishing  bargains  less  than  one  year  ago. 

“Few  outside  the  inner  circle  of  newspaperdom 
realize  how  serious  the  position  is.”  says  the  London 
Mirror.  “It  has  even  been  described  by  the  Daily 
Express  as  ‘desperate,’  and  those  who  know  most 
are  the  least  inclined  to  quarrel  with  the  description. 

“The  plain  truth  is  that  the  majority  of  newspa¬ 
pers  are  being  published  at  a  loss,  and  in  many  cases 
the  loss  is  so  heavy  that  the  proprietors  affected  can¬ 
not  long  postpone  a  decision  as  to  the  future  of  their 
publications.  Even  those  newspapers  with  incomes 
that  enable  them  to  meet  their  obligations  promptly 
are  looking  ahead  with  grave  concern. 

“  ‘It  is  no  longer  Fleet  street ;  it  is  Queer  street,’ 
is  how  a  director  of  one  important  London  daily 
summed  up  the  situation.” 

Long-term  contracts  are  a  factor  in  the  newsprint 
situation  that  has  not  been  discussed  to  any  great 
extent  in  the  United  States,  but  it  is  one  that  will 
undoubtedly  come  to  the  fore  eventually.  A  new 
question  will  enter  into  it  here,  namely,  the  legal 
right  to  “contract  to  contract,”  as  some  have  con¬ 
strued  contracts  calling  for  the  fixing  of  prices  on 
future  definite  dates.  Developments  in  the  British 
newspaper  world  during  the  next  few  months  will 
be  watched  with  interest  by  American  publishers. 


i\  organization  of  our  postal  service  could  be  than 
the  letter  from  Thomas  F.  Murphy,  assistant 
postmaster  of  New  York  City,  that  was  printed  in 
Editor  &  Publisher  last  week.  He  said  that  no  con¬ 
sideration  was  given  to  the  rapid  distribution  of  such 
newspapers  as  Editor  &  Publisher  although  their 
existence  is  dependent  upon  the  quick  dissemination 
of  vital  information. 

“Forwarded  in  storage  cars.”  to  quote  Mr._  Murphy, 
is  a  fair  size-up  of  the  entire  postal  service  as  it  is 
operated  today.  It  is  not  improbable  many  long 
over-due  and  important  business  letters  have  been 
in  those  same  storage  cars. 

A  new  administration  is  preparing  to  take  over  the 
operation  of  the  business  affairs  of  the  government 
and  it  is  not  too  early  to  make  a  demand  that  the 
Postal  Service  be  rescued  from  the  blight  of  Hitch¬ 
cock  and  Burleson  and  operated  in  the  interest  of 
the  American  people  instead  of  jiolitics. 

Efficient  operation  of  the  Postal  Service  is  neces¬ 
sary  to  the  success  and  prosperity  of  every  branch 
of  .\merican  business  and  it  is  one  department  from 
which  excuses  for  failure  to  function  should  never 
be  accepted. 


POSTAL  MATTER  IN  STORAGE 

JO  better  evidence  of  the  need  of  a  general  re- 


We  pray,  O  Creator  of  men,  that 
sweeping  crime,  swaying  greed  and  self¬ 
ish  seal  may  not  sour  or  stultify  our 
spirits. 

Forewarn,  us  against  starving  our  souls 
in  the  pursuit  of  gold  or  in  the  pace  of 
seeking  pleasure  or  amidst  the  pressure 
of  insuring  success. 

Increase  our  purpose  to  safeguard  and 
sustain  our  inner  spiritual  selves.  So 
shall  we  serve  and  stand  as  sons  of  God. 
For  the  world’s  uplift — Amen 

Christian  F.  Rp;isner. 


LESLIE-JUDGE  CO’S.  EMBARRASSMENT 


The  announcement  of  the  appointment  of  a  re¬ 
ceiver  for  the  Leslie-Judge  Company,  publisher 
of  Leslie’s  Weekly,  Judge,  and  Film  Fun  was 
received  with  regret  by  all  who  have  known  John  A. 
Sleicher,  for  years  its  chief  owner,  who  was  com¬ 
pelled  two  years  ago  to  retire  from  its  management 
by  ill  health. 

Mr.  Sleicher  obtained  control  of  the  property  in 
1902  and  succeeded  in,  the  intervening  years  in  build¬ 
ing  up  a  large  and  prosperous  business.  The  war 
gave  Leslies  its  first  serious  setback.  The  high  cost 
of  labor,  paper  and  other  materials  together  with 
decreased  revenues  from  advertising  and  circulation 
crippled  its  finances. 

Then,  just  as  the  long  war  came  to  an  end,  Mr. 
Sleicher  was  stricken  with  an  illness  that  compelled 
him  to  give  up  all  participation  in  the  management 
of  the  Leslie-Judge  Company’s  affairs.  Although  he 
had  built  up  a  strong  organization  it  was  his  brain 
that  directed  it.  He  was  its  mainspring,  and  when 
he  retired  the  loss  to  the  company  was  irreparable. 
Others  tried  to  fill  his  place  but  without  success. 

It  is  the  hope  of  Mr.  Sleicher’s  many  friends  that 
he  may  in  the  near  future  so  far  recover  his  strength 
that  he  will  be  able  once  more  to  direct  the  affairs  of 
the  publications  with  which  he  has  long  been  iden¬ 
tified. 


JJR.  FRANK  CR.ANE  makes  a  happy  suggestion 
that  every  newspaper  become  a  pulpit  of  sanity. 
The  need  of  the  day  could  not  have  been  put  better. 
Presenting  the  news  in  a  spirit  that  inspires  trust 
and  promotes  public  welfare  measures  up  to  this  re¬ 
quirement.  Contempt  for  individuals  and  institutions 
has  gone  far  enough.  It  is  time  for  sanity  and  the 
newspapers  must  lead  the  way. 
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“BILLY”  GOODE,  FIRST-CLASS  CITY  EDlTOii 

ONE  of  the  highest  tributes  that  can  be  pajj 
any  profession  is  to  have  a  member  of 
good  in  carrying  a  great  and  difficult  *oii 
outside  of  his  everyday  labors,  to  a  successful  coo. 
elusion.  It  is  the  highest  possible  compliment  tin 
can  be  paid  to  a  man’s  past  training.  For  this  reajot 
every  newspaper  man  should  find  something  to  niah 
him  proud  of  the  work  being  done  by  Sir  Wiffiai, 
Athelstane  Meredith  Goode,  K.B.E.,  the  uncrouiuii 
King  of  Austria. 

He’s  a  Newfoundlander  by  birth  but  the  Unitfi* 
States  has  first  claim  for  credit  for  his  achievement 
in  that  part  of  Middle  Europe  where  he  wields  j 
power  that  is  almost  as  great  as  was  that  of  the 
Hapsburgs  themselves,  for  he  is  an  American-traiiKi 
newspaper  man. 

“Billy”  Goode,  with  never  a  thought  for  titles  or 
power  and  right  to  rule,  was  a  first-class  reporter  j 
the  United  States. 

Many  newspaper  men  in  this  country  rememket 
him  well  as  a  man  of  enterprise  and  daring  who 
knew  news  and  how  to  get  it.  The  career  of  “ 
Goode  is  one  of  the  unusual  stories  of  the  Woiid 
War.  He  left  his  berth  as  purser  in  the  Britisl. 
mercantile  marine  to  become  a  trooper  in  the  1 
United  States  Cavalry ;  later  he  became  a  reporter 
San  Francisco,  finally  drifting  to  New  York. 
1896  he  joined  the  Associated  Press  and  when  thr 
Spanish-American  War  started  he  was  assigned  to 
Admiral  Sampson’s  flagship.  In  1904  he  went  to 
London  where  his  work  as  a  reporter  attracted  a 
tention  and  won  him  the  news  editorship  of  tin 
Standard.  In  1911  he  went  to  the  Daily  Mail  to  ill  i 
similar  position. 

In  1895  New  York  reporters  responded  to  the 
summons  of  “Billy”  Goode,  city  editor  of  the 
Mercury,  as  marquises,  grandees,  counts,  politiciini 
and  even  the  Prime  Minister  answer  to  his  calltodjy 
They  call  him  His  Excellency,  Sir  William,  but  ks 
“Billy”  Goode,  .American-trained  newspaper  ium 
who,  as  head  of  the  .Austrian  Section  of  the  Interm- 
tional  Reparations  Commission  and  chief  representa¬ 
tive  of  the  British  Treasury  in  .Au.stria,  is 
counted  upon  to  bring  back  a  nation  in  decay. 

In  Europe  they  are  betting  he  will  make  good- 
what  higher  compliment  could  be  paid  to  the  ei- 
ciency  and  unlimited  resourcefulness  of  American 
journalism? 


SOME  HOPEFUL  BUSINESS  SIGNS 


IT  is  a  source  of  satisfaction  to  learn  from  pub¬ 
lishers’  representatives  that  no  more  cancellatioiis 
are  being  received  from  national  advertisers 
Some  campaigns  that  were  held  up  in  November  and 
December  last  have  been  released  and  others,  it  is 
reported,  will  soon  follow. 

These  facts  indicate  that  a  revival  of  activity  in 
the  world  of  advertising  is  not  far  away.  Adver¬ 
tising  is  the  barometer  of  business.  When  the  vol¬ 
ume  is  large  good  business  follows.  The  rise  alwap 
precedes  a  heavy  demand  by  the  general  public  for 
merchandise. 

While  the  bottom  has  not  been  reached  in  thr 
general  liquidation  of  business  that  has  been  goinj 
on  for  six  months,  great  progress  in  that  directioi 
has  been  made.  It  is  not  at  all  probable  that  the 
prices  of  many  articles  of  merchandise  will  ever  he 
back  where  they  were  before  the  war.  Marketing 
conditions  have  changed,  merchants  do  not  place  ar 
large  orders  as  formerly  and  manufacturers  are  in¬ 
clined  to  be  more  conservative  in  their  production. 

It  is  not  to  be  expected  that  everything  is  going  to 
be  straightened  out  to  everybody’s  satisfaction  ri^t 
away,  but  the  fact  that  business  men  are  beginning 
to  feel  more  confidence  in  the  ^tuation  is  a  hopeW 
sign. 

The  winter  is  practically  over  and  with  it  the  inac¬ 
tivity  that  characterizes  many  lines  of  business  dur¬ 
ing  this  season  of  the  year.  With  the  advent  of 
spring  will  come  the  quickening  of  industrial  life.  ^ 
increased  demand  for  all  kinds  of  merchandise,  and 
a  freer  use  of  money. 

There  can  he  no  revival  of  business  without  a 
revival  of  advertising,  and  while  1921  may  not  PJ^ 
duce  as  many  lines  of  publicity  as  1919  and  1920  the 
total  will  not  he  far  behind  the  record. 
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ILLIAM  P.  baker,  editor  of  the 
W  Syracuse  Post-Standard,  was  elec- 
u  a  member  of  the  State  Board  of  Re- 
is  last  week  to  succeed  the  late  Wd- 
L  Nottingham,  of  Syracuse,  at  the 

int  session  of  the  Legislature  Mr. 
Baker  is  a  graduate  of  Cornell  Uni- 
eersity  and  is  an  instructor  in  Syracuse 
I  niversity.  He  has  devoted  the  greater 
of  his  life  to  newspaper  work  and 
iIj5  been  an  editorial  writer  on  the  Post- 
Sundard  since  1909. 

William  F.  Rogers,  advertising  man¬ 
ager  of  the  Boston  Transcript,  is  enjoy¬ 
ing  a  week’s  snowshoe  trip  in  the  White 
Mountains. 

R  L.  Richardson,  former  editor  of 
the  Winnipeg  (Man.)  Tribune  and 
member  of  the  House  of  Commons  for 
Sprin^eld,  Man.,  is  seriously  ill  at  his 
home  with  heart  trouble. 

T.  J.  Brereton,  president  and  an  edi¬ 
tor  of  the  Chambersburg  (Pa.)  Valley 
Spirit,  has  retired  from  that  paper.  His 
interest  has  been  taken  over  by  William 
.Mexander,  who  becomes  president,  and 
ills  son.  King  Alexander,  who  moves 
into  the  secretary-treasurer’s  office. 

Marcy  B.  Darnall  has  resigned  as 
postmaster  at  Key  West,  Fla.,  to  be- 
fome  president  and  general  manager  of 
the  Key  West  Citizen  Publishing  Com¬ 
pany,  of  which  he  has  been  a  stockholder 
for  several  years.  Mr.  Darnall  recently 
nude  a  trip  from  New  York  to  San 
Francisco  as  a  lieutenant,  naval  reserve, 
on  an  Eagle  boat,  and  is  a  veteran  of 
both  the  army  and  navy,  serving  in  the 
Spanish-American  and  World  Wars. 

Gardner  Cowles,  publisher  of  the  Des 
Moines  Register  and  Tribune,  has  just 
left  to  spend  a  month  in  California. 

John  R.  Morris,  who  has  been  con¬ 
nected  in  an  editorial  capacity  with  sev¬ 
eral  Missouri  newspapers,  and  who  has 
lately  been  acting  as  prjvate  secretary  to 
Walter  Williams,  president  of  the  Press 
Congress  of  the  World,  has  been  ap¬ 
pointed  executive  secretary  of  that  or¬ 
ganization, 

H.  P.  Moore,  editor  and  publisher  of 
The  .\cton  (Ont.)  Free  Press,  formed 
one  of  a  delegation  last  week  to  inter¬ 
view  the  Provincial  Minister  of  High¬ 
ways  at  Toronto,  as  to  the  route  for  the 
Toronto-Sarnia  highway. 

William  T.  Robinson  has  been  busy 
the  past  week  acknowledging  congra¬ 
tulations  on  the  3Sth  anniversary  of  his 
ownership  of  the  Southbridge  (Mass.) 
Herald. 

Victor  Murdock  of  the  Federal  Trade 
Commission  and  former  editor  of  the 
Wichita  (Kan.)  Eagle,  has  written  a 
new  book  "Folks,”  which  is  to  be  issued 
by  the  Macmillan  Company.  It  is  a 
series  of  articles  written  for  the  Eagle 
and  sketches  of  Wichita  business  men, 
whom  Mr.  Murdock  knew  well  during 
bis  long  editorship  of  the  paper. 

A.  G.  Penny,  editor-in-chief  of  the 
Quebec  (Que.)  Chronicle  has  been 
awarded  the  cross  of  Knight  of  the 
Order  of  David  I,  by  King  Nicholas  of 
•  lontenegro.  for  services  rendered  to 
the  Montenegrin  cause  when  Mr.  Penny 
defended  Dr.  Burnham,  head  of  the 
Canadian  mission  in  Montenegro. 

P-  H.  Schwabach.  president  of  the 
?»rd  of  directors  of  the  Wolf  News 
bureau  of  Berlin  is  in  New  York  on 
private  hanking  business.  He  is  a  guest 
at  the  Hotel  Plaza. 


Kenneth  V.  Milliken,  a  student  at  the 
University  of  Arizona,  was  killed  in  a 
fall  from  a  mountain  peak  while  he  was' 
climbing  near  Oatman,  Ariz. 

George  G.  Witham,  has  resigned  from 
the  staff  of  the  Worcester  Evening 
Gazette. 

Samuel  J.  T.  Coe,  who  had  been  city 
hall  reporter  on  the  Argus  for  28  years 
until  its  discontinuance,  has  joined  the 
staff  of  the  Knickerbocker  Press. 

L.  R.  Swayze,  a  member  of  the  news 
staff  of  the  Portland  Oregon  Journal, 
and  Miss  Ethel  Walton  of  Tualatin, 
Ore.,  were  married  recently  in  Portland. 

Miss  Jean  Easton  has  become  society- 
editor  on  the  Springfield,  Illinois,  State 
Register.  She  was  previously  engaged 
in  newspaper  work  in  Gillespie,  Ill.  She 
succeeds  Miss  Grace  Comstock,  who  is 
now  writing  features  for  the  Peoria 
Journal. 

Kenneth  L.  Roberts,  formerly  of  the 
Lowell  Courier-Citizen  left  the  cc*|)y 
desk  of  the  Worcester  (Mass.)  Tele¬ 
gram  this  week  to  join  the  copy  desk 
force  of  the  Utica  (N.  Y.)  Telegram. 

Ralph  J.  Corcoran,  formerly  Spencer 
correspondent  for  the  Worcester 
(Mass.)  'Telegram,  has  rejoined  the 
-Staff  succeeding  John  Fearin,  who  has 
resigned.  Mr.  Corcoran  is  also  secre¬ 
tary  of  the  Spencer  Chamber  of  Com¬ 
merce. 

John  R.  Colton  has  joined  the  writ¬ 
ing  staff  of  the  Thompson  Feature  Ser¬ 
vice,  New  York. 

D.  I.  McLeod,  formerly  engaged  in 
newspaper  work  in  London,  Ottawa,  and 
Toronto,  lately  as  financial  editor  of 
the  Toronto  News,  has  joined  a  new 
firm  of  bond  brokers  in  Toronto,  known 
as  McLeod,  Young,  Weir  &  Co. 

A.  R.  Carman,  for  the  past  three  years 
connected  with  the  editorial  staff  of 
the  Philadelphia  Public  Ledger,  is  re¬ 
turning  to  the  Montreal  Daily  Star.  Mr. 
Carman’s  vigorous  denunciation  of  poli¬ 
ticians  who,  "played  politics  on  the 
brink  of  hell,”  at  the  time  of  the  entry 
of  United  States  into  the  war  attracted 
wide  attention. 

Miss  Florence  Rice,  society  editor  of 
the  Chicago  Evening  Post,  is  on  her 
vacation.  Her  place  is  being  filled  by 
Miss  Bernadine  Zold. 

Leo  O.  Streeter,  formerly  with  the 
Milwaukee  Wisconsin  News,  has  joined 
the  copy  desk  force  of  the  Chicago 
Journal, 

Richard  Spillane,  editor  of  the  Busi¬ 
ness  and  Financial  Section  of  the  Phila¬ 
delphia  Public  Ledger,  last  Thursday 


FOLKS  WORTH  KNOWING 


Walteh  I.  Robinson 


WALTER  1.  ROBINSON,  until  Jan¬ 
uary  1  an  editorial  writer  for  the 
Cleveland  Plain  Dealer,  has  been  elected 
executive  secretary  of  the  City  Plan 
Commission,  an  official  municipal  or¬ 
ganization  com¬ 
posed  of  Mayor 
W.  S.  Fitzgerald, 
directors  of  the 
city  departments, 
and  five  private 
citizens.  Mr. 

Robinson  will 
have  charge  of 
directing  exten¬ 
sive  plans  for 
beautifying  the 
city. 

He  has  been 
engaged  in  news¬ 
paper  work  for 
19  years,  having  served  with  the  Spring- 
field  (Mass.)  Republican,  Philadelphia 
Record,  Philadelphia  Evening  Public 
Ledger,  before  coming  to  Cleveland 
about  two  years  ago.  During  the  last 
Ohio  campaign  he  toured  Ohio  with 
former  Mayor  Harry  L.  Davis,  elected 
governor  by  a  big  Republican  majority. 
Since  coming  to  Cleveland,  Mr.  Robin¬ 
son  has  made  a  study  of  financial 
problems  and  has  been  an  advocate  of 
legislation  which  will  make  cities  pay 
as  they  go. 

For  several  years  he  has  written 
"The  Friendly  Path,”  an  editorial 
feature  appearing  in  many  newspapers 
through  the  Wheeler  syndicate. 

He  will  continue  this  work. 

the  drama  before  the  members  of  the 
Contemporary  Club  of  Philadelphia. 

Joe  H.  Myers,  former  owner  of  the 
Bliss  (Okla.)  News  and  recently  editor 
of  the  Norman  Transcript,  has  become 
city  editor  of  the  Ponca  City  (Okla.) 
Daily  News.  He  was  at  another  time 
connected  with  the  Enid  Daily  Eagle. 

John  R.  Morris  of  Columbia,  Mo., 
formerly  secretary  to  Dean  Walter  Wil¬ 
liams  of  the  University  of  Missouri 
School  of  Journalism,  and  later  asso¬ 
ciated  with  several  Missouri  newspapers, 
has  been  made  executive  secretary  of 
the  Press  Congress  of  the  World. 

Terrance  F.  Cox,  for  many  years  con¬ 
nected  with  the  Hutchinson  (Kan.) 
Gazette  and  a  veteran  of  the  Spanish 
American  and  Indian  wars,  has  been 


made  a  justice  of  the  peace  in  Hutchin¬ 
son.  During  many  Indian  campaigns 
newspaperwoman  and  correspondent  for 
New  York  newspapers. 

Mrs.  Ruth  Parsons,  a. Topeka  (Kan.) 
newspaperwoman  and  correspondent  for 
a  number  of  mid-West  newspapers,  has 
coined  the  word  “legislady”_  for  the 
feminine  members  of  the  Kansas  lower 
house. 

Clyde  Sid  Jones,  editor  of  the  Polo 
(Mo.)  News-Herald,  is  back  at  work 
after  nine  weeks’  absence  due  to  an 
operation. 

P.  A.  Kinsley  of  the  Philadelphia 
Record  .staff  has  resumed  his  old  posi¬ 
tion  as  book  reviewer.  For  more  than 
a  year  the  Record  has  been  giving  very 
little  space  to  book  news. 

Hubert  M.  Harrison,  who  has  been 
secretary  of  the  Wichita  Falls  (Tex.) 
Chamber  of  Commerce  for  some  time, 
bas  been  promoted  to  general  manager 
of  that  body.  He  was  formerly  promi¬ 
nent  in  Texas  new.spaper  circles. 

Joseph  Ruffner,  Jr.,  has  been  appoint¬ 
ed  managing  editor  of  the  Walla  Walla 
(Wash.)  Bulletin,  succeeding  J.  H. 
Gibbons.  Mr.  Ruffner  has  recently  been 
with  the  Seattle  Post-Intelligencer. 
Previously  he  was  on  Louisville,  Cincin¬ 
nati,  New  York  and  Charlestown  (W. 
Va.)  newspapers. 

George  W.  Dixon,  who  has  been  pub¬ 
licity  director  for  the  Houston  ('Tex.) 
Chamber  of  Commerce  and  prior  to  that 
was  a  member  of  the  editorial  staff  of 
the  Houston  Post,  has  resigned.  Mr. 
Dixon  will  engage  in  the  practice  of 
law  in  Houston. 

First  Lieut.  Harlan  W.  Holden, 
formerly  a  reporter  on  the  Worcester 
(Mass.)  Telegram  staff  will  be  trans¬ 
ferred  on  March  1,  from  Cristobal,  Pan¬ 
ama  Canal  Zone,  to  Langley  Field,  Va. 

T.  N.  Pratt,  assistant  managing  editor 
of  the  Illinois  State  Register,  Spring- 
field.  Ill.,  has  been  confined  to  his  home 
by  illness  for  several  days. 

William  Graham,  Associated  Press 
mail  editor  at  Springfield,  Ill.,  has  been 
sent  to  North  Dakota  and  is  succeeded 
temporarily  by  Charles  Hurd  from  the 
Chicago  office. 


THE  BUSINESS  OFFICE 

Joel  Chandler  Harris,  Jr.,  manager  of 
the  Atlanta  office  of  S.  C.  Beckwith 
Special  Agency,  is  in  New  York  for 
several  days  on  business. 

W.  E.  McQelland,  advertising  direc- 
(Continued  on  page  38) 


IN  THE  EDITORIAL  ROOMS 

Harry  S.  Milliken,  instructor  in 
f  arge  of  the  printing  department  of  the 
•ircester  (Mass.)  Boy’s  Trade  School 
''tffued  word  this  week  that  his  son. 
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Tills  page  is  a  regular 
Weeldy  Feature  of 
Editor  &  Publisher, 
deroted  exclusiveljr 
to  tbe  interests  of 
the  newspaper  ad- 
▼ertising  manager. 


THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  National  Association  of  Newspaper  Executives, 
the  newspaper  department  of  the  A.  A.  C.  of  W.] 


Criticism  of  any 
tide  or  contribrn^^ 
should  be  sent  Fry 
Millis,  News  Bnij. 
ing,  Indianapolis. 


AN  ARTICLE  THAT  SHOULD  BE  ANSWERED  BY  a  rising  market  for  any  commodity  he 

EVERY  NEWSPAPER  "  Such  ‘  articles  as  the  one  published 

— - -  arc  detrimental  not  alone  to  the  news- 

By  H.  S.  BAKER  paper,  but  to  the  merchant  as  well. 

They  build  up  in  the  merchant  a  spirit 

A  KhXEXT  article  which  appeared  in  of  resentment,  a  spirit  of  resistance  to 

^  the  Drv  (foods  Economist,  the  mer-  m/rD  RAKER  the  advertis-  conditions  which  exist  and  which  must 

cantile  trade  publication,  implying  that  •  director  of  the  exist.  Since  the 

.  !  airecior  or  me  newspaper  is  an  intcj2:ral  part  of  the 

lerc  was  a  cose  "  ^  Chamberlin-Johnson-DuBose  merchant’s  business,  he  can  no  more 

l>etwa.-en  ed.tonal  and  business  offices  m  Company  of  AUanta,  Ga.,  is  derive  complete  efficiency  through  the 

newspapers  o\er  the  ^untrj  should  be  *tron«r  advocate  of  news-  of  the  newspaper  while  in  that 

publicly  challenged.  The  matter  is  so  fdv^rtS.ml  Th.**  U  of  mind  than  he  could  if  he 

vital  that  I  believe  that  every  news-  fl  ^  •  n*  *  *•  I  were  to  feel  the  same  wav  about  cer- 

paper  man  in  the  country  should  see  the  ^ond  excellent  article  departments  in  his  store, 

that  this  story  which  is  bound  to  create  by  Mr.  Baker  which  has  ap-  j  above  the  same  infor- 

coiisiderable  impression  on  the  minds  peared  on  this  page.  It  is  mation  and  arguments  which  1  presented 

of  the  merchants  of  the  country  is  cor-  suggested  that  newspaper  to  the  Dry  Goods  Hiconoinist  in  a  pro- 

rected.  men  have  reprints  made  of  test  against  their  article.  They  answered 

The  tenor  of  the  article  appeared  to  article  and  mailed  to  the  me  in  a  very  fair  way  and  it  is  inter- 

me  to  be  that  the  editorial  polic\  of  merchants  in  their  esting  to  note  a  part  of  their  reply  : 

endeavoring  to  force  price  declines  had  ‘vmui  iuvi  s.tiwii.9  ui  ureii 

1  j  1  _  resoectave  cities  1  he  editors  and  reporters  seem  to 

been  assumed  bv  newspapers  over  the  respevuve  ciiies.  .  i-i  .i  •  _ _ 

.  ,  ii.  have  figured  about  like  this;  this  niat- 

countrv  for  business  office  reasons.  ^  ^  .  ,  ,  •  ^ 

-  r  .u  u  -  tfr  of  price  cuts  is  one  of  general  iiiter- 

The  newspaper  functions  through  i,  -u  i  . 

"  I  J  1  .1  J  1  est  to  our  subscribers  and  the  more  at- 

two  distinct  departments,  the  editorial  the  reader  because  the  reader  knows 


BAKER,  the  advertis¬ 
ing  director  of  the 
Chamberlin-Johnson-DuBose 
Compsuiy  of  Atlanta,  Ga.,  is 
a  strong  advocate  of  news¬ 
paper  advertising.  This  is 
the  second  excellent  article 
by  Mr.  Baker  which  has  ap¬ 
peared  on  this  page.  It  is 
suggested  that  newspaper 
men  have  reprints  made  of 
this  article  suid  mailed  to  the 
retail  merchants  in  their 
respective  cities. 


department  and  the  business  office.  To  that  such  a  medium  cannot  but  publish  (potion  we  gi\e  it  and  the  more  we  talk 

be  wholly  efficient  both  of  these  de-  the  news  from  the  standpoint  of  the  in-  * 

^  .  ...  ..  .u-i  .!•.  reaction  towards  our  paper.  The  papers 

partments  mu.st  of  course  function  in  terest  which  controls  it.  .  i  ^  ji  j  I  •  u 

I  .  ,  .  II  seem  to  have  handled  matters  which 

harmony  in  so  far  as  they  actually  jj,st  at  this  time  when  the  merchants  profound  economic  significance 

touch  each  other  but  the  interference  of  the  country  need  every  possible  me-  the  same  as  they  would  anv  other  de- 
of  either  one  with  the  working  of  the  for  increasing  the  volume  of  their  velopment  which  thev  thought  would 

other  would  and  has,  hundreds  of  business,  in  order  to  overcome  the  be  of  interest  to  their  readers,  and,  in 

times,  resulted  in  disaster.^  losses  of  the  deflation  period  just  our  opinion,  this  method  tended  to 

Primarily,  a  newspaper  s  purpose  is  passed,  the  writer  does  not  believe  that  create  a  wrong  impression 

to  disseminate  news,  and  to  voice  and  jbe  best  interests  of  the  merchant  lies  ......  .  '  .  ’  i  . 

mould  opinion.  The  advertising  is  j,i  bucking  his  best  medium  for  trans-  ‘  , 

secondary  and  is  effective  only  in  so  far  ferring  the  potential  energv  of  adver-  jested,  we  do  not  feel  that  the  news- 

as  the  news  of  the  paper  is  uncolored  tising  into  nower  actuated  by  any  wrong  mo- 

bv  the  policies  of  the  business  office.  -rt  .  .  f  .  n,  .i  „  i  careless  or 

T  <lo  not  bplipvp  anv  newsnaner  in  ^ newspapers  face  a  hard  enough  thoughtless,  or  thev  took  a  wrong  view 

the  counm-  malliousk  thrrgh  the  <>f  tLir  responsibilities  to  the  public 

business  office,  works  to'  the  detriment  I’f.r-!,''.  0”!  generally.  very  serious  example  of 


Xe  merchmi  or  the  man  ac^er  already  greater  than  last  "be  wrong  view  s-ometimes  taken  bv  a 

^he  edhorTa  nolicv  of  mlnv  news  P’-^^nce  newspaper  editor  was  brought  to  our 

I  he  editorial  policy  of  manv  new  s^  for  the  merchant  as  it  should  produce,  ^^ten ffo ,  recentlv  in  the  case  of  a 


EXTENDING  STORE  SERVKl 
THE  STORE’S  ADVERTISING 

CT.  PAUL.-C.  C.  Peterson,  of  Gi, 
Rapids,  Minn.,  a  director  of  the H 
nesota  Dry  Goods  .-^ssociatioa, 
in  the  extension  of  store  servicjtos 
advertising  columns  of  local 
Speaking  at  a  session  of  the  meidii, 
short  course  in  the  University  of 
sota.  Mr.  Peterson  said:  ■  ' 

“The  merchant  thinks  nothing  of  ^ 
ing  real  and  vital  service  to  hii  ^ 
tomers  with  free  telephones,  a  resln^ 
writing  room,  etc.,  but  ignores  the 
that  he  should  also  furnish  an  (|e 
service  to  his  customers  in  his  mfe 
ing.  Every  advertisement  shotdl^ 
an  editorial  on  some  phase  of  mw*. 
dising.  It  should  tell  market 
cost  of  handling  goods,  why  one^ 
of  silk  is  better  than  another— MUi 
and  everything  that  would  be  ofi4 
to  the  people  who  buy  their  goods  fa 
him. 

“The  same  language  should  be » 
in  advertising  as  the  merchant  spa 
over  the  counter.  Inject  the  persoia!- 
into  the  ad.  The  price  should  bt : 
smallest  part  of  the  ad.  Tell  what: 
merchandise  is  and  the  price*  will  a 
care  of  itself.  The  retail  merchaii 
small  towns  cannot  be  a  profiteer. :: 
his  people  have  mail  order  2 
alogs,  the  papers  from  the  larger  t  r 
and  automobiles  in  which  theycaii 
shopping  for  a  radius  of  fifty  mite 
more.  Meet  mail  order  competition': 
as  you  would  meet  any  other  kini! 
competition.  Kfep  mail  order  catu 
on  your  counter,  consult  them 
making  up  your  price  lists,  order  ■  ■ 
of  the  merchandise  and  display  it  al  2 
side  your  own  goods;  and,  mind;: 
never  criticise.” 


Jublk  op7nhm™Had7he^^ewsSperrof  ne^sspaper  in  California,  which  repro- 

the  countrv  exhibited  an  attitude  of  in-  *’  ,  .  ,  ‘hiccd  on  its  front  p.ige  a  flashlight 

difference 'to  commoditv  prices  and  to  "ewspaper  is  an  integral  photograph  showing  three  men  who 

conditions  thev  would '  not  have  been  l>-*7  die  retail  merchants  business.  !,ad  just  been  lynched,  their  ghastly 
trulv  reflecting  the  state  of  the  public  ‘ >’^'’kdng  with  ropes  around  their 

mind  and  thev  woubl  patentlv  have  'Manufacturers  business,  neither  the  necks. 

been  agents  of  the'  merchant  and  the  nor  the  manutacturer  has  -We  certainly  do  not  favor  a  news- 

manufacturer  in  attempting  to  divert  '»‘o  the  paper’s  coloring  the  news  or  refusing  to 

the  mind  of  the  public  from  conditions  'm-''  spaper  situation.  Opinions  as  to  print  facts  which  are  worthy  of  dis¬ 

and  in  the  building  of  false  impressions  *'m-‘  of  newspaper  space  are  based  semination,  but  we  do  think  that  very 
as  to  prices  and  costs  entirely  on  the  merchant  s  own  views  of  often  the  newspapers  arc  misleading 

111  doing  this  the  news])aper  would  matter,  and.  since  the  merchant  because  of  the  prominence  they  give  to 

have  lost  its  effectiveness  as  a  medium,  ‘^^es  a  falling  market  he  cannot  “see”  facts  and  to  the  reiteration  of  them.” 
for  after  all  the  thing  we  purchase  _ _ 

[rz-j,:,™  holding  the  danger  signal  on  too 

cal  and  mercantile'  which  the  paper  MUCH  CO-OPERATION 

carries. 

Such  articles  as  the  one  referred  to  ,  .  ,  .  ,  .  .  .  ,  ... 

have  a  tendenev  to  narrow  the  view-  ''usiiicss  this  year  The  newspaper  has  certain  functions, 

point  of  the  merchants  and  manufac-  »  noticeable  tendency  on  It.  first  of  all.  is  to  be  a  newspaper, 

timers  wbo  read  them  and  to  blind  them  the  part  of  some  newspaiiers  to  loosen  1  hen  it  has  advertising  space  to  sell, 
to  the  fundamental  fact  that  for  them,  up  on  the  co-operation  they  are  giving  ''em  in  an  over  anxious  desire  to 
ncwspai»er  efficiency  lies  in  the  free  and  national  advertisers.  force  husiness.  it  Rcts  clear  out  of 

untrannneled  functioning  of  the  edito-  The  functions  of  a  !)roker  and,  in  a  hounds  of  the  publishing  l)usiness,  it  is 
rial  department.  few  isolated  cases,  the  actual  functions  bound  not  only  to  offend  the  people 

1  have  talkeil  to  a  great  many  busi-  of  the  jobbers  are  being  assumed  by  "'*1'  whom  it  automatically  comes  in 

ness  and  advertising  managers  of  newspapers.  It  is  maintained  by  those  co"t‘'*ct.  hut  it  loses  cast  with  those 

newspapers  and  I  know  that  they  as  who  have  been  making  a  very  careful  whose  favor  it  is  seeking, 

business  men,  deplore  some  of  the  analysis  of  the  requests  for  service  that  I  hese  things  were  very  carefully  con- 
things  newspapers  have  said  and  done  come  to  newspapers  from  advertisers,  sidcred  by  the  committee  that  formu- 
in  the  past  year.  and  the  results  from  informative  work,  lated  the  Standard  of  Merchandising 

But  when  a  medium  is  dominated  by  that  there  are  certain  limits  beyond  Practice.  The  committee  is  made  up  of 
a  class  or  an  interest,  as  a  great  many  which  a  newspaper  should  not  go  with  practical  fighting  newspaper  men.  Their 

of  our  meiliums  are.  especially  in  the  an  advertiser  in  the  way  of  co-opera-  judgment  is  that  of  practical  men.  Fol- 

class  field,  it  loses  effectiveness  with  tion.  low  them  and  you’ll  be  lietter  off. 


HOLDING  THE  DANGER  SIGNAL  ON  TOO 
MUCH  CO-OPERATION 


J.V  the  fight  for  business  this  year 
there  is  a  noticeable  tendency  on 
the  part  of  some  newspaiiers  to  loosen 
up  on  the  co-operation  they  are  giving 
national  advertisers. 

The  functions  of  a  broker  and.  in  a 
few  isolated  cases,  the  actual  functions 
of  the  jobbers  are  being  assumed  by 
newspapers.  It  is  maintained  by  those 
who  have  been  making  a  very  careful 
analysis  of  the  requests  for  service  that 
come  to  newspapers  from  advertisers, 
and  the  results  from  informative  work, 
that  there  are  certain  limits  beyond 
which  a  newspaper  should  not  go  with 
an  advertiser  in  the  way  of  co-opera¬ 
tion. 


The  newspaper  has  certain  functions. 
It.  first  of  all,  is  to  be  a  newspaper. 
Then  it  has  advertising  space  to  sell. 
When  in  an  over-anxious  desire  to 
force  business,  it  gets  clear  out  of 
bounds  of  the  publishing  business,  it  is 
bound  not  only  to  offend  the  people 
with  whom  it  automatically  comes  in 
contact,  but  it  loses  cast  with  those 
whose  favor  it  is  seeking. 

1  hese  things  were  very  carefully  con¬ 
sidered  by  the  committee  that  formu¬ 
lated  the  Standard  of  Merchandising 
Practice.  The  committee  is  made  up  of 
practical  fighting  newspaper  men.  Their 
judgment  is  that  of  practical  men.  Fol¬ 
low  them  and  you’ll  be  lietter  off. 


PLUMB  GOES  TO  SYRACUSE 
JOHN'  A.  PLUMB,  formerly 
tising  manager  of  the  Wore- 
(Mass.)  Telegram  and  afterward' 
representative  of  the  Worcester  :■ 
ning  Post,  has  been  appointed  ? 
tising  manager  of  the  Syracuse  (X 
Post-Standard.  Mr.  Plumb  was 
presiclent  of  the  Xational 
of  Newspaper  Executives  for  M 
chusetts. 

Because  of  this  change  Mr.  !  ‘ 
has  sent  his  resignation  in  to  I'n- 
Miller,  although  he  continues  his 
dividual  membership  in  the  "r;;:: 
tion.  Mr.  Miller  has  not  yet  app 
-Mr.  Plumb’s  successor  as  vice-pre-;' 
for  Massachusetts. 

PLANS  FOR  EXHIBITS 

pL.ANS  for  the  newspaper  e.'thibits 
the  Atlanta  Convention  of  tl*  ■ 
.\.  C.  W.  are  now  being  formulated ' 
Charlie  Miller,  president  of  the  R 
paper  division,  in  co-operatinn  ' 
Charles  H.  Mackintosh  of  Cbc- 
chairman  of  the  exhibit  committee  P 
the  convention. 

“We  expect  to  make  our  ei-- 
even  greater  than  last  year,  sap 
Miller.  “The  one  advantage  we  W 
that  it  gives  us  an  opportunity  to '< 
the  newspapers  to  the  advert* 
agency  men  and  manufacturers  a* 
most  logical  national  advertising ' 
dium.” 
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Norman  Hapgood 

New  Washington 
Correspondent  of 
Universal  Service 


Distinguished  Magazine  Eaitor 
Now  at  the  Capital  Front 


THE  eyes  of  America  and  the  world  focus  on  Washington. 

EVENTS  now  happening  and  those  to  come  with  the  new  Administration 
will  form  the  BIG  NEWS  of  1921. 

TO  tell  the  truth  about  them,  fearlessly  and  accurately,  and  to  interpret  them 
from  an  absolutely  independent  and  unbiased  viewpoint.  Universal  searched 
for  a  political  writer  of  international  reputation. 

THERE  was  a  man  equally  well-known  to  newspaper  and  magazine  readers 
on  both  sides  of  the  Atlantic — an  eminent  publicist  and  penetrating  analyst, 
whose  forceful  commentary  on  national  and  international  politics,  diplomacy, 
and  finance,  challenged  the  attention  of  all  Americans,  Democrats  and  Re¬ 
publicans  alike. 

THAT  man  was  Norman  Hapgood,  former  editor  of  Colliers’  Weekly  and 
Harper’s  W  eekly  and  at  one  time  U.  S.  Minister  to  Denmark,  who  enjoys  the 
friendship  and  confidence  of  statesmen  and  diplomats  because  of  his  fairness 
to  both  sides  in  any  controversy. 

AND  so  Universal  Service  takes  pleasure  in  announcing  his  appointment 
and  the  beginning  of  his  daily  articles  on  the  Biggest  Neivs  in  W’ashing- 
ton. 


Hapgood  Articles  are  supplied  as  part  of  Universal  Leased,  Wires, 
For  morning  and  afternoon  papers. 


UNIVERSAL  SERVICE  ::  World  Building,  New  York 
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WHAT  OUR  READERS  SAY 


Why  Vigilance  Committees? 

Indianapolis.  Feb.  11,  1921. 

To  Editok  &  Publisher:  1  enclose  copy 
of  letter  written  to  H.  J.  Kenner,  Secretary  of 
the  Vigilance  Committee  of  the  Associated 
Advertising  Clubs. 

Some  of  the  matters  touched  upon  may 
serve  to  illustrate  the  methods  of  the  Vigilance 
Committee,  and  are  of  considerable  moment  to 
many  newspaper  publishers  who  are  already 
sufficiently  harassed  under  present  conditions, 
even  without  the  aggravation  which  this  Vigi¬ 
lance  Committee  continualW  inspires. 

Whether  this  Vigilance  Committee  is  merely 
a  harmless  etTusion  or  an  unmitigated  nuisance 
in  the  advertising  and  publishing  world,  is  a 
question  that  really  needs  some  attention,  and 
1  shall  be  glad  if  the  enclosed  letter  will 
throw  any  light  on  the  subject. 

JACK  HARDING. 

Vice-President,  Russel  M.  Seeds  Co. 


Feb.  10,  1921. 

Mr.  H.  J.  Kenner, 

Secretary,  Vigilance  Committee, 

Associated  Advertising  Clubs, 

110  West  40th  Street, 

New  York  City,  N.  V. 

Dear  Sir:  You  are  correct  in  understanding 
that  we  handle  the  advertising  of  the  Milks 
Emulsion  Company.  And  we  w’ill  continue  to 
do  so. 

The  ad  reprinting  a  news-story  from  the 
Altoona  Times-Tribune  9!  March  26,  1920,  is 
still  being  used,  and  will  continue  to  be,  so 
lon^  as  desired. 

Your  whole  procedure  in  this  matter  is  an 
excellent  indication  that  the  Advertising  Clubs 
of  the  World  might  be  doing  something  really 
constructive  fur  advertising  and  for  business 
in  general,  if  they  would  take  their  so-called 
Vigilance  Committee  by  the  scruff  of  the  trous¬ 
ers  and  heave  it  into  some  abandoned  cistern. 

The  facts  are  these:  A  woman  wrote  the 
Milks  Emulsion  Company  from  Altoona  that 
her  boy  w'as  at  the  point  of  death,  and  as  a 
last  resort,  after  the  doctors  had  given  up  the 
boy,  she  tried  Milks  Emulsion.  The  boy  re¬ 
gained  his  appetite,  started  to  eat.  started  gain¬ 
ing  strength  and  weight,  and  thus  reached  the 
point  where  he  spent  his  time  in  school  and  in 
outdoor  play,  instead  of  in  bed  with  doctors 
pronouncing  him  hopeless. 

Unwilling  to  use  this  letter  without  investi¬ 
gation,  the  Milks  Emulsion  Company  sent  it 
to  the  Altoona  Times-Tribune,  asking  them 
what  they  knew  of  the  case,  if  anything.  In¬ 
stead  of  merely  replying,  the  paper  sent  a 
reporter  to  the  house,  and  as  a  result,  wrote  a 
strong  news-story  describing  the  boy’s  recov¬ 
ery,  which  was  printed  in  the  Times-Tribune 
Starch  26,  1920.  The  Milks  Emulsion  Com¬ 
pany  had  no  knowledge  of  this  news  article 
until  after  it  had  appeared  in  print,  and  had 
no  part  whatever  in  its  publication.  Under 
our  suggestion,  this  news  article  was  later 
etched  exactly  as  run,  and  then  used  in  ad¬ 
vertising— a  not  uncommon  practice  in  all 
kinds  of  advertising. 

In  using  it,  no  claim  whatever  was  made 
for  Milks  Emulsion,  but  the  product  was 
offered  to  others  w'ith  a  simple  statement  that 
if  it  failed  to  tiroduce  satisfying  results  for 
any  user,  the  lull  purchase  price  would  be 
refunded.  I  see  nothing  unfair,  untruthful 
or  even  slightly  misleading  in  that  whole 
proposition. 

The  facts  were  there  in  Altoona  for.  you  to 
investigate.  The  Times-Tribune  will  probably 
show'  you  the  news  article  and  vouch  for  it  as 
such.  The  doctors,  parents  and  neighbors  are 
there,  cither  to  vouch  for  the  facts  or  deny 
them. 

Did  you  investigate  to  find  out  whether  the 
advertiser  w'as  telling  the  truth,  before  going 
out  all  over  the  country,  using  the  money  of 
advertisers  to  brand  another  advertiser  as  a 
fraud?  You  did  not. 

Instead,  you  strove  to  have  newspapers  kill 
the  advertising.  Y'ou  also  wrote  letters  to  the 
leading  business  men  of  Terre  Haute.  Ind., 
trying  to  besmirch  the  advertiser  in  his  own 
home.  And  the  fact  that  y<»u  received  replies 
indicating  that  you  w’ere  wrong  and  that  both 
the  product  and  its  maker  st'W  very  high  in 
Terre  Haute,  never  discouraged  you  for  a 
moment. 

The  fact  seems  perfectly  plain  that  you  are 
working  hand  in  glove  with  the  American 
Medical  Association,  trying  to  kill  all  medicine 
a<lvertising.  Failing  in  most  of  their  efforts 
to  have  laws  passed  stopping  the  sale  of  home 
lemedies.  putting  the  druggists  to  the  trouble 
of  registering  every  sale  of  asperin,  laxatives, 
cough  remedies,  and  everything  else,  these 
d«>ctor  politicians  find  their  most  efficient  ally 

I  will  say  tfii?*  f^>r  you — you  have  made  life 
miserable  for  most  of  the  newspaper  publishers. 
Some  of  them  have  been  weak  enough  to  es¬ 
tablish  “segregated  pages**  for  medicine  ad- 
\ertising,  so  as  to  avoid  the  chronic  complaint 
of  advertising  managers  who  abuse  their  priv¬ 
ilege  by  using  their  employer’s  name  in  their 
protest  against  being  placed  on  the  same  page 
with  any  medicinaU  ad.  The  insincerity  of 
these  complaints  and  of  the  similar  “condi¬ 
tions”  which  Some  advertisers  and  a  few 
agencies  place  in  their  orders,  is  best  evi¬ 
denced  by  the  fact  that  no  newspaper  with 
enough  spine  to  manage  its  own  business  ever 
lost  a  nickel  by  so  doing.  But  you  have  suc¬ 
ceeded  in  “getting  the  goat”  of  some  of  the 
thoughtless.  Even  they,  some  day,  will  prob¬ 
ably  realize  that  with  medicine  advertising 
killed.  yf»u  would  still  further  infringe  upon 
their  right  to  think. 

Y’our  reference  to  the  bulletin  of  the  Bureau 
of  Chemistry,  against  the  Milks  Emulsion 
Company  is  well  calculated  to  deceive  the  unin¬ 
formed.  but  nobody  else.  Y*ou  yourself  must 
know  that  the  mere  fact  that  an  advertiser 


chooses  to  submit  to  the  arbitrary  decisions  of 
this  bureau,  rather  than  suspend  his  business 
for  a  year  and  fight  them,  does  not  prove  that 
he  is  a  fraud,  nor  that  he  is  guilty  of  even 
the  slightest  misconduct.  The  Bureau  of 
Chemistry  was  originally  designed  to  protect 
the  public  against  adulteration  of  food  and 
drugs.  Since  then  it  has  changed  to  such 
extent  that  (as  shown  in  the  Coco-Cola  case)  it 
is  wholly  controlled  by  phy.sicians,  all  mem¬ 
bers  of  the  American  Medical  Association  and 
all  chiefly  concerned  with  enforcing  their  no¬ 
tions  of  what  medicines,  if  any,  the  public 
should  be  permitted  to  use  without  a  prescrip¬ 
tion.  (Of  course,  it  isn’t  the  respected,  hard¬ 
working,  studious  physician  who  is  engaged 
in  this  work  of  feathering  his  nest  by  political 
means,  but  the  agitators  who  earn  their  salt  in 
legislative  lobbies  and  political  jobs,  rather 
than  in  sick-rooms.) 

For  instance,  the  Milks  Emulsion  Company, 
prior  to  September,  1919,  had  been  operating 
with  a  package  and  label  which  had  been  ap¬ 
proved  by  jhe  Bureau  of  Chemistry  four  years 
previously.  Then  without  informing  the  manu¬ 
facturer  that  his  package  had  ceased  to  meet 
their  approval,  these  doctor-politicians  filed 
suits  against  him  in  all  parts  of  the  country. 
A  mere  request  to  change  the  package  would 
have  sufficed.  One  suit  w'ould  have  tested  any 
real  point  involved.  Instead,  in  the  name  of 
your  government  and  mine,  these  politico- 
medicos  filed  suits  from  Maine  to  California, 
making  defense  as  difficult  and  expensive  as 
possible.  The  advertiser  then  went  to  Wash¬ 
ington,  found  what  changes  were  wanted  and 
made  them.  Meanwhile,  his  goods  had  been 
seized  in  all  parts  of  the  country,  his  sale  had 
been  stopped,  and  he  had  to  employ  attorneys 
everywhere  to  close  up  the  suits.  Then  he 
had  to  call  in  all  his  goods  and  replace  them. 
The  loss  of  business  and  the  court  expense 
cost  the  Milks  Emulsion  Company  not  one 
cent  less  than  $150,000,  which  was  quite  evi¬ 
dently  the  only  effect  intended. 

And  as  a  result  of  it  all,  what?  The  adver¬ 
tiser  is  again  proceeding  with  a  package  which 
has  the  verbal,  but  not  the  written,  approval 
of  the  Bureau  of  Chemistry,  thus  leaving  the 
bureau  free  to  repeat  its  tactics  at  any  time. 
The  pniduct  has  been  used  for  over  20  years 
for  “stomach  trouble”  and  endorsed  in  thou¬ 
sands  of  letters,  but  the  advertiser  may  not  put 
those  letters  in  his  package  because  they  are 
from  “laymen”  and  laymen  are  not  competent 
to  know  whether  they  had  “stomach  trouble** 
or  not.  Of  course,  most  of  them  say  that  their 
physicians  told  them  they  had  it.  but  that  is 
“unofficial.’*  Vainly  the  manufacturer  produces 
the  U.  S.  Pharmacopoeia  to  prove  that  the 
ingredients  are  endorsed  for  certain  purposes 
by  this  recognized  standard.  The  answer  is  a 
wave  of  the  hand  and  a  bland  assurance  that 
the  I’.  S.  Pharmacopoeia  is  the  work  of  “mere 
chemists,*’  and  none  but  physicians  really  know 
the  value  of  ingredients.  Meanwhile,  the  ad¬ 
vertiser  is  without  literature  in  his  package 
because  four  of  the  learned  medical  politicians 
of  the  bureau  can’t  agree  on  the  wording. 

Bear  in  mind  that  there  is  no  law  defining 
the  therapeutic  values  of  drugs.  The  Bureau 
of  Chemistry  has  never  been  empowered  to 
decide  whether  quinine  is  good  for  a  cold,  or 
is  not.  It  is  exercising  that  authority  without 
legal  warrant,  merely  because  few  people  care 
to  indulge  in  the  expensive  luxury  of  a  con¬ 
test — although  most  of  those  w’ho  hav^  appealed 
to  the  courts  have  won. 

In  short,  the  Bureau  of  Chemistry  is  an 
excellent  illustration  of  that  species  of  gov¬ 
ernment  by  personal  whim  and  caprice,  instead 
of  by  law.  which  has  grown  alarmingly  in  the 
past  few  busy  years,  and  pestered  business  of 
all  kinds  with  bureaucratic  tyranny.  And 
when  the  various  officials  of  a  bureau  cannot 
make  their  whims  agree,  it  is  increasingly  hard 
for  a  manufacturer  to  steer  his  course  through 
the  troubled  seas  of  executive  anarchy.  Glory 
be,  there  are  other  days  coming. 

Meanwhile,  even  after  a  manufacturer  makes 
his  peace  w'ith  these  bureau  gentlemen,  they 
vent  their  spleen  against  him  in  “government 
bulletins*’  and  recite  the  fact  that  he  changed 
a  few  words  on  his  package  as  proof  con¬ 
clusive  that  he  w-as  a  fraud.  Whereupon,  the 
Tournal  of  the  American  Medical  Association 
loudly  quotes  from  the  “bulletins  of  the 
United  States  Government,*’  and  last  but  not 
least,  the  Vigilance  Committee  of  the  Asso¬ 
ciated  Advertising  Clubs  takes  up  the  cudgels 
to  help  kill  an  advertiser. 

Usually,  the  advertiser’s  only  offense  is  that 
he  advertises.  We  all  recall  a  certain  liquid 
antiseptic  which  was  the  ruling  favorite  among 
doctors  just  a  few  years  ago.  They  commend 
it  no  longer.  The  product  is  unchanged.  The 
only  difference  is  that  it  has  ceased  to  be 
“ethical” — it  is  now  advertised  in  newspapers 
— quietly,  modestly  advertised,  but  nevertheless 
advertised.  Before  long  the  Vigilance  Com¬ 
mittee  may  be  helping  to  kill  it,  and  the  news¬ 
paper  publishers  may  support  your  effort,  if 
they  lose  their  minds. 

Now,  we  h.andle  a  variety  of  accounts,  in¬ 
cluding  two  medicinal  accounts.  So  long  as 
drugs  and  medicines  are  standard  articles  of 
trade,  along  with  food,  drygoods,  and  hard¬ 
ware,  we  know  of  only  one  test  to  apply,  and 
that  is  the  merit  of  the  article  and  the  honesty 
of  its  sales  policy.  We  have  never  intentionally 
been  connected  with  a  fraud  of  any  kind,  and, 
having  a  fairly  active  conscience,  do  not  need 
to  lean  ujwin  the  suoerhuman  wisdom  and  rec¬ 
titude  which  the  Vigilance  Committee  admits 
it  possesses.  We  truly  admire  the  perfect 
balance  and  the  strength  of  wing  which  en¬ 
ables  you  to  soar  aloft,  and  the  haAvk-like  vision 
and  infallibility  of  judgment  with  w'hich  you 
detect  fraud  in  advertising  and  swoop  bla¬ 
tantly  down  upon  i^  w^hout  even  stooping  to 
investigate  the  faett.  Kut  for  u^sefves.  we 
are  inclined  to4  feel  itlfeif  a||e^cits.  Ipk#  publish¬ 
ers,  must  thwi'  Awn  eoncliilsimis  as  to 

what  is  and  what  is  not  truthful  and  upright 


in  the  advertising  they  handle.  It  pains  us  to 
think  that  dlir  experience  may  be  less  than 
that  which  you  so  modestly  confess,  but  we’ll 
struggle  along  somehow  on  our  own. 

Since  you  ask  our  views,  permit  us  to  give 
you  one  mure: 

If  the  automobile  industry  brought  forth  a 
Vigilance  Committee,  which  ever  and  anon 
broke  forth  in  print  warning  the  public,  before 
buying  a  car,  to  examine  carefully  its  brakes 
and  steering  knuckles,  because  some  makers 
were  careless  and  dishonest,  would  the  indus¬ 
try  benefit?  Would  buyers  be  given  more 
confidence  in  all  cars?  If  so,  then  certain 
advertising  clubs  have  done  well  to  announce 
their  “Vigilance  Committee,”  which  assumes 
to  possess  enough  intimate  knowledge  of  all 
earthly  things  to  determine,  in  a  most  careless, 
off  hand  manner,  what  is  and  what  is  not 
truthful  in  advertising.  It’s  a  rather  big  job, 
because  truth  is  a  rather  complex  subject. 
Human  conceptions  of  truth  are  ever  chang¬ 
ing — it  can’t  be  weighed  like  a  pound  of  sugar. 
Then,  too,  there  is  the  chance  that  if  the 
w'cighing  is  hastily,  carelessly  done  by  zealous 
theorists,  on  a  salary  basis,  the  damage  to 
advertising  and  to  business  in  general  may  be 
infinitely  greater  than  any  imagined  benefit. 

Is  it  safe  to  classify  advertisers  into  groups, 
such  as  pianos,  hardware,  toilet  articles,  medi¬ 
cines  and  foods,  and  then  assume  that  all  in 
one  group  are  pure  and  all  in  another  are 
crooks?  Wouldn’t  it  be  better,  in  the  interest 
ot  advertising,  to  allow  publishers  quietly  to 
weed  out  the  frauds  in  all  lines,  quietly  to 
decide  what  they  will  or  will  not  publish,  as 
they  have  been  doing?  Might  it  not  even  be 
better  for  the  Associated  Advertising  Clubs, 
while  in  no  sense  belittling  the  value  of  truth, 
to  put  more  stress  on  the  value  of  advertising? 

Business  and  advertising  have  grown,  hand 
in  hand,  for  several  years  that  even  I  can 
recall,  and  the  ideal  of  truth,  the  constant 
striving  for  a  more  perfect  honesty,  has  been 
a  recognized  part  of  that  growth.  And  most 
of  that  growth  w’as  attained  long  before  the 
Advertising  Clubs  proclaimed  “Truth”  as 
though  it  were  some  new  and  strange  dis¬ 
covery  in  advertising,  or  paid  a  salary  to  a 
Vigilance  Committee  to  defame  advertisers.  I 
wonder  whether  the  few  real  crooks  against 
whom  you  have  issued  proud  and  pompous 
pamphlets,  and  who  were  or  would  have  been 
quietly,  effectively  handled  by  the  publishers 
in  the  natural  course  of  events,  are  sufficient 
to  justify  your  existence.  And  then  I  wonder 
who  is  to  repair  the  damage  to  the  business 
man  whom  you  injure  unjustly. 

JACK  HARDING, 
Vice-President,  Russel  M.  Seeds  Co. 


In  Explanation 

^  New  Y'ork,  Feb.  15,  1921. 

To  Editor  &  Publisher:  In  line  with  our 
telephone  conversation  concerning  the  letter 
forwarded  to  you  by  the  Russel  M.  Seeds 
Advertising  Agency  and  your  request  for  the 
privilege  of  printing  in  connection  with  that 
letter,  copy  of  our  reply  thereto,  1  am  enclos¬ 
ing  copy  of  the  reply  with  the  clear  under¬ 
standing,  as  stated  by  telephone,  that  this  let¬ 
ter  will  be  printed  in  connection  with  the 
correspondence  if  it  is  used. 

It  is  not  the  policy  of  the  National  Vigilance 
Committee  to  give  any  publicity  whatever  to 
correspondence  of  this  type  pending  an  in¬ 
vestigation,  and  realizing  the  damage  which 
may  result,  not  only  to  Milks  Emulsion,  but 
p>  rhaps  to  the  Russel  M.  Seeds  Agency  as 
well,  through  making  public,  the  facts  set  out 
in  this  correspondence,  we  suggest  that  you 
wire  the  agency  stating  that  you  are  publishing 
both  their  letter  and  our  reply  thereto,  copy 
of  which  they  should  have  by  this  time,  so 
that,  in  the  event  Mr.  Harding  is  acting  on 
his  own  initiative,  the  agency  may  be  fore¬ 
warned  of  any  possible  consequences  which 
may  result  and  have  the  opportunity  of  plac¬ 
ing  their  approval  or  disapproval  upon  his 
statements. 

The  aim  of  this  committee  is  to  do  con¬ 
structive  work  rather  than  destructive  work, 
and  this  applies  of  Milks  Emulsion.  We  have 
not  as  yet  condemned  this  product  nor  reached 
any  conclusions  concerning  it,  nor  arc  we 
judging  its  merits  by  any  comparison  with  other 
package  remedies,  and  it  might  be  well  to 
state  that  this  association  has  no  policy  toward 
package  remedies  as  such.  We  apply  the  same 
rule  to  them  which  we  apply  to  industrial  cn- 
tcnirises  of  whatever  nature. 

The  statement  that  we  have  ever  asked  any 
publication  to  throw  out  any  piece  of  copy  is 
without  foundation.  The  truth  of  the  matter 
is  that  many  publications  now  refusing  package 
remedy  advertising  adopted  that  policy  before 
this  committee  was  formed,  on  the  broad  theory 
that  many  of  them  were  so  rotten,  deceptive, 
and  fraudulent  that  they  could  not  determine 
which  were  good  and  which  were  bad.  This 
committee  has  never  followed  that  policy,  but 
in  each  case  we  have  judged  the  remedy  on 
its  merits,  and  from  an  advertising  standpoint 
only. 

Many  newspapers  are  going  further  in  the 
matter  of  throwing  out  medical  copy  that  this 
committee  has  ever  suggested,  and  they  are, 
undoubtedly,  taking  this  position  very  largely 
through  the  influence  of  confidence  destroying 
copy  submitted  in  connection  with  <letestable, 
deceptive  and  fraudulent  nostrums  which  they 
are  unwilling  to  pass  on  to  the  observation  of 
their  readers. 

In  our  opinion  the  most  destructive  in¬ 
fluence  now  at  work  as  far  as  clean  reliable 
package  remedies  arc  concerned  finds  its  sources 
in  those  individuals  who  have  no  regard  either 
for  advertising  as  a  business,  reader  confidence 
as  a  publication  asset  or  afflicted  individuals 
made  susceptible  through  their  suffering. 

By  sending  on  to  you  voluntarily  a  copy  of 
his  letter  to  us  Mr.  Harding  makes  perfectly 
clear  what  appears  obvious  on  re-reading  liis 
letter  and  that  is  that  it  was  prepared  originally 
for  publication  but,  of  course,  we  did  not  as¬ 
sume  that  to  be  the  fact  upon  its  receipt  or 
in  the  writing  of  our  reply. 

Again  let  us  say  that  in  passing  on  to  you 
for  publication  our  reply  to  this  letter,  we  are 


violating  our  esUiblished  rule,  but  (m 
fied  in  doiiq^  so  that  the  public  mat 
further  deceived  and  misled,  either 
work  of  this  committee,  or  its  action  i«'*^ 
ence  to  the  product  known  as  Milks 
ASSOCIATED  ADVERTISING 
^  Richard  H  i3 

Counsel  National  Vigilance  CottaSft 

Lee’»  Letter  to  Hardini 

New  York,  Feb,  14, 19,, 
Mr.  Jack  Harding,  Vice-Pres., 

Russel  M.  Seeds  Co., 

Indianapolis,  Ind. 

Dear  Mr.  Harding:  Your  letter  nnA- 
of  February  10,  directed  to  our  Mr 
has  been  referred  to  the  writer.  ’ 

We  note  your  comment  on  the  work 
doing,  which  reminds  me  of  an  item  I 
in  the  paper  a  day  or  so  ago  conccmini  al^ 
about  to  be  hanged  in  Cook  County  ijn^ 
w  ho  expressed  the  opinion  that  capital  ^ 
ment  was  barbarous. 

Never  having  met  you,  I  am  naturally* 
loss  to  know  just  what  kind  of  a  man  ooi 
the  position  of  vice-president  of  the 
Seeds  Company,  and,  frankly,  how  any 
who  would  so  loosely  spread  clear  libel  tW 
the  mails,  involving  individuals  not  conS 
with  the  topic  under  discussion,  could^ 
occupy  a  position  as  office  boy  in  a  fim  S 
well  meaning  advertising  agency  is  beyond* 
V’our  letter  shows  so  conclusively  a  co«£ 
lack  of  any  conception  of  advertUini^, 
business,  that  one  is  forced  to  wondi  k! 
you  ever  happened  to  be  entrusted  witk  tk 
maintenance  and  protection  of  the  good 
of  some  of  your  clients  whose  high  ideally 
known  to  the  writer  personally. 

It  is,  of  course,  rather  incongruous  to  toe 
out  errors  in  a  letter  which  is  an  error  fUt 
but  you  skip  along  so  glibly  through  1x1!^-, 
ments  of  fact  that  we  are  forced  to  wondr- 
the  real  facts  were  of  any  interest  to  yon 
w'riting  your  letter. 

In  the  first  place,  we  have  not  as  yet (* 
demned  the  Milks  Emulsion  Company.  Wh 
we  are  trying  to  find  out  is  whether  or  h 
the  product  should  be  condemned  and«iH,i 
anyone,  should  be  condemned  along  with  tk 
product. 

We  note  vour  statement  that  the  facts  so* 
in  Altoona  tor  our  investigation,  and  we^ 
remark  that  we  realize  that  and  are  not » 
vestigating  them.  In  fact,  we  wrote  Alte; 
before  writing  you.  They,  however,  do  w 
seem  to  have  your  personal  interest  is  Ie 
matter  ’and  have,  apparently,  delayed  thu 
answer  until  they  could  give  us  sorndfa 
worth  while. 

Y’ou  say  we  “ha*c  strove  to  have  newif^ 
kill  the  advertising.”  Our  files  do  not* 
cate  any  such  endeavor  on  our  part,  and  m 
we  are  forced  to  assume  that  you  are  d  j 
with  suspicion  rather  than  knowledge. 

As  to  our  “working  hand  in  glove  with| 
American  Medical  Association,”  far  be  it  f| 
us  to  attempt  to  disillusion  you,  or  to  el 
ask  what  you  mean  by  “hand  in  glove,”  bi 
make  our  position  perfectly  clear,  I  miglil 
that  reliable  information  from  the  Amd 
Medical  Association  is  just  as  welcome  ii 
office  as  reliable  information  from  any  | 
source. 

Of  course,  I  cannot  overlook  your  raed 
of  Aspirin  in  the  same  paragraph,  and  thi 
it  may  hurt  your  feelings  I  must  clan 
with  the  other  individuals  who  in  their  i 
respondence  with  this  office  constantly  tq 
mix  their  products  with  products  as  clejt 

Xs  to  your  statement  that  we  “are  drij 
medical  accounts  from  the  newspapea” 
is  a  guess,  and  a  very  bad  one,  for, 
the  contrary,  we  have  no  quarrel  with  dn 
products  and  when  we  investigate  them  $9 
do  not  suspect  us  or  drop  us  into  any  “4b 
doned  cistern.” 

We  note  your  reference  to  the  autwBfc 
industry,  and  while  it  may  put  a  dent  hit 
value  of  your  expressed  opinion,  you  ffliyk 
interested  in  knowing  that  they  have  doneli 
very  thing  which  you  feared  might  be  dBt 
The  point  in  the  matter  is  you  do  not  wtk 
stand  enough  about  the  thing  concerning  ite 
you  write  to  write  intelligently  on  the  whjw 

We,  of  course,  have  no  desire  to  rwk  s 
the  defense  of  the  Bureau  of  Cbemiitry.  b 
the  first  place,  they  do  not  need  it,  butwek 
feel  that  there  is  an  obligation  on  every  decer 
self-respecting  citizen  to  protect  legitimate 
ernmental  agencies  from  attacks  such  as  yotrv 
It  is  so  simple  and  easy,  though  somewte 
old-fashioned  for  individuals  inclined  to  wj 
things  to  make  scurrilous  remarks  about  w!' 
in  the  high  places  dealing  with  high  i<to 
that  we  think  they  should  be  handled  on  tsc 
merits  and  the  practice  discourage^!. 

Now,  in  conclusion,  Mr.  Harding;  your 
must  be  handled  on  its  merits;  either  d 
true  and  must  stand,  or  it  is  false  and  ntf 
be  discredited.  We  are  going  to  handle  » 
matter.  We  are  going  to  handle  it  as  we  tbw 
best.  We  do  not  care  to  work  in  the  dark  m* 
matter  of  this  sort,  nor  to  take  any  advanop 
or  any  expression  fvir  which  passion  or  prtl*; 
dice  may  be  given  as  an  excuse.  To  ibat^ 
we  desire  to  give  you  this  opportunity  to  rw 
again  your  letter  to  which  this  replies  and  tic 
tell  us  whether  or  not  you  mean  what  yon  W 
in  that  letter  and  (lesire  to  stand  by  yo* 
statements.  Very  truly  yours, 

ASSOCIATED  ADVERTISING  CLUBS, 
Richard  H.  Lii.  j 
Counsel  National  Vigilance  Committee-  j 

Mr.  Harding  Adds  a  Word 

Editorial  Note. — After  receiving  Mr  ^ 
reply  to  Mr.  Harding  Editor  &  FtJBLisHM2” 
Mr.  Harding  and  asked  if  he  had  any 
to  publication  of  all  the  correspondCTW 
tween  himself  and  Mr.  Lee,  including |heir»^ 
printed  above.  Following  is  his  telcT*® 
us.  dated  February  17: 

To  Editor  &  Publisher:  No  t>hj«ow 
publishing  letters,  but  please  add  theie 

(Continued  on  page  32)  i 
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Ohio  daily  newspapers  give  both 
quantity  of  circulation  and  quality  of  circulation 
—a  winning  combination.  ^ 

f  “Ohio  First”  newspapers  have  a  local  dealer  influence  and  a 
greater  local  advertising  potentiality  than  any  other  advertisinj 
medium. 


These  Ohio  daily  newspapers  go  into  the  homes  every  day.  They  tell  the 
home  news— political  news— church  news— and  business  news. 

They  tell  the  people  where  to  spend  money  and  where  to  save  money  while  spend 


The  list  of  Ohio  daily  newspapers  here  presented  can  help  you  a  whole  lot— they  can 
give  you  local  market  knowledge  and  can  do  great  work  for  the  national  advertiser. 


10.000 

Lines 


Circu*  2.500 
lation  Lines 


Akron  Beacon-Journal . 

Akron  Times  . 

Athens  Messenger  . 

Bellaire  Daily  Leader  . 

Bellefontaine  Examiner . 

*Cambridge  Daily  Jeffersonian 

Cincinnati  Enquirer.  Sc . 

Cleveland  Plain  Dealer  . 

Cleveland  Plain  Dealer  . 

Columbus  Dispatch  . 

Columbus  Dispatch  . 

Columbus  (O.)  State  Journal  . 
Columbus  (O.)  State  Journal 

Dayton  News  . 

Dayton  News  . 

fDover  Daily  Reporter . 
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Ironton  Irontonian  . 

‘Lima  News  and  Times-Democrat 

‘Lima  Republican-Gazette . 

Middletown  Journal  . 

Newark  American-Tribune  . 

New  Philadelphia  Daily  Times  . . . 

Piqua  Call  and  Press-Dispatch  . . 

Portsmouth  Times . 

Portsmouth  Times  . 

‘Springfield  News . 

‘Springfield  News  . 

Toledo  Blade . 

Warren  Daily  ^Chronicle  . 

Youngstown  TelegranI  . 

Youngstown  Vindicator  . 

Youngstown  Vindicator  . . 

Government  Statements,  October  1st,  1920.  fPublisher’s  Statement. 

‘A.  B.  C.  Publisher’s  Statement,  October  1st,  1920. 
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Editor  &  Publisher  for  February  26 ,  1921 


OUR  LETTER  BOX 


K  have  letters  and  requests  for  in¬ 
formation  at  the  offices  of  Editor 
&  Publisher  for  the  following  persons 
and  firms,  they  will  be  forwarded  upon 
request : 

Hubert  Kotterman  (formerly  of  the  Asso- 
ciated  Press,  New  York  City). 

The  Fashion  Camera  Studio. 

Syndicate  handling  “Keeping  Up  With  the 
Joneses.” 

Syndicate  handling  “Briggs.** 

Syndicate  handling  “Pctey  Dink.** 

Syndicate  handling  “Us  B.oys.** 

(Jeorge  Tyrone  (formerly*  of  the  Referee. 
Sydney,  Australia). 


in  your  issue  of  January  22.  In  your  list  of 
executives  of  newspaper,  on  page  16,  you  omit 
mention  of  the  Pocatello  Tribune,  in  the  Idaho 
division,  but  on  the  other  hand  print  the  Poca¬ 
tello  News,  which  passed  out  a  month  of  more 
ago. 

On  the  opposite  page,  however,  you  have, 
under  the  Illinois  division,  the  Pocatello 
Tribune,  our  own  paper,  and  corrections  should 
be  made  in  the  executive  staff  to  conform  to 
our  schedule,  and  the  whole  placed  under  the 
Idaho  column,  where  it  belongs. 

Please  make  these  corrections,  as  well  as 
revise  the  staff  of  the  Tribune,  as  follows: 

“Pocatello;  Tribune;  Tribune  Co.,  Ltd.; 
Charles  G.  Sumner,  editor;  G.  N.  Ifft,  city 
editor;  William  Wallin,  general  manager;  Bert 
Stoker,  business  manager;  F.  J.  McGrath, 
advertising  manager;  E.  E,  Ivory,  circulation 
manager. 

F.  J.  McGrath, 

Advertising  Manager. 


WHAT  OUR  READERS  SAY 


(Continued  from  page  30) 


Vigilance  Committee  wrote  me  January  27, 
roasting  advertisers.  They  wrote  Altoona  paper 
January  18  quoting  government  bulletin  and 
criticising  advertiser.  Weeks  before  even  that 
attempt  to  investigate  they  had  been  fiddling 
quotations  from  government  bulletin  criticising 
severely.  JACK  HARDING. 

Butineu  in  Great  Britain 

Chicago.  HI.,  February  21,  1921. 

To  Editor  &  Publisher:  In  a  letter  from 
Charles  F.  Higham  of  London  he  sends  us  the 
following  good  news  which  I  think  your  read¬ 
ers  might  De  interested  in. 

*‘During  the  last  30  days  we  have  had  more 
new  accounts  than  we  have  had  in  16  months. 
Business  is  getting  quite  good  and  there  is 
nothing  to  complain  of.  Of  course,  when  we 
make  money  we  have  to  give  the  bulk  of  it 
back  to  the  Government,  but  we  don’t  mind 
that^the  main  thing  is  to  get  the  Government 
out  of  debt.** 

This.  I  think,  is  contrary  to  the  belief  in  this 
country  regarding  business  in  Great  Britain 
and  for  that  reason  I  think  it  would  be  a  good 
idea  to  give  the  news  to  your  readers,  because 
eve^  boost  like  this  helps.  If  they  have  good 
business  in  Great  Britain  we  are  going  to 
share  in  it,  because  as  you  know  when  bus¬ 
iness  was  not  good  in  Great  Britain  we  received 
our  share  of  poor  business  also. 

What  we  all  must  know  is  that  the  world 
must  all  be  successful  in  order  for  each  indi¬ 
vidual  nation  to  be  successful  and  we  cannot 
feel  that  we  can  paddle  our  own  canoe  unless 
the  other  nations  go.  We  are  a  part  now  of  a 
world-wide  commerce  and  in  order  to  make 
our  own  business  successful  we  must  take  an 
interest  and  see  that  every  other  nation’s  bus¬ 
iness  is  successful  too. 

WILLIAM  H.  RANKIN. 

President.  William  H.  Rankin  (''om'pany. 


Educating  the  Public  in  Advertising 

Spokane.  Wash.,  February  19,  1921. 

To  Editor  &  Publisher:  It  is  gratifying  to 
note  that  such  papers  as  the  New  York  Amer¬ 
ican  and  other  Hearst  publications  are  taking 
a  definite  interest  in  educating  the  public  to 
the  advantages  to  be  gained  by  faithfully  read¬ 
ing  the  advertisements  appearing  in  the  news¬ 
papers. 

The  Spokesman-Review  has  devoted  consid¬ 
erable  attention  to  this  subject,  but  has  thought 
it  more  consistent  to  use  display  space  than 
to  use  its  editorial  columns  for  the  purpose. 

For  nearly  a  year  past  a  full  page  has  ap¬ 
peared  in  every  Sunday  issue  of  the  paper 
with  a  generous  amount  of  smaller  advertis**- 
ments  on  week  days.  Our  theory  is  that  we 
could  not  consistently  sell  advertising  .«pace 
unless  we  ourselves  believe  in  its  merits,  and 
if  we  do  so  believe,  then  it  seems  only  logical 
that  we  should  use  the  same  kind  of  space 
under  the  same  general  conditions  as  is  used 
by  those  who  buy  from  us. 

In  other  words,  we  are  so  thoroughly  sold 
to  the  value  of  our  own  space  that  we  believe 
we  can  successfully  u.se  it  to  sell  the  ilea  of 
the  value  to  the  public  of  constantly  reading 
advertising. 

Our  local  merchants  tell  us  the  pulling 
^wer  of  advertisements  in  The  Spokesman- 
Review  has  increased  very  materially  since  we 
inaugurated  the  campaign,  and  the  increased 
volume  of  space  they  are  using  would  seem  to 
indicate  their  belief  in  the  statement. 

Our  local  Advertising  Club  thought  the 
matter  of  sufficient  interest  to  devote  nearly  a 
full  page  to  its  publicity.  We  are  enclosing 
copy  of  one  of  the  Ad  Club’s  bulletins  show¬ 
ing  a  reproduction  of  one  of  these  pages  with 
comments  on  the  same. 

A  full  page  illustration  has  been  used  in 
practically  every  case,  and  we  believe  this 
meth<^  of  handling  the  subject  has  been  very 
effective. 

We  do  not  wish  to  be  understood,  however, 
as  disapproving  the  method  used  by  the  Hearst 
publications,  and  trust  it  is  only  a  beginning 
of  what  will  develop  into  a  wide  spread  move¬ 
ment  along  this  line. 

Knowing  your  interest  in  everything  pertain¬ 
ing  to  the  building  up  of  the  newspaper  bus¬ 
iness.  we  thought  you  might  be  interested  in 
the  foregoing. 

THE  SPOKESMAN  REVIEW. 

A.  O.  Loomis.  Adv.  Mgr. 


Pocatello  Tribune  ia  Idaho  Paper 

Pocatello,  Idaho,  Jan.  31,  1921. 
To  Editor  &  Publisher:  We  beg  to  call 
your  attention  to  a  couple  of  errors  occurring 


Lived  Up  to  Promiaea 

South  Bend.  Ind.,  Feb.  3,  1921. 

To  Editor  &  Publisher:  Permit  me  to  ex¬ 
tend  to  you  and  your  staff  my  most  sincere 
congratulations  on  the  January  22  issue  of 
Editor  &  Publisher.  Your  advance  announce¬ 
ment  that  it  would  contain  a  large  amount  of 
matter  of  interest  and  value  to  publishers,  ad¬ 
vertisers  and  agencies  was  certainly  lived  up  to 
the  exact  letter.  The  idea  of  an  international 
year  book  is  an  excellent  one  in  that  it  brings 
to  reader,  advertiser  and  agency  much  they 
desire  to  know  and  keep  on  file.  You  and 
your  staff  have  given  t  service  which  should 
meet  with  universal  appreciation. 

F.  A.  MILLER. 

Editor  South  Bend  Tribune. 


Enormous  Reference  Value 

Milwaukee,  Feb.  2,  1921. 
To  Editor  &  Publisher:  Please  accept  my 
congratulations  on  your  International  number. 
I  regard  it  as  superior  to  anything  that  you 
have  ever  done.  It  seems  to  me  that  every  one 
who  receives  it  will  want  to  file  it  permanently. 
It  has  enormous  value  for  reference  purposes. 

W.  L.  HALSTEAD. 


Wishes  It  Was  the  Other  Fellow 

DeLand,  Fla.,  Jan.  31,  1921. 

To  Editor  &  Publisher:  In  looking  over 
your  list  of  executives  of  the  newspapers  of 
the  United  States,  I  find  that  our  publication 
has  been  left  out.  In  amassing  this  quantity 
of  information  for  this  excellent  issue,  mis¬ 
takes  are  impossible  to  keep  out,  only  I  wish 
it  had  been  the  other  fellow  . 

CLAYTON  C.  CODRINGTON, 
Assistant  Manager,  DeLand  News. 


Editorial  Note:  The  News  is  published  by 
the  News  Publishing  Company,  Inc.,  and  its 
personnel  is  given  as  Business  Manager,  (Thris 
O.  Codrington;  Assistant  Manager,  Clayton  C. 
Codrington.  Correction  should  be  made  in 
subscribers*  lists  accordingly. 


Why  There  Was  a  Paper  Shortage 

Providence,  R.  I.,  Feb.  14,  1921. 
To  Editor  &  Publisher:  WOW  I  Now  we 
know  where  the  paper  goes  to. 

JOHN  R.  RATIIOM, 

Editor  and  Gen.  Manager,  Providence  Journal 
and  Bulletin. 


Editorial  Note:  By  the  stroke  of  a  pen 
Editor  &  Publisher  succeeded  in  disposing  of 
.•iS.OOO.OOL  tons  of  paper,  and  roused  the  risi¬ 
bilities  of  the  Providence  Journal’s  genial  ed¬ 
itor.  The  deed  was  done  in  the  Washington 
dispatch  in  the  February  12  issue  stating  that 
the  Joint  Committee  on  Printing  had  rejected 
bids  on  paper  to  be  used  in  the  (Government 
printing  office  during  the  coming  year.  Of 
course,  the  amount  should  have  been  stated 
as  55.000,000  p(  unds.  but  then  there  would 
have  been  no  joke.  * 


Chisholm  Press  Gallery  Head 

(By  Telegraph  to  Editor  &  Publisher) 
Ottawa,  Ont.,  Feb.  21. — At  the  an¬ 
nual  meeting  of  the  Parliamentary  Press 
(iallery  the  following  officers  were 
elected:  President,  H.  E.  M.  Chisholm, 
Manitoba  Free  Press  and  Toronto  Star; 
vice-president,  Thomas  H.  Blacklock, 
Montreal  Gazette;  secretary,  W.  J.  Jef¬ 
fers,  Toronto  Globe;  executive,  Ernest 
Bilodeau,  retiring  president,  and  M.  G. 
O’Leary,  Ottawa  Journal;  Claude 
Melanson,  Lapresse,  Montreal;  Omer 
Langlois,  Le  Soleil,  Quebec ;  Charles 
Bishop,  Ottawa ;  M.  J.  Shea,  Canadian 
Press,  Ltd. 


Georgia  Dailiei  Name  **Specials** 

Frost,  Landis  &  Kohn,  special  repre¬ 
sentatives,  have  been  named  to  repre¬ 
sent  in  the  national  advertising  field  the 
Moultrie  (Ga.)  Observer,  Tifton  (Ga.) 
Gazette.  Valdosta  (Ga.)  Times  and 
VVaycross  (Ga.)  Journal-Herald. 


OWA 

EXPLAINING  THE 
400,000 

AUTOMOBILES 


Iowa  is  gaining  in  wealth  faster  than  in 
population.  That  is  why  its  2,404,021 
people  have  over  400,000  automobiles  or 
nearly  as  many  as  there  are  families. 

During  1919  lowans  spent  $30,000,000 
for  gasolene  for  their  machines  alone  and 
$11,792,000  for  gasolene  for  tractors  and 
farm  utility  gas  engines. 

It  is  a  pretty  good  thought  to  give  the 
weight  of  your  advertising  to  the  territory 
that  can  buy  the  best,  and  where  news¬ 
papers  are  read  at  home  for  the  adver¬ 
tising  as  well  as  the  telegraphic  news. 


Burlington  Hawk-Eye  . (M) 

Burlington  Hawk-Eye  . (S) 

*Cedar  Rapid*  Gazette  . (E) 

Council  Bluffs  Nonpareil . (E&S) 

Davenport  Democrat  &  Leader . (E) 

Davenport  Democrat  &  Leader . (S) 

*Davenport  Time* . (E) 

De*  Moine*  Capital . (E) 

De*  Moines  Sunday  Capital . (S) 

De*  Moine*  Register  and  Tribune . (MdbE) 

De*  Moine*  Sunday  Register . (S) 

flowa  City  Press-Citizen . (E) 

*Ma*on  City  Globe  Gazette . (E) 

Muscatine  Jbumal  . (E) 

Ottumwa  Courier  . (E) 

Sioux  City  Journal . (MAE) 

Sioux  City  Journal . (S) 

*  Waterloo  Evening  Courier . (E) 

Government  Statements,  October  1,  1920. 
*A.  B.  C.  Publisher’s  Statement,  October  1 
tPublishers’  Statement. 
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products,  including  automobiles,  agricul¬ 
tural  implements,  machinery  of  all  kinds, 
kitchen  cabinets,  furniture,  pianos,  phono¬ 
graphs,  steel,  iron  and  food  products,  are 
all  merchandised  throughout  the  entire 
globe.  Never  have  the  manufacturers  of 
this  state  been  so  energetic  in  thus  reaching 
out  for  foreign  trade  than  since  the  armis¬ 
tice  was  signed. 

All  this  means  that  the  people  of  Indiana 
are  assured  of  steady  work,  high  wages  and 
profitable  business  for  everyone. 

Indiana  people  are  intensely  interested  in 
Indiana,  Indiana  products,  Indiana  busi¬ 
ness  and  Indiana  newspapers. 

National  advertisers  may  obtain  profitable 
results  by  cooperating  with  Indiana  mer¬ 
chants  in  Indiana  daily  newspapers  in  reach¬ 
ing  Indiana  people. 
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lation 

5,000  lines 
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*Fort  Wajrne  Journal -Gazette . 
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*Fort  Wayne  Journal -Gazette . 

....(S) 
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tFort  Wayne  News  and  Sentinel . 
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*Gary  Evening  Post . 
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.035 

Goshen  Ne%rs-Times . 
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*  Huntington  Press . 
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.025 

*  Huntington  Press . 
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*  Lafayette  Journal-Courier . 
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.05 

LaPorte  Herald  . 
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.025 

Richmond  Palladium  . 
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11,830 

.05 

South  Bend  News-Times . (M)  10,264  I 
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TIPS  FOR  AD  MANAGERS 


Frank  Seaman,  470  4th  avenue.  New  York. 
Making;  yearly  contracts  for  Studehaker  Cor¬ 
poration. 

Martin  V,  Kelley,  327  South  LaSalle  street, 
Chicago.  Making  1,000-line  yearly  contracts 
with  newspapers  for  Chicago,  Rock  Island  & 
Pacific  Railroad. 

Matsengale  Ad  Agency,  Candler  Bldg., 
Atlanta.  Making  500  line  yearly  contracts  for 
Re-Cu-Ma  Medicine  Company. 

Scott  A  Bowne,  Inc.,  BloomBeld,  N.  J., 
renewing  contracts  direct. 

Procter  &  Collier  Company,  Commercial 
Tribune  Bldg.,  Cincinnati.  Making  l,256  1ine 
yearly  contracts  for  the  Proctor  &  Gamble 
Company. 

Dunlop-Ward  Ad  Company,  Union  Natl. 
Bank  Bldg.,  Cleveland.  Malting  1.000-line 
yearly  contracts  for  the  Grant  Motor  Car 
Company. 

George  W.  Ford  Company*  Austell  Bldg., 
Atlanta.  Making  yearly  contracts  for  William 
C.  Gcraty  Company. 

Matos  Advertising  Company,  Bulletin 
Bldg.,  Philadeliihia.  Making  contracts  for 
Bumstead’s  Worm  Syrup. 

Capehart-Carey  Corporation,  Times  Bldg., 
New  York,  Making  contracts  for  Veenolak. 

Freeman  Advertising  Agency,  Mutual 
Bldg.,  Richmond,  Va.  Using  Southern  and 
Southwestern  farm  papers  for  Carolina  Metal 
Products  Company’s  advertising.  Planning 
spring  campaign  in  Southern  farm  papers,  to 
run  six  months,  for  Virginia  Can  Company’s 
home  canning  outfits.  Planning  three  months* 
spring  campaign  in  Southern  and  Western 
farm  publications  for  F.  S.  Royster  Guano 
Company  (Royster  Fertilizer). 

Collin  Armstrong,  1457  Broadway,  New 
York.  Placing  orders  with  co-operation  of 
local  agent  for  New  York  Life  Insurance  Com¬ 
pany,  346  Broadway,  New  York. 

J.  D.  Bates  Advertising  Agency,  292  Main 
street,  Springfield,  Mass.  Again  placing  orders 
for  Hendee  Manufacturing  Company.  *Tndian 
Motor  Cycle,”  Springfield,  Mass. 

George  Batten  Company,  Fourth  Avenue 
Bldg.,  New  York.  Again  placing  orders  for 
Norris  Candy  Company,  Atlanta,  Ga.  Re¬ 
ported  to  be  asking  newspapers  for  information 
on  grocers.  It  is  believed  to  be  for  Merrell- 
Soule  Comi»any,  ‘  Klim  Brand  Powder  Milk,” 
Syracuse,  N.  Y, 

Benson,  Gamble  A  Slaten,  Corn  Exchange 
Bank  Bldg..  Chicago.  Placing  orders  for  Port¬ 
land  Cement  Association,  Chicago. 

Betting-Thompson-Madden  Company,  Globe 
Bldg..  St.  Paul.  Will  start  a  campaign  for 
Home  Comfort  Company,  bread,  St.  Paul. 
Placing  orders  with  Wisconsin  and  Minnesota 
newspapers  for  I.aCrosse  Clothing  ('ompany, 
“Bear  Brand  Overall**.”  I^Oosse,  Wis. 

Bromfield  A  Co.,  45  West  34th  street. 
New  York.  Placing  <*rders  for  W.  Atlee 
Burpee  Co.,  seeds,  475  North  5th  street, 
Philadelphia. 

Calkins  A  Holden,  250  5th  avenue.  New 
York.  Reported  to  be  placing  copy  with  news¬ 
papers  <»n  contracts  for  H.  J.  Heinz  Company, 
“Bake<l  Beans,”  Pittsburgh. 

Campbell,  Blood  A  Trump  Agency,  Penob¬ 
scot  Bldg.,  Dt  troit.  Placing  orders  for  Inter¬ 
national  ('orn  Products  Company,  “Tip  Top 
Popcorn,”  Detroit. 

Wendell  P.  Colton  Company,  165  Broad¬ 
way,  New  York.  Reported  will  place  orders 
with  newspai>crs  in  cities  with  population  of 
20,000  or  over  for  Durham  Duplex  Razor 
Company,  Jersey  City,  X.  J. 

Doremus  A  Co.,  44  Broad  street.  New 
Y’ork.  Reported  to  be  making  up  list  for  En- 
dicolt-Johnson  ('ompany,  shoes,  Endicott,  N.Y, 

Erwin,  Wasey  A  Co.,  58  East  Washington 
street,  Chicago.  Placing  orders  with  newspa- 
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pers  for  Berger  Manufacturing  Company, 
“Berloy”  filing  cabinets.  Canton,  Ohio. 

Federal  Advertising  Agency,  6  East  39th 
street,  .\cw  York.  Again  placing  orders  for 
Weingarten  Bros.,  “W.  B.”  corsets,  1328 

Broadway,  New  York. 

Hanff-Metzger,  95  Madison  avenue.  New 
York.  Again  placing  orders  for  Famous  Play¬ 
ers- Lasky  Corporation,  “Paramount  Pictures,” 
485  5th  avenue,  New  York. 

Hoyt’s  Service,  116  West  32d  street.  New 
York.  Again  placing  orders  wdth  New  Eng¬ 
land  and  New'  York  newspapers  for  Philips  & 
Clark  Stove  Company,  Geneva,  N.  Y. 

Thomas  F.  Logan,  Inc.,  680  5  th  avenue. 
New  York.  Placing  orders  for  Electric  Vac¬ 
uum  Cleaner  Company,  Premier  Electric  Vac¬ 
uum  (  leaner,  Cleveland,  O. 

Lord  A  Thomas,  Mailers  Building,  Chicago. 
Again  placing  orders  for  California  Associated 
Raisin  Company,  Fresno,  Cal. 

MacMartin  Advertising  Agency,  Security 
Bldg.,  Minneapolis.  Reported  will  next  month 
start  a  newspaper  campaign  in  the  Northwest 
for  B.  F.  Nelson  Manufacturing  Company, 
roofing,  Minneapolis. 

Frank  Presbrey  Company,  456  4th  avenue. 
New  York.  Reported  to  be  placing  orders  for 
Equitable  Life  Assurance  Society  of  United 
States,  120  Broadway,  New  York. 

William  H.  Rankin  Company^  104  South 
Michingan  avenue,  Chicago.  Handling  the  ad¬ 
vertising  for  J.  Hungerford  Smith  Company, 
grape  juice,  420  North  Goodman  street,  Ro¬ 
chester,  N.  Y. 

R.  H.  Sayre  Advertising  Agency,  208  6th 
street,  Pittsburgh.  Placing  orders  with  South¬ 
ern  newspapers  for  Hein  Candy  Company, 
Pittsburgh. 

Spafford  Compaay,  25  Arch  street.  Boston. 
Placing  orders  with  newspapers  in  cities  where 
they  have  stores  for  Emerson  Shoe  Company, 
Rockland,  Mass. 

Louis  V,  Urmy,  41  Park  Row,  New  York. 
Placing  orders  for  Ed  Pinaud  Parfumerie,  84 
5th  avenue,  New  York. 

Williams  A  Cunnyngham,  1  I  I  5th  avenue. 
New  \  ork.  Sending  out  second  instructions 
to  newspapers  for  American  Tobacco  Company, 
“Lucky  Strike  Cigarettes.”  Ill  5th  avenue. 
New  York. 


NEWS  OF  THE  CLUBS  AND 
ASSOCIATIONS 


St.  Pai’L,  Minn. — The  Finch  Mer¬ 
chants’  Advertising  Club,  with  a  mem¬ 
bership  of  nearly  500  country  merchants 
of  the  Northwest,  has  just  held  its  first 
annual  convention  here.  C.  E.  Laur¬ 
ence,  advertising  manager  of  Finch,  Van 
Slyck  &  McCnnville,  St.  Paul  whole¬ 
sale  dry  goods  house,  and  former  secre¬ 
tary  (tf  the  Town  Criers’  Club,  is  presi¬ 
dent.  \'iews  on  advertising  in  connec¬ 
tion  with  the  selling  of  merchandise  in 
rural  communities  were  exchanged  and 
every-day  problems  encountered  by  the 
merchant  discussed.  Among  the  speak¬ 
ers  were  Dean  (leorge  \\'.  Dowrie  of 
the  Sciiool  of  Commerce,  University  of 
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Minnesota;  Fred  Mann  of  Devils  Lake, 
X.  D. ;  C.  C.  Peterson  of  Grand  Rapids, 
Minn.,  well-known  for  his  forceful  ad¬ 
vertising  and  selling  methods ;  and  Ed. 
Barr,  editor  of  the  Farmer. 

Blff.vlo. — The  Retail  Merchants’  As¬ 
sociation  of  Buffalo,  has  asked  the  Buf¬ 
falo  Chamber  of  Commerce  to  take  steps 
to  suppress  the  publication  of  “untruth¬ 
ful,  misleading  or  deceptive  advertis¬ 
ing.”  It  is  probable  the  request  will  be 
the  subject  of  action  by  the  chamber’s 
hoard  of  directors. 

WicHiT.x,  Kan. — Three  rooms  in  a 
downtown  office  building  have  been  se¬ 
cured  by  the  Press  Club  for  head¬ 
quarters.  Two  of  the  rooms  will  be 
used  far  recreation,  including  billiard 
tables,  while  the  third  will  be  used  for 
a  reading  room.  A  library  will  be  built 
up  gradually,  it  being  the  intention  of 
the  club  to  set  aside  ^  portion  of  its 
funds  every  year  to  purchase  books. 
Two  hundred  newspaper  men  and 
women,  mostly  active  in  newspaper 
work,  are  members  of  the  club. 

The  I.afaj’ette  (Ind.)  Journal-Courier 
has  been  elected  to  active  membership 
in  the  American  Newspaper  Publishers’ 
Association. 

Chicago.— The  Press  Club  held  its 
annual  inaugural  ball  Saturday  evening 
at  the  Hotel  Morrison  with  a  large  at¬ 
tendance  and  a  dazzling  display  of 
fancy  costumes.  One  of  the  features  of 
the  affair  was  the  appearance  of  the 
entire  company  of  “Satires  of  1921,” 
playing  at  the  Olympic  Theatre,  to  par¬ 
ticipate  in  the  ball  and  entertain  the 
merrymakers.  The  dancers  celebrated 
the  election  last  month  of  President 
Clyde  A.  Morrison  and  other  officers. 

Pkovidenck,  R.  I. — Walter  B.  Nor- 
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ton  was  elected  president  of  the 
Island  Press  Club  at  the  thimt 
annual  meeting  February  22.  He"' 
ceeds  J.  B.  S.  Brazeau.  The  ol  ^ 
cers  elected  are:  Vice-presH;^  I 

George  M.  Danielson,  Roy  L.  ' 
E.  O.  Hiistedt ;  corresponding  secret;!' 
E.  F.  Sibley;  recording  secretai,  ;| 
A.  Noyes;  treasurer,  T.  S.  Harani!'| 
auditor,  F.  A.  Chapman.  Waher 
Frost  and  Edwin  A.  Noyes  were  • 
pointed  delegates  to  the  "annual  cor.! 
tion  of  the  National  Editorial  .\s! 
tion  to  he  held  at  St.  .Augustine,  ” 
in  March. 
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Houston  Bars  Bunting  Adi 

Houston,  Tex. — Mayor  A.  E.  .< 
man  of  Houston  has  put  the  ban  on 
vertising  bunting  suspended  acros 
business  streets,  and  declares  thath 
after  all  permits  for  such  advertii 
displays  will  be  refused.  The  reason 
signed  by  Mayor  Amerman  for  his 
is  that  Houston  is  no  longer  a  vi 
but  has  grown  to  be  a  city,  and 
must  put  aside  village  ways  and 
on  the  airs  of  a  city. 
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the  inetroiMtlis  (»f  South  Georgia, 
g.ittway  to  Florida. 

.\  live,  progressive  and  growing  city,  r:t| 
a  numi>er  of  diversified  industries. 

It  is  the  tra<ling  center  for  a  rich  fara:ii| 
and  live-stock  territory. 

The  JOURNAL  HERALD,  with  a  cirm 
tion  of  over  .LldO,  covers  this  prosptoi 
section  thoroughly. 
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Frost,  Landis  &  Kohil 
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L«  Congre*!  Delegates  Get  Preferen* 
Travel  and  Hotel  Rates 

P  .jjbia,  Mo.  —  Definite  assurance 
hat  delesat’es  to  the  1921  meeting  of 
Jk  Press  Congress  of  the  World  will 
“■1;  ive  the  benefits  of  a  twenty  per  cent. 
'*Juctiun  in  hotel  rates  in  Honolulu  has 
l^n  received  here  by  Water  Williams, 
'fcati  of  the  School  of  Journalism  of  the 
’'University  of  Missouri,  and  president 
the  Congress.  The  Press  Congress 
kf-iions  will  be  held  in  Honolulu  from 


cachet  H 
$3,000.0) 


LOW  FARES  TO  HONOLULU 


ivt  4  to  14,  inclusive. 

Preferential  rates  on  steamship  lines 
hnvecn  San  Francisco  and  Honolulu 
'll  in  all  probability,  lie  secured  for 
re  delegates.  All  persons  who  hold 
^rds  of  niemhership  in  the  Congress 
ill  be  entitled  to  the  special  rates. 

\  committee  of  editors  and  publishers 
^[  Hawaii  has  charge  of  this  phase 
“*»!  the  congress  preparations.  Fifty 
si*ftj,aiian  journalists,  comprising  the 
''meDeral  committee,  met  in  Honolulu, 
5,  and  outlined  a  series  of  enter- 
Hl^mments  that  will  keep  the  delegates 
:iilv  occupied  during  their  visit.  Ac- 
.rding  to  the  pre.sent  plans,  the  busi- 
,c«s  sessions  of  the  congress  will  be 
Ifld  in  Honolulu,  but  the  remaining 
jj.™  will  be  divided  between  entertain- 
tenii  in  the  capital  city  and  excursions 
as  many  of  the  island’s  points  of 
Icenic  and  historical  interest  as  time 
ill  permi^.  Additional  tours  not  only 
Hawaii,  but  in  the  Far  F'ast  are  to 
arranged  for  those  who  wish  to  travel 
Icnher.  .-\mong  them  is  a  visit  to  the 
l-ilippims.  following  the  Honolulu 
jieeting. 

The  invitation  to  visit  the  Philippines 
pe  from  the  Philippine  Government 
(rough  Manuel  Quezon,  president  of 
;r  Philippine  Senate,  and  Sergio  Os- 
K,  speaker  of  the  Philippine  House 
Representatives.  It  was  presented 
A  I)  Jaime.  C.  de  Veyra,  resident  Philip- 
rafline  Cnniipissioner  at  W'ashington. 

■  j - r  .  - - - 

IjANUARY  loss,  5,736,088  LINES 

l^ht  Cities  of  23  Listed  Made  Gain — 
31  Papers  Beat  Last  Year 

Net  loss  of  5.736,088  lines  of  adver¬ 
ting  is  shown  by  the  New  York  Eve- 
::g  Post’s  Statistical  Bureau’s  tabula- 
n  for  Jarfuary,  1921,  and  January. 
J920,  comparing  the  records  of  109 
'■'vinipers  in  23  cities.  Eight  cities 
«  a  gain,  as  do  31  newspapers. 
If  total  lineage  for  January,  1921, 
-  86,760,706  lines  against  92,496.794 
e>  in  the  same  month  last  year. 
If  cities  in  which  the  1921  total  ex- 
jtrufil  that  of  1920  were  Philadelphia, 
.\ngeles,  Baltimore,  Washington, 
Louis,  San  Francisco,  New  Orleans 
1  Louisville.  Part  of  the  excess  is 
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accounted  for  by  the  fact  that  January, 
1921,  had  five  Sundays  against  four 
last  year.  The  figures  by  cities  follow : 


New  York  .. 
Birmingham 
Chicago  .... 
I’hilailelphia 
I.os  Angeles 
Baltimore  . . 

Boston  . 

Detroit  .... 
Cleveland  .  . 
Wa.shington 
Buffalo  .... 
St.  Louis  . . 
Indianapolis 
Minneapolis 
St.  Paul  ... 
Milwaukee  . 
S.  Francisco 
New  Orleans 
Cincinnati 
Louisville  . . 
Houston  . . . 
Columbus  . . 
Providence  . 


1921. 

12,7.1.3,128 

1.745,576 

5,576,178 

6,703.027 

6.879,726 

4,073,846 

4,100,617 

3,675,910 

3,912,375 

3,682,639 

2,966,809 

3,256,140 

2,764,718 

2,251,560 

1,755,656 

2,537,312 

3,419,122 

2,624,440 

2,782,800 

2,328,358 

1,968,568 

2,828,170 

2,192,031 


1920. 

14,344,249 

1,754,634 

6,495,483 

6,452,318 

6,465,466 

4,008,413 

4,810,914 

4,664,646 

4,628,400 

3,585,110 

3,465,190 

3,213,140 

2,972,802 

2,682,302 

2,055,648 

2,601,392 

3,373,440 

2,589,996 

2,870,700 

2,247,412 

2,021,236 

2,935,070 

2,258,833 


1,609,121* 

9,058* 

919,305* 

250,709t 

414,26nt 

65,433t 

710,297* 

988,736* 

716,025* 

97,529t 

498,381* 

43,000t 

208,084* 

430,742* 

299,992* 

64,080* 

45,682t 

34,444t 

87,900* 

80,946t 

52,668* 

106,900* 

66,802* 


Totals 


86,760,706  92,496,794  5,736,088* 


falo  Sunday  Times;  and  William  G. 
Hippier,  city  editor  of  the  Buffalo  Com¬ 
mercial  and  president  of  the  Press  Club 
of  Buffalo,  died  after  a  short  illness  at 
the  age  of  73  years. 

William  Mark  O’Beirne,  editor  of 
the  Stratford  (Out.)  Beacon,  since  1891 
and  a  past  president  of  the  Canadian 
Press  Association,  died  at  Stratford, 
February  18  after  a  lengthy  illness.  Mr. 
O’Beirne  was  editor  of  the  Napanee 
(Ont.)  Express,  1881-1885;  representa¬ 
tive  of  the  Toronto  Globe'  in  Montreal, 
1885-1888;  and  editor  of  the  Woodstock 
(Ont.)  Standard,  1889-1891.  He  was 
president  of  the  Daily  Section  of  the 
Canadian  Press  Association,  1907-1908, 
and  when  the  Dominion  Association  was 
reorganized  in  1914-1915,  he  was  its  first 
president.  A  paralytic  stroke,  in  1915, 
compelled  his  retirement  from  office. 


*‘Los.s. 
t  Gain. 


A.  P.  Executives  Met  in  N.  Y. 

The  e.xccutive  committee  of  the 
Associated  Press  met  F'eb.  22.  Those 
present  were  President  Frank  B.  Noyes 
of  the  Washington  Star,  Adolph  S.  Ochs 
of  the  New  York  Times,  W.  L.  McLean 
of  the  Philadelphia  Bulletin,  Charles 
Hopkins  Clark  of  the  Hartford  Courant, 
and  John  R.  Rathom  of  the  Providence 
Journal.  Col.  Charles  A.  Rook  of  the 
Pittsburgh  Dispatch,  was  ill  and  unable 
to  attend,  and  Victor  F.  Lawson  of  the 
Chicago  Daily  News  was  detained  in 
Chicago  by  business.  Also  present  at 
the  meeting  were  Melville  E.  Stone, 
general  manager;  Frederick  Roy  Mar¬ 
tin,  acting  general  manager;  Kent 
Cooper,  assistant  general  manager ; 
Jackson  S.  Elliott,  general  superin¬ 
tendent;  Milton  Garges,  chief  of  traffic 
department,  and  J.  R.  Youatt,  treasurer. 


Q^bttuarg 

Franc  Mangum,  former  Georgian 
newspaper  man,  is  dead  at  Denver.  Colo., 
following  an  oiieration  for  appendicitis. 

James  W.  Breen,  former  Pittsburgh 
newspaper  man  and  Civil  War  veteran, 
died  last  week  in  that  city.  lie  was 
80  years  old. 

Mrs.  Eliza  V.  Hii’I’i.kr,.  mother  of 
Samuel  W.  Hipiiler,  editor  of  the  Buf¬ 


Georce  P.  B.\rrett,  dean  of  the  print¬ 
ing  trade  in  Fredericton  (N.  B.).  is 
dead,  aged  88.  Ho  had  spent  his  whole 
business  life  in  Fredericton  in  connec¬ 
tion  with  the  publication  of  the  New 
Brunswick  Royal  Gazette.  Fifteen 
years  ago  he  was  presented  with  an  Im¬ 
perial  Service  Medal  in  recognition  of 
his  long  public  service. 

Thomas  H.  Leonard,  veteran  em¬ 
ployee  and  foreman  of  tke  McKeesport 
(Pa.)  Daily  News  composing  room, 
died  of  paralysis  February  18,  aged 
57  years. 

Dr.  Joh.n  Sumpter  King,  a  prominent 
Canadian  physician  and  also  dis¬ 
tinguished  as  a  writer,  died  on  February 
14,  in  Toronto,  aged  78  years.  He 
served  for  three  years  on  the  editorial 
staff  of  the  Toronto  Globe  under  the 
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late  Hon.  Cjtvrge  Brown,  the  founder 
of  the  paper.  Dpring  this  time  he  was 
Canadian  correspondent  to  the  Chicago 
Tribune,  and  also  correspondent  to  a 
number  of  Canadian  papers. 


“Ed”  Brewster  Gone 

Chicago. — Callers  at  the  Daily  News 
building  will  miss  “Ed.’’  Brewster,  who 
for  nearly  twenty  years  had  a  cheery 
“good  morning”  for  all  comers.  “Ed.” 
once  a  successful  painting  contractor, 
went  to  work  for  the  Daily  News  when 
business  was  flat  a  long  time  ago,  and 
became  head  janitor.  In  recent  years 
he  had  been  day  elevator  man.  He  died 
February  21,  at  the  age  of  65  years 
after  a  brief  illness  from  pneumonia. 


Few  Papers — (if  any) — surpass  the 

TRENTON  T^!VfF^ 

NEW  JERSEY  ^ 

AS 

A  Food  Medium 
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New  York  Chicago 


FIRST 


.  in  buying  power 

AmcTsCsn  Association  of  Advertising  A«ndes 
credits  average  pnson  in  Indianapolis  Radius 
%vith  highest  buying  power  in  country.  You 
can  covet  this  market  through 
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Basis 
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Frank  T.  Carroll,  jUrerttsirtg  Manager 
Dan  A,  Carroll,  New  York  Repreyentatire 
J,  E.  Lutz,  Chicago  Representatire 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of' 
New  York 

THE  DAY 

AND 

THE  WARHEIT 


brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  fisld 
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The  National  Jewish  DaOy 


Million 

Dollar 

Hearst 

Features 

Tha  World’s  Greatest  Circulation 
Builders 

International 
Feature  Service,  Inc. 
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EASY  TALX 


the  pipe.  The  editorial  was  as  obviously 
serious  as  an  appeal  for  Prohibition  by 
Dr.  Wilbur  Crafts. 

Now,  one  can  readily  conceive  that 
Pantagruel  might  make  a  profound  ar¬ 
gument  in  purpose  to  prove  that  women 
should  not  smoke  pipes  in  preference  to 
cigars  and  cigarettes ;  but  the  initiates 
know  in  advance  that  Pantagruel  is  a 
huge  joke,  while  a  large  number  of  the 
outsiders  who  have  not  heard  of  Rabel¬ 
ais,  but  who  do  know  from  sensual  ex¬ 
perience  about  pipes,  cigars  and  cigar¬ 
ettes,  will  question  the  intelligence  of 
the  giant  and  suspect  that  his  great  size 
is  the  result  of  pumping,  as  a  balloon. 

When  Pantagruel  becomes  truly  se¬ 
rious  about  pipes-and-women.  or  about 
many  other  matters  of  taste  which  are 
discusssed  seriously  in  newspaper  edito¬ 
rials,  we  have  a  paradox.  To  the  aver¬ 
age  newspaper  reader,  the  paradox  is  a 
joke,  or  an  irritating  fraud. 

In  short,  one  may  ask  definitely — Has 
the  World-Gazettc-Herald  an  editorial 
“policy”  opposing  pipes  and  favoring 
cigars  and  cigarettes? 

This  editorial  of  the  pipes  is  not 
unique.  It  is  but  a  single  one  of  many 
illustrations,  from  many  newspapers,  any 
one  of  which  might  point  out  the  ab¬ 
surdity  of  the  anonymous  editorial. 

I  hold  that  the  anonymous  editorial  is 
no  more  fitting  in  these  times  than  many 
other  superstitions  which  have  silently- 
died.  American  journalism,  moving 


without  discipline  to  envelop  what  has 
been  the  magazine  field,  must  more  and 
more  emphasize  the  personality  of 
writers.  Signed  articles  of  news,  fiction 
and  belles  lettres,  are  fast  growing  com¬ 
mon  ;  only  the  editorial  writer  remains 
submerged  in  an  old  superstition.  No 
wonder  he  is  (with  some  exceptions) 
apathetic,  having  small  stimulant  of  re¬ 
sponsibility  to  the  Public. 

Instead  of  trying  to  be  a  miraculous 
oracle,  seeking  to  produce  the  illusion 
of  a  multiplied  brain  and  achieving  only 
the  character  of  Pantagruel  for  the  edi¬ 
torial  page,  why  not  have  the  editorials 
signed  and  make  the  point  of  view  un¬ 
derstandably  human?  Or  if,  after  an 
“editorial  conference,”  the  majority 
opinion  is  to  be  handed  down  in  the 
manner  of  the  U.  S.  Supreme  Court, 
then  let  the  man  who  writes  that  opinion 
be  given  credit,  as  is  the  custom  of  the 
Supreme  Court ;  as  was  the  custom  when 
a  certain  committee  of  five  was  appoint¬ 
ed  to  “prepare”  a  certain  well-known 
Declaration,  of  an  editorial  kind,  and 
one  Thomas  Jefferson  was  picked  to  do 
the  writing  and  was  given  full  credit. 

ProfeMors  Change  for  Summer 

Norman,  Okla. — Prof.  H.  H.  Herbert, 
director  of  the  school  of  journalism  at 
the  University  of  Oklahoma  here,  will 
have  charge  of  the  summer  school 
courses  of  journalism  at  the  University 
of  Kansas  during  the  summer  of  1921. 
Prof.  Herbert  will  take  the  place  of 
Prof.  L.  N.  Flint,  of  the  Kansas  school, 
who  will  have  charge  of  a  similar  school 
at  the  University  of  Wisconsin. 


SUPPUES  &  EQUIPMENT 

For  Newspaper  Makin^r 


FOR  SALE 


classification.  Cash  with  order. 


Printers*  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  evety  description. 
Conner  Fcndler  &  Co.,  96  Beekman  St.,  New 
York  City. 


Cox  Duplex  Webb  Press.  Prints  and  folds 
four,  six  or  eight  pag^es,  seven  columns,  3.500 
per  hour.  Equipped  with  motor,  duplicate 
rollers,  shafting  and  belting.  Being  used 
daily  and  good  condition.  The  Herald,  Car¬ 
lisle,  Pa. 


1  16  page  Goss  press,  printing  page  cut  off  23- 
9-16  inches;  six,  seven  or  eight  columns; 
complete  with  stereotype  outfit.  Address  News, 
Wheeling,  W.  Va. 


Pacific  Coast  Daily — with  job  printing  depart¬ 
ment.  Live  City  4,000.  Doing  gross  business 
$30,000  annually  at  nice  profit.  This  is  a 
rare  opportunity.  Will  take  eight  to  ten 
thousand  cash  to  swing  it.  Balance  easy. 
Don’t  answer  unless  you  have  that  amount  of 
cash.  Address  Box  C-841,  Care  Editok  & 
Publisher. 


EQUIPMENT  WANTED 

A  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 


Press  Wanted 

ereotype  press  to  print  up  to  32  pages  inclu¬ 
de.  State  name  of  manufacturer;  model; 
imber,  width  and  length  of  columns;  page 
d  speed  capacity;  condition,  description  of 
•reotype  equipment;  delivery  date  and  cash 
ice.  Address  Box  C-863,  Care  Editor  & 

JBLISHER. 


atrix  Roller  suitable  for  wet  mats  for  sale. 
)ss  make.  Has  large  upper  cylinder,  suitable 
r  rolling  wet  mats  once  if  desired,  or  twice 
three  times.  This  roller  will  be  suitable 
r  a  paper  that  either  needs  two  rollers  or  a 
are  machine,  against  emergencies.  Price 
00.00  with  silent  chain  drive  ready  for 
3tor.  Morning  Ledger,  Newark,  N.  J. 


HOE  PRESS  AND  EQUlPiai 

AT  A  BARGAIN 

Hoe  Quintuple  (Forty-p,iKe)  Pr(M  Jjjj 
iiiK  Kohler  drive;  stereotype  om6t,  tt, 
also  extra  armature  for  press  motolt 
good  condition.  Can  be  seen  in  opfoi... 
Immediate  delivery.  Also  one  No.  1  W 
type,  one  No.  3  Linotype;  form  trnckipi 

THE  NEWS-JOURNAL  CO 

WILMINGTON,  DEL. 


FOR  SALE 

Goss  Straight  Line  Quadrupl,  Fon. 
Deck  Two-Page  Wide  Press.  Prw, 
4,  6,  8,  10,  12,  14  or  lOpagepapoi. 
24,000  per  hour,  20.  24,  21  or  lips, 
papers  at  1 2,000  per  hour,  folded  ti 
half  page  size.  Length  of  pagt  22^i 

This  Press  May  Suit  You, 


WALTER  SCOTT  St  COMPANY 
PLAINFIELD.  NEW  JERSEY 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engraven  on 
the  Eaiih 

Powers  Photo  Engraving  Co. 

154  Nassau  St.,  Tribuna  BMt. 
New  York  City 


NEWSPRINT 


Publishers  by  placing  their  or¬ 
ders  with  us  can  rest  assured  of 
satisfaction  in  quality,  shipments 
as  promised  at  prices  that  war¬ 
rant  our  being  favored  with  the 
business. 

Before  contracting  ASK 

J.  &  J.  scon,  Ltd. 

Pulp  Sl  Paper 

33  W.  42nd  St.,  New  York  City 

Phone  Vanderbilt  1057 


For  Prompt  Service 

TYPE 

Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Cose” 

AMERICAN 
TYPE  FOUNDERS  CO. 


Boston  Pittsburgh 

New  York  Cleveland 

Philadelphia  Detroit 

Baltimore  Chicago 

Richmond  Cincinnati 

Atlanta  St.  Louia 

Buffalo  Minneapolis 


Kansas  City 

Denver 

Los  Angeles 

San  Franciaco 

Portland 

Spokane 

Winnipeg 


FOR  SALE 


Two  four-deck 


Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  rollers,  motors, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plates. 

also 

Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  size  and  all  in  A-1  condition. 

Will  be  sold  reasonably,  immediate  delivery  to  make 
room  for  our  new  plant. 


THE  DULUTH  HERALD 


St 

sii 

nil 

an 

st< 

K 


DULUTH 


MINN. 


Hoe  Rotary  Newspaper  Press 

Printing  six  or  seven  column  papers.  Cut-off 
22^4  inches;  speed  20,000  four  or  six  page 
papers;  10,000  eight,  ten  or  twelve  page 
papers.  Outfit  with  stereotype  machinery  all 
in  good  operative  condition.  Immediate  de¬ 
livery. 

Baker  Sales  Company,  200  Fifth  Avenue,  New  YoikGij 
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Classified  Advertisements 


tfnjATIONS  WANTED  HELP  WANTED 

for  advertitements  under  this  A  WORD  for  advertisements  under 

Cash  with  order.  For  this  classification.  Cash  with  order. 

'^Bloytd  one  insertion  (adv.  not  to - - 

'^^ords)  FREE.  Advertising  Man 

-  -  •  Wanted — Good  advertising  man,  one  who  can 

,  lUnsfer  prepare  copy  and  is  experienced  in  handling 

'  Suround  newspaper  man  of  pleasing  special  features;  must  also  have  knowledge  of 
ILrtssive  personality;  one  who  under-  the  handling  of  classihed  ads.  Will  pay  rea- 
'^^ertising,  circulation,  business  and  sonable  salary  and  commission.  Address  South, 
'Si  detail,  desires  general  management  Box  C-854,  Care  Editor  &  Publisher. 

"Ilr demanding  careful  and  economical  -  -  - - 

IJLnf  best  of  references.  Address  Confidential  Secretary 

^^’of  Editor  &  Publisher.  Confidential  Secretary  for  large  American  es- 

— - -  tablishment  in  Tokyo,  Japan.  Young  man 

must  be  well  educated,  of  good  habits  and  pre- 
experienced  Advertising  Manager,  ferably  with  some  knowledge  of  journalism 
^connection  with  live  publisher  who 'and  the  publication  business.  Moderate  salary, 
appreciate  loyalty,  conscientious  work  sufficient  for  comfortable  living  for  single  man. 

18  years’  experience  in  advertis-  Reply  in  detail  giving  full  particulars.  Ad- 
1  Iciness  departments  of  mediums  of  dress  all  replies  by  mail  to  world  Wide  Ad- 
1*0  65,000  circulation.  Exceptional  rec-  vertising  Corporation,  1  West  34th  Street, 
J  references.  Now  employed.  Address  New  York. 

riu  Care  Editor  &  Publisher. - 

1^!!: - - Editorial  Writer 

HI  MaDRfer  or  Advertising  Manager  Young,  college  education,  to  join  staff  progres- 
«  wanted  as  business  manager  or  ad-  sive  midwestern  daily  which  leads  in  state, 
icf  manager  on  some  live  progressive^  Expanding  opportunity  for  man  who  proves 
^  by  a  real  live  wire  who  knows  how  himself.  Address  Box  C-859,  Care  Editor  & 
results.  Fifteen  years’  experience  Publisher. 

i  upon  four  newspapers.  At  present  - - 

s$  manager  of  medium  sized  southern  Linotype  Operator 

nipCT.  Correspondence  confidential.  Ad-  \  class  linotype  operator  to  work  on  an 

iBiC-831,  Care  Editor  &  Publisher.  upstate  (New  York)  morning  newspaper. 

- - Steady  work,  surroundings  congenial,  and  good 

iraad  Praofreader  •  j  -n  place  to  work.  Wages  from  $36.00  to  $40.00. 

cion  shop  (23).  Experiei^ed— will  Considerable  overtime  if  desired.  Address  Box 
I  H.  WeiM,  354  Hancock  St.,  Brooklyn,  c-809,  Care  Editor  &  Publisher. 

Writer  BUSINESS  OPPORTUNITIES 

i)  wnter,  paragrapher,  wants  strong 

1  connection.  Address  Box  C-784,  care  Cf.  A  WORD  for  advertisement*  under  this 
» t  Publisher.  classification.  Cash  with  order. 

„;,t  Business  Opportunity 

Papers  arc  Quoted  Papers.  H  you  want  ^'arty  owning  controlling  interest  in  well 
•at  for  humor  department  address  Box  known  publication  plans  to  merge  it  into  daily 
care  Editor  &  Publisher.  in  city  of  over  fifty  thousand.  Wants  to  get 

; _ _  in  touch  with  experienced  man  with  fifteen  to 

Room  Foreman  twenty-five  thousand  to  join  him  in  this  pro- 

emplo)c(i  on  midwest  daily  desires  jeet.  Paper  is  out  of  debt  and  present  owner 
;  elBcient  executive,  familiar  with  cost  worth  in  holdings  in  other  publications  about 
;  competent  makeup;  union;  middle  .^ventymve  thousand  dollars.  Address  Box 
geferred.  Write  or  wire  D,  S.  Calvert,  C  860,  Care  Editor  &  Publisher. _ 

^  ‘  -  Business  Opportunity 

rtif  Party  with  new  apartment  house  in  live  city 

-'r  wants  position  with  Daily,  Morning  middle  west  wants  to  trade  same  for  Duplex 

rr.ina.  in  city  ot  about  75,000.  Graduate  and  linotypes.  Address  Box  C-861,  Care 

‘  1  of  journalism,  and  now  with  evening  Editor  &  Publisher. 

10  small  city.  Can  furnish  best  of  refer-  - 

b“puiLrsHER.'^‘'''"*‘*  CORRESPONDENTS 

- -  and 

,  FEATURE  STORY  WRITERS 

seed  special  writer  seeks  new  cctinec- 

lieif  thorough  training,  ability  to  write  A  WORD  for  advertisements  under  this 

nd  broad  outlook  _  will  be  assets — with  classification.  Cash  with  order. 

ijir  as  feature  writer  or  Sunday  editor  _ _ _ 

lb  weekly  publication  or  syndicate.  .Ad-  Special  Articles 
Box  C-843,  Care  Editor  &  Publisher.  t>  •  •  c  • 

_ ^ _ _ _  Prominent  Engineer  writes  interesting,  enter- 

h  Editor-Reporter  taining,  instructive  articles  on  subjects  in  field 

liter  with  pep,  fight,  determination  and  Enkineering,  Economics.  Industrial  Rela- 
leeks  connection  as  sports  editor-re-  will  provide  own  sub- 

Sow  employed  but  need  room  to  ex-  m’ 

Plenty  references.  Nothinir  under  *8.5  312.  30  Church  street.  New  York  City. 


Box  C-831,  Care  Editor  &  Publisher. 
raad  Proofreader 

cion  shop  (23).  Experienced — will 
[  H  Weiss,  354  Hancock  St.,  Brooklyn, 


Papers  are  Quoted  Papers.  If  you  want 
•ist  for  humor  department  address  Box 
.care  Editor  &  Publisher. 

ling  Room  Foreman 

emplo)c{i  on  midwest  daily  desires 
•;  elBcient  executive,  familiar  with  cost 
:  competent  makeup;  union;  middle 
Referred.  Write  or  wire  D,  S.  Galvcrt, 
i  Nebr. 


wants  position  with  Daily,  Morning 
r.ing.  in  city  oi  about  75,000.  Graduate 
M  of  journalism,  and  now  with  evening 
10  small  city.  Can  furnish  best  of  refer- 
.Available  May  1.  Address  Box  C-862, 
Entok  &  Publisher. 

Writer 

need  special  writer  seeks  new  cennec- 
rhere  thorough  training,  ability  to  write 
and  broad  outlook  will  be  assets — with 
ipir  as  feature  writer  or  Sunday  editor 
th  weekly  publication  or  syndic,atc.  Ad- 
Box  C-843^  Care  Editor  &  Publisher. 

b  Editor-Reporter 

;«er  with  pep,  fight,  determination  and 
seeks  connection  as  sports  editor-re- 
.  Now  employed  but  need  room  to  ex- 
Plenty  references.  Nothing  under  $35 
r?fk  considered.  Write  Box  C-855,  Care 
i  Publisher. 

itiBc  Circulation  Director 
s  change  and  would  like  to  connect  with 
Southern  or  Western  newspaper  with 
u  ®  ,100,000  circulation.  Prefer  paper 
Morning,  Evening  and  Sunday  editions, 
ft  on  office  management,  distribution,  ser- 
md  all  kinds  of  promotion.  13  years  of 
1  producing  experience.  With  present 
rs  six  years  and  have  increased  cir- 
w  per  cent.  Married  man  with  fam- 
change  to  get  into  larger  field, 
ct  I.  C.  M.  A.  also  founder  and  ex- 
fot  of  one  of  the  largest  sectional  cir- 
JD  managers’  associations  in  the  United 
Production  records  gladly  submitted. 

Present  employers  or  leading 
of  I  C.  M.  A.  and  sectional  organi¬ 
cs-  Address  Box  C-858.  Care  Editor  & 

hi  a  Chance 

grove,  my  bootstraps  broken, 
*  help.  After  18  years  as  reporter  and 
00  great  and  small  dailies,  I  blindly 
w  ‘  editorship,  etc.,  on  the 

^ny.in  town  of  100,000,  with  a  boss 
into  the  game.  Expect  to  dig  out 
Apnl  1.  Can  show  clean  and  rather 
record.  Not  cheap.  Box  C-847,  Care 
»  «  Publisher. 


**  news  or  editorial  writing. 

reporting  experience, 
college  degree.  Ad- 
*>ox  t-857.  Care  Editor  &  Publisher, 

HELP  WANTED 

ikL  1^^  for  advertisements  under 
««  classification.  Cash  with  order. 

'  ^  Wsnted 

Evtning  Newspaper  outside  of 
,  j  ”  with  Metropolitan  standards 
In  copy  reader  at  once. 

,  ■  copy  intelligently  and  thor- 

/•*cntial  as  the  knack  of  putting 
I  "j "''•h  a  snap.  A  young  man 
Bor  r  •c?’’ ahiliw  sought. 
t-*56,  Care  Editor  &  Publisher. 


TO  CONSIDER  COPYRIGHT  BILL 

Canadian  Writers  WiU  Meet  in  Mon¬ 
treal  March  11  and  12 

(Special  to  Editor  &  Publisher) 
Montreal,  Que. — A.  convention  of 
Canadian  writers  is  to  be  held  here 
March  11-12,  for  the  purpose  of  obtain¬ 
ing  a  definite  expression  of  opinion  on 
the  subject  of  the  new  copyright  bill 
from  the  persons  most  concerned  in  its 
con.strnction.  Most  of  the  preliminary 
work  is  at  present  being  carried  on  in 
the  offices  of  Professor  Bernard  K. 
Sandwill,  of  McGill  University,  who  is 
well  known  as  a  journalist  and  as  editor 
of  the  Canadian  Bookman. 

.\ssisting  him  in  the  work  of  prepara¬ 
tion  is  a  committee  consisting  of  Pro¬ 
fessor  Stephen  Leacock ;  J.  Murray 
Gibbon,  T.  J.  Harpell,  trade  paper  and 
magazine  publisher,  and  F.  W.  Wallace. 

High  Court  to  Rule  on  Legal  Daily 

Buffalo. — The  (Zourt  of  Appeals  has 
fixed  February  28  to  hear  arguments  of 
the  Buffalo  Commercial  against  the 
Buffalo  city  council  in  the  action  to 
prevent  awarding  of  a  city  printing 
contract  to  the  Legal  Daily.  The 
Commercial  claims  the  Legal  Daily  is 
not  a  newspaper  and  that  publication  in 
it  of  city  notices  is  illegal. 


COUNTRY  PRESS  NEEDS 
COLLEGE  MEN 

Head  of  Canadian  Weekly  Newapaperi 

Points  Out  that  Opportunities  Are 
Boundless  for  Educated  Men 
Who  Can  Express  Views 

(Special  to  Editor  &  Publisher) 

Toronto,  Ont. — “The  Influence  of  the 
Weekly  Newspaper  and  Its  Place  as  a 
Nation  Builder,”  was  the  subject  of  an 
address  delivered  by  W.  Rupert  Davies, 
editor  and  publisher  of  the  Renfrew 
(Ont.)  Mercury  and  president  of  the 
Canadian  Weekly  Newspapers  .\ssocia- 
tion,  before  the  members  of  Pi  Delta 
Epsilon,  journalistic  fraternity,  in  Hart 
House,  University  of  Toronto,  last 
week. 

Mr.  Davies  in  his  remarks  stressed 
the  importance  of  the  country  news¬ 
paper  to  its  community,  an  importance 
which  he  thought  was  eveti  relatively 
greater  than  that  of  the  average  daily 
newspaper.  Particularly  was  this  true  in 
Canada  where  the  weekly  papers  greatly 
outnumbered  the  dailies,  both  in  circula¬ 
tion  and  in  influence.  He  pleaded  for 
a  wider  and  more  intelligent  considera¬ 
tion  of  the  weekly  press,  not  merely 
because  of  what  it  is  doing,  but  also  for 
the  attractions  it  offers  to  the  university 
trained  man.  The  need  for  men  who 
could  write,  he  said,  is  great  in  an  age 
when  country  publishers  who  give 
editorial  expression  to  their  views  are 
the  exception  rather  than  the  rule. 

An  interesting  discussion  followed  the 
address,  during  which  brief  comments 
were  made  by  E.  Roy  Sayles.  president 
of  the  Canadian  Press  Association ;  W. 
A.  Craick,  editor  of  Industrial  Canada, 
and  F.  C.  Mears,  day  editor  of  the 
Toronto  Globe.  William  G.  Colgate,  of 
Norris-Patterson,  Limited,  president  of 
the  chapter,  acted  as  toastmaster. 


Bourjsuly  City  Hall  Editor 

Cllvei.and. — .Another  member  of  the 
Plain  Dealer  staff  has  got  a  city  job. 
He  is  M.  J.  Bourjaily,  city  hall  man, 
who  will  become  publicity  director  for 
the  city  administration,  headed  by 
Mayor  W.  S.  Fitzgerald.  The  position 
also  carries  with  it  the  editorship  of  the 
official  bulletin  of  the  city  council.  This 
work  has  been  done  by  the  council’s 
clerk.  The  new  job  will  pay  $4,000  a 
year.  Mr.  Bourjaily  has  been  writing 
for  the  P.  D.  on  city  finances. 


Strike  on  Boston  City  Printing 

Boston — An  attempt  by  a  special 
committee  of  the  city  council  to  arrange 
a  compromise  of  the  city  printing  strike 
failed  when  Mayor  Peters  reiterated  to 
the  committee  that  he  will  enter  no  com¬ 
promise  and  will  take  the  men  back  only 
if  they  are  willing  to  take  the  proposed 
$4  a  week  raise  as  of  April  1.  The  men 
originally  wanted  the  $4  raise  to  be  re¬ 
troactive  to  September  10  and  later  said 
they  were  willing  that  it  be  effective 
as  of  February  1. 


^  Hudson  Out  of  BoIiTin 

Topeka,  Kan. — Donald  Hudson,  son 
of  Paul  Hudson,  editor  of  the  Mexico 
City  Herald,  who  was  held  by  the  Bo¬ 
livian  government,  has  been  released  and 
is  now  back  in  the  United  States,  accord¬ 
ing  to  word  received  here.  Hudson,  a 
former  U.  S.  aviator,  went  to  Bolivia  to 
take  charge  of  the  aviation  department 
of  the  Bolivian  army.  When  the  govern- 
inent  was  overturned  in  a  revolution,  he 
was  held. 


$50,000  Cash 

for  first  payment  on  an  attractive 
daily  newspaper  property.  East¬ 
ern  locations  preferred.  Proposi¬ 
tion  V.  P. 

Charles  M.  Palmer 

NEWSPAPER  PROPERTIES 
22S  Fifth  Ave.,  New  York 


WEEKLY  NEWSPAPERS 

We  have  available  for  purchase  sev¬ 
eral  exceptional  WEEKLY  NEWS¬ 
PAPERS  located  in  Eastern  States. 
These  are  important,  staple  proper¬ 
ties.  well  equipped,  serving  good 
fields.  Are  reasonably  priced  on  a 
basis  of  earnings,  and  fair  terms  will 
be  considered. 

HARWELL  &  CANNON 

Newspsper  and  RagSEisc  Propertiss 

Timea  Bldg.  New  York 


FOR  SALE-NEWSPAPER  EQUIPMENT 

6 -page  Cox  Duplex . $2,000  f.o.b. 

12-page  Cox  Duplex . 6,000 

8-page  Goss  Comet .  4,000  f.o.b. 

(Following  with  Stereotype  Equipment) 

16-page  Potter .  3,650  f.o.b. 

16-page  Goss .  6,500 

32-page  Goss . 12.000 

40  page  Hoe . 12.000  f.o.b. 

1  M^el  6  Linotype....  3.080  f.o.b. 
r  Model  5  Linotype....  1.670  f.o.b. 

I  Ludlow.  Complete  . . .  2.035  f.o.b. 
Wire  or  Writs 

SOUTHERN  PUBLISHERS  EXCHANGE. 
Incorporated 

Newspaper  Properties  and  EquipmMit 
12  North  9th  St.  P.  O.  Box  1597 

Richmond.  Virginia 


TRADE  PAPERS  TO  HAVE  SCHOOL 

N.  Y,  Business  Publishers’  Association 
Will  Eatnbliak  It  Immediately 

The  recommendation  that  a  school 
of  industrial  journalism  be  established 
by  the  New  York  Business  Publishers’ 
Association,  made  by  H.  M  Swetland, 
president  of  the  United  Publishers’ 
Corporation,  was  adopted  by  a  unani¬ 
mous  vote  at  a  meeting  held  February 
17.  The  school  was  characterized  as 
the  greatest  thing  the  association  has® 
ever  attempted.  Judging  from  the 
enthusiasm  manifested,  it  is  assured 
of  the  hearty  support  of  all  inenibers 
of  the  association. 

Mr.  Swetland  presented  an  outline 
for  the  inauguration  and  operation  of 
the  school  for  the  first  year,  after 
which  such  changes  as  suggested 
themselves  will  be  made.  In  part,  Mr. 
Swetland  said:  “The  committee  be¬ 
lieves  that  the  school  should  have  a 
faculty  composed  of  at  least  seven 
men — one  man  as  chairman,  and  two 
men  from  each  of  these  departments, 
editorial,  business  and  service.  These 
men  should  function  through  a  head 
master  who  will  have  charge  of  the 
entire  work.  The  instructors  are  to 
prepare  the  literature  for  the  use  of 
their  particular  departments.  This 
will  be  passed  on  by  the  headmaster. 


Iowa  PraM  Citisen-  Sold 

Iowa  City,  la. — Merritt  C.  Speidel  of 
Piqua,  Ohio,  has  purchased  the  control¬ 
ling  interest  in  the  Iowa  City  Press- 
Citiz.en.  .Associated  with  Mr.  Spiedel 
will  be  F.  Wade  of  New  York.  .Mr. 
Speidel  recently  sold  his  paper  at  Piqua. 
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PERSONAL 

(Continued  from  page  27) 

tor  of  tile  Rocky  Mountain  News  and 
Times,  Denver,  Colo.,  is  spending  a 
few  days  in  New  York  on  business. 

K.  1.  Bacon,  business  manager  of  the 
Philadelphia  Inquirer,  is  on  a  trip  to 
Florida. 

\V.  K.  B.  D'Esterre,  advertising  man¬ 
ager  of  the  Winnipeg  Free  Press,  has 
been  on  a  tour  of  eastern  Canadian 
cities.  He  reports  prospects  good  for 
increased  business  in  spring. 

K.  G.  Wheeler,  formerly  with  the 
Tulsa  (Okla.)  Tribune,  has  been  ap¬ 
pointed  advertising  manager  of  the 
Sapulpa  (Okla.)  .Vmerican. 

Arthur  Booth,  formerly  with  the  ad¬ 
vertising  firm  of  Botsford,  Constantine 
&  Tyler,  of  Portland,  Ore.,  has  been 
appointed  Pacific  Coast  representative 
of  the  New  York  Journal,  Chicago 

Herald  and  Examiner  and  Boston 

American,  with  headquarters  in  Port¬ 
land. 

Russell  E.  Smith,  manager  of  the 

merchandise  and  data  service  depart¬ 
ment  of  the  Indianapolis  Star,  has 
broken  into  fiction.  Several  stories 

from  his  typewriter  have  appeared  re¬ 
cently  in  the  Bookman,  Telling  Tales, 
Youth’s  Companion,  Boys’  Magazine, 
Classmate,  Extension  Magazine,  and 
others,  and  he  is  preparing  a  book  on 
merchandising  and  newspaper  co-opera¬ 
tion.  _ 

WITH  THE  AD  FOLKS 

W.  A.  McDermid  has  resigned  from 
Parfumerie  Lournay,  Inc.,  New  York. 

Richard  B.  G.  Gardner  and  William 
Menkel  are  new  assistants  to  John  Sul¬ 
livan,  secretary-treasurer  of  the  Associ¬ 
ation  of  National  Advertisers,  in  New 
York.  Mr.  Gardner  recently  was  ad¬ 
vertising  manager  of  the  Vick  Chemical 
Company  and  is  also  well  known  in  the 
national  advertising  field  through  previ¬ 
ous  connection  with  Eaton,  Crane  & 
Pike  and  as  manager  of  the  Publishers’ 
Co-operative  Company.  New  York.  Mr. 
Menkel  was  a  captain  in  aviation  during 
the  war  and  spent  18  years  with  the 
.-American  Review  of  Reviews,  latterly 
as  an  assistant  editor. 

W.  P.  F'rye,  advertising  manager  for 
the  M.  S.  Wright  Company  of  Wor¬ 
cester,  Mass.,  has  resigned.  Mr.  Frye 
was  formerly  advertising  manager  for 
the  Royal  Worcester  Corset  Company, 
ljut  jbined  the  .staff  of  the  Wright  Com¬ 
pany  in  .\ugust.  Mr.  Frye  has  not  an¬ 
nounced  his  future  plans. 

W.  D.  Scruggs,  who  has  Iteen  adver¬ 
tising  manager  for  the  Graham-Jarrell 
Dry  Goods  Company,  Waco,  Tex.,  has 
become  advertising  manager  for  the 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

Coptka 
Baflp  Capital 

Sworn  Government  Report 

for  6  Month*  ending  Sept.  20,  1920 

34,222 

Its  sales  promotion  department  is 
at  the  senrice  of  advertisers.  And 
it  really  promotes. 

Member  A.  B.  C.  Publisher. 


Whitehouse  Dry  Goods  Company  in 
Beaumont,  succeeding  R.  L.  Casey. 

George  E.  Newland,  for  a  number  of 
years  advertising  manager  of  the  Rosen¬ 
thal  Dry  Goods  Company,  Beaumont. 
Tex.,  has  become  advertising  manager 
for  '1  he  Fashion,  a  large  dry  goods 
house  in  Beaumont.  Mr.  Newland  is' 
president  of  the  Beaumont  Ad  Club. 
Dwight  Loeb  of  Port  Arthur,  Tex.,  will 
succeed  Mr.  Newland. 

E.  D.  Reed,  former  director  of  adver¬ 
tising  for  the  F.  F.  Dailey  Corporation, 
Hamilton,  Out.,  has  been  appointed  sales 
and  advertising  manager  of  the  .Andrew 
Motherwell  Company  of  Glasgow,  Scot¬ 
land  and  Dundas,  Out.  Mr.  Reed  will 
be  stationed  at  the  Dundas  branch  of 
the  company. 

George  F.  Harris,  general  manager 
of  sales  of  the  Falcon  Steel  Company, 
Niles,  Ohio,  will  take  charge  of  that 
company’s  advertising. 

O.  S.  Barrett  has  resigned  as  adver¬ 
tising  director  of  the  Studebaker  Cor¬ 
poration,  South  Bend,  Ind. 

Thomas  T.  Cook,  publicity  manager 
of  the  Bell  Telephone  Company  in  Bal¬ 
timore  since  1918,  and  in  the  employ  of 
that  company  for  more  than  a  decade, 
has  joined  J.  M.  Daiger,  advertising 
agent,  Baltimore. 


less  telephone  station  of  the  Westing- 
house  Electric  and  Manufacturing  Com- 
liany’s  plant  at  East  Pittsburgh.  The 
test  was  the  first  formal  one  attempted 
by  the  East  Pittsburgh  .station  and  it 
was  worked  on  the  reverse  when  music 
furnished  by  the  company  band  and 
singers  at  the  Westinghouse  station 
wirelessed  back  to  the  banquet  hall. 


JOLLY  NIGHT  IN  PITTSBURGH 


Perth  Amboy 

NEW  JERSEY 

One  of  the  leading  industrial 
centers  of  the  East.  Fully  cov¬ 
ered  by  the 

Evening  News 

F.  R.  NORTHRUP 

Foreign  Representative 
303  FIFTH  AVE.,  NEW  YORK  CITY 


The  Standard  of  influence 

Discriminating  readers  and  advertisers 
know  that  generations  have  found  , 
such  power  behind  their  favorite 
paper, 

IBittisburg  Bi0patcl) 

the  same  year  in  and  year  out! 

Branch  Offices: 

Wallace  O.  Brooke, 

Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 

Marquette  Building,  Chicago,  III. 


President  Pardons  Finnish  Editor 

Portland,  Ore. — W.  M.  Reivo,  one  of 
the  publishers  of  the  Toveri,  a  Finnish 
newspaper  at  .\storia,  has  been  par¬ 
doned  hy  President  Wilson  from  serv¬ 
ing  the  remainder  of  a  two-year  sen¬ 
tence  at  the  Federal  prison  at  McNeil’s 
Island.  Reivo  was  convicted  in  March, 
1920.  for  printing  and  puldishing  false 
reports  calculated  to  bring  disrepute  on 
the  .Xmerican  armv. 


Say  Potter  is  Deceivint  Pslfc 

Detroit,  Mich.— The  police  J 
city  arc  of  the  opinion  that  M  H  J 
Potter,  editor  of  Facts,  a 
sheet,  who  was  recently  reported^' 
have  mysteriously  disappeared 
a  visit  here,  is  deceiving  the  pt 
They  have  abandoned  their  hunt  F 
recently  began  an  attack  on  Hq 
b'ord,  and  Potter  is  supposed  to  ^ 
come  to  Detroit  in  an  attempt ’to 
ter  view  the  automobile  manuiaai 
His  associate  in  the  business  maoJ 
ment  of  b'acts  is  J.  .^aron  Lazar,  J 
several  years  :igo  was  instrumen'ui 
issuing  some  sensational  fake  “estr-,1 
in  New  York  and  other  cities  that '■•i 
official  attention  from  the  police. 


40ih  Anniversary  Banquet  of  Press 
Club  a  Notable  Affair 

I^Sfecial  to  Editor  &  PubLishekI 

PiTTSBLKoH,  Pa.  —  Col.  Theodore 
Roosevelt  and  Miss  .Mice  Robertson, 
Congresswoman-elect  from  Oklahoma, 
were  the  principal  speakers  at  the  Press 
Club  banquet  at  the  William  Penn 
Hotel,  Friday  evening,  Feb.  18.  The 
event  marked  the  fortieth  anniversary 
of  the  club’s  existence.  The  affair  was 
attended  by  almost  1,(KK)  persons,  repre¬ 
sentative  of  the  city's  business,  profes¬ 
sional  and  civic  life,  and  of  newspaper- 
dom.  A  message  from  President-elect 
Harding,  who  is  a  life  member  of  the 
club,  was  read,  liach  guest  received  a 
copy  of  “The  b'laming  Torch,’’  the 
official  organ  of  the  club,  gotten  out  hy 
the  local  staffs  of  Pittsburgh  news¬ 
papers. 

'Hie  speeches  were  sent  by  wireless 
phone  to  points  1,200  miles  distant.  .\ 
transmitter,  ccnccaled  in  a  hank  of 
flowers,  was  connected  with  the  wire- 


Wilmington  Star  Editor  Resigns 

Wilmington,  N.  C. — Charles  N. 
Fcidelman  has  resigned  as  editor  and 
manager  of  the  Wilmington  Star,  and 
has  resumed  newspaper  work  in  his  old 
home  in  Savannah,  Ga.  Pryor  H.  Battle 
has  been  made  general  manager  and 
Thomas  R.  White  has  been  designated 
as  editor  with  general  supervision  over 
the  news  department. 


Wells  Start*  Washington  Weekly 

Centralia,  Wash.— j.  E.  Wells,  a  for¬ 
mer  member  of  the  staff  of  a  Centralia 
paper,  has  commenced  publication  at 
Toledo,  Wash.,  of  the  Cowlitz  Valley 
News.  Toledo  has  been  without  a  news¬ 
paper  for  several  months,  the  Farmer- 
Labor  party  having  purchased  the  plant 
of  the  late  Toledo  Messenger  and  moved 
it  to  Centralia. 


The  North  Jersey  Shore  draws  its  in- 
come  from  widely  divergent  activities. 
Thus,  this  section  enjoys  uniform  pros¬ 
perity,  unaffected  by  business  depression 
that  spells  havoc  in  localities  dependent 
on  one  industry. 

ASBURY  PARK  PRESS 

thoroughly  covers  this  territory  and 
through  it  the  advertiser  is  always  as¬ 
sured  of  a  highly  responsive  audience. 

Standard  Rate  Card  Member  A.  B.  C. 
Frank  R.  Northrup,  Special  Representative 
303  Fifth  Avenue,  New  York  City 
Association  Bldg.,  Chicago,  111. 

J.  LYLE  KINMONTH.  Publisher 
Asbury  Park,  N.  J. 


is  all  of  N.  Ohio 
The  Plain  Dealer 

Cleveland 


Pagosa  Journal  Plant  Buried 

P.XGOSA  Springs,  Colo.— The  plant 
the  Pagosa  Journal  was  destroyed 
fire  which  swept  the  business  section 
this  town  last  week,  doing  $250,000 
age. 


NEW  HAVEN  REKISII 

largest  circulation  in  Connectj 
cut’s  largest  city.  Averap 
daily  paid  circulation  over 

30,000  Copies 

Double  the  circulation  of 
New  Haven  paper.  It  coven] 
the  held. 


LOS  ANGELES 

IT  IS  THE 


Government  Circulation  Statemeat 
April  1,  1920 

134,686 

Dominates  the  Metropolii 
of  the  W  est 

MEMBER  A.  B.  C. 


Travelog  Boy 

A  new  CIRCULATION 
BUILDING  FEATURE 
Begins  February  28th 

The  International  Syndicate 

BALTIMORE 


OF  THE  SHAFFER  GROUP 


The  Chicago  Evening  Post  led  ^ 
Chicago  evening  newspaper!  » 
financial  advertising  for  the  fir< 
ten  months  of  1920,  with  a  total « 
622,321  agate  lines  exceeding  W 
nearest  evening  cewnpetitor  oy  Iv' 
067  agate  lines. 

THE  CHICAGO 
EVENING  POST 

Chicago's  Class  Newspaper 


OF  NEWSPAPERS 


We  can  increase  your  businei!— 7®® 
want  it  increased. 

You  have  thought  of  press  clipph*!* 
yourself.  But  let  us  tell  yoa  ho* 
press  clippings  can  be  made  s  bus 
ness-builder  for  you. 

BURRELLE 

145  UfayetteSt.,  HV.Oj 

Established  a  Quarter  of  * 
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N.  Y.Gty 


NEW  ENGLAND 


These  papers  will  introduce 
you  to  the  right  people 

MASSACHUSETTS — Population,  3,852,356 


^Attleboro  Sun  . (E) 

Boston  Sunday  Advertiser. ...  (S)  2 

Boston  American  . (E)  2 

Boston  Globe . (MAE)  2 

Boston  Globe  . (S)  2 

Boston  Post  . (M)  4 

Boston  Post  . (5)  w 

*Boston  Transcript  . (E) 

*Fall  River  Herald  . (E) 

Fitchburf  Sentinel  . (£) 

*Haverhill  Gazette  . (E) 

Lynn  Item  . (E) 

*Lynn  Telegram  News . (EAS) 

Lowell  Courier-Citizen  ....  (MAE) 
New  Bedford  Standard  Mercury 
(MAE) 

Salem  News  . (E) 

Worcester  Telegram-Gazette  (MAE) 
^Worcester  Telegram  . (S) 


MAINE— Population,  768,014 

Bangor  Daily  Commercial . (E)  14,395  .0425:^  .035 

^Portland  Daily  Press . (Md^)  15,629  .04  .04 

^Portland  Express . (E)  24,053  .09  .07 

*Portland  Telegram  . (S)  22,136  .09  .07 


NEW  HAMPSHIRE— Population,  443,083. 

Keene  Sentinel . (E)  3,131  .03 

^Manchester  Union-Leader.  (MAE)  25,564  .08^: 

Portsmouth  Times  . (E)  4,065  .02 


RHODE  ISLAND — Population,  604,397 

Newport  Daily  News  . (E)  6,155  .03357 

••Pawtucket  Times  . (E)  23,404  .06 

Pawtuxet  Valley  Daily  Times 

(Arctic)  . (E)  2.130  .02142S 

•Providence  Bulletin  . (E)  56,416  .135 

•Providence  Journal  . (M)  31,885  .08 

•Providence  Journal  . (S)  48,224  .12 

•Providence  Tribune  . (E)  24,633  .10 

Westerly  Sun . (E)  4,529  .025 

Woonsocket  Call . (E)  13,201  .04 


VERMONT— Population,  352,428 

•Barre  Times  . (E)  6,930  .025 

Brattleboro  Daily  Reformer. . .  (E)  2,802  .02 

Burlington  Daily  News  . (E)  7,010  .04 

•Burlington  Free  Press . (M)  10,328  .05 

St.  Johnsbury  Caledonian  and 

Newport  Record  . (E)  2,790  .013 


CONNECTICUT— Population,  1,380,631 


•Bridgeport  Post-Telegram 

(E&M) 

51,638 

.145 

•Bridgeport  Post . 

19,858 

.085 

'Hartford  Courant . 

.  (MdkS) 

29,393 

.07-.094: 

•Hartford  Times  . 

...(E) 

38,064 

.14 

New  Haven  Register 

(E&S) 

29,861 

.09 

•New  London  Day . 

...(E) 

10,468 

.06 

Norwich  Bulletin  . 

...(M) 

10,755 

.07 

•Norwalk  Hour  . 

...(E) 

3,829 

.025 

•Stamford  Advocate  . . . . , 

....(E) 

7,705 

.0375 

•Waterbury  Republican  . . 

..  .(M) 

12,158 

.05 

•Waterbury  Republican  .  . 

....(S) 

12,301 

.05 

Government  Statements,  October  1st,  1920. 

•A.  B.  C.  Publishers*  Statement,  October  1st,  1920. 
^Rate  on  3,000  lines. 

•*A.  B.  C.  Auditor's  Report,  Oct.  1,  1920. 


IS  GREAIIY  FAVORED 


Here  are  people  of  all  classes 
and  occupations,  for  the  most 
part  thrifty  and  well  paid;  living 
close  together— yet  with  plenty 
of  room— than  occurs  in  any 
other  similar  area. 

The  zones  of  wholesale  distribution  are 
clearly  defined,  so  that  each  of  them 
can  be  worked  alone  and  results  deter¬ 
mined  rather  than  approximated.  That 
is  why  many  big  selling  ideas  of  this 
generation,  founded  upon  newspaper 
advertising,  have  their  “premiers”  in 
New  England  and  their  spread  over  the 
United  States. 


Every  section  of  New  England  can 
be  worked  in  detail  and  adver¬ 
tised  in  a  Daily  Newspaper  that  is 
read  at  home. 
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New  York  Advertising  Situation 

Figures  Showing  the  Use  of  Advertising  Space  During  the  Year  1920,  by  Retail  Stores  I 


EVENING  NEWSPAPERS 

WorU 

Journal 

Globe 

MaU 

Sun 

Telegram 

Post 

Total 

Abraham  &  Straus . 

11,209 

189,600 

166,415 

— 

171,940 

130 

— 

539,294 

Altman . 

.  200,135 

202,755 

195,184 

200,841 

191,959 

194,019 

196,376 

1,381,269 

Arnold,  Constable  . 

.  - 

— 

71,605 

123,563 

90,133 

— 

99,499 

384,800 

Best  . 

.  132,338 

33,759 

119,902 

94,280 

124,454 

— 

— 

504,733 

Bloomingdale  . 

.  255,r49 

248,979 

67,260 

46,988 

4,144 

— 

735 

623,755 

Bonwit  Teller. ...  . 

.  113,046 

110,162 

105,466 

29,208 

101,712 

— 

-  27,139 

486,733 

Gidding . 

— 

— 

17,303 

11,874 

49,134 

306 

27,822 

106,439 

Gimbel . 

.  649,587 

351,366 

*468,989 

494,509 

429,959 

52,716 

— 

2,447,126 

Hearn . 

.  460,349 

430,168 

239,379 

298,116 

263,858 

94,762 

14,070 

1,800,702 

Loeser  . 

8,651 

190,856 

37,254 

60,774 

160,242 

13,616 

390 

471,783 

Lord  6s  Taylor  . 

459,980 

— 

*236,453 

76,153 

389,196 

— 

47,539 

1,209,321 

McCreery  . 

.  453,837 

— 

*325,357 

410,864 

399,766 

17,993 

49,662 

1,657,079 

Macy . 

.  585,529 

83,447 

*506,415 

571,757 

— 

41,771 

539,094 

2,328,013 

Oppenheim,  Collins . 

150,324 

152,252 

81,590 

131,312 

111,484 

— 

19,680 

646,642 

Franklin  Simon  . 

116,660 

115,634 

108,710 

50,843 

110,646 

— 

43,419 

545,912 

Stanley  8s  MacGibbons. . 

10,612 

634 

43,156 

8,257 

20,774 

— 

— 

83,433 

Stem  . 

269,172 

— 

*192,517 

178,339 

398,696 

3,855 

121,179 

1,163,758 

Stewart  . 

— 

87,506 

87,516 

— 

91,539 

1,776 

— 

268,337 

Wanamaker . 

428,899 

345,142 

*434,418 

— 

410,725 

192,197 

162,644 

1,974,025 

Total . 

.  4,305,977 

2,542,260  3,504,889 

2,787,678 

3,520,361 

613,141 

1448,848 

18,623,154 

'Space  reatrieted  by  Globe  to  contract  allotments  on  account  ot  paper  shortaire. 


MORNING  NEWSPAPERS  (6  Days)- 


World 

American  Times 

Herat' 

Tribune 

Total 

Abraham  8s  Straus . 

840 

84 

4,164 

900 

5,865 

11,853 

Altman . 

103,241 

76,321 

108,972 

68,809 

75,907 

433,250 

Arnold,  Constable  . 

.  .  - 

2,555 

— 

2,581 

82,328 

87,464 

Best  . 

46,233 

3,820 

46,661 

20,223 

45,738 

162,675 

Bloomingdale  . 

2,357 

948 

14,107 

678 

577 

18,667 

Bonwit  Teller . 

788 

1,645 

18,959 

15,142 

18,269 

54,803 

Gidding . 

16,948 

13,054 

62,430 

55,120 

53,783 

201,335 

Gimbel . 

125,481 

36,350 

169,861 

1,120 

104,925 

437,737 

Hearn . 

14,666 

14,229 

13,910 

13,485 

12,320 

68,610 

Loeser . 

.  •  ■■  ■ 

- - 

■ 

Lord  8s  Taylor . 

85,145 

— 

143,834 

42,336 

42,906 

314,221 

McCreery  . 

55,046 

— 

123,942 

51,433 

52,692 

283,113 

Macy . 

115435 

86,631 

195,196 

104,896 

15,177 

517,235 

Oppenheim,  Collins . 

17,163 

— 

17,156 

— 

■ 

34,319 

Franklin  Simo.n . 

70,208 

— 

162,750 

142,598 

106,972 

482,528 

Stanley  8s  MacGibbons . 

300 

455 

2,990 

— 

— 

3,745 

Stem  . 

58,227 

810 

86,593 

24,179 

13,761 

183,570 

Stew  rt  . 

840 

— 

12,258 

433 

■■■■ 

13,531 

Wanamaker . 

16,120 

7,940 

140,757 

259,816 

390,766 

815,399 

Total . 

728,938 

244,842 

1,324,540 

803,749 

1,021,984 

4,124,055 

SUNDAY  NEWSPAPERS— 

World 

American 

Times 

Herald 

Tribune 

Total 

Abraham  8s  Straus . 

43,609 

116,480 

81,696 

86,700 

94,221 

422,706 

Altman . 

66432 

66,134 

71,581 

72,530 

72,209 

348,786 

Arnold,  Constable  . 

7,130 

71,591 

— 

81,475 

666 

168,862 

Best  . 

48,070 

1,067 

86,516 

46,997 

184 

182,834 

Bloomingdale  . 

121,300 

125,847 

97,777 

2,596 

— 

347,520 

Bonwit  Teller . 

11,012 

— 

107,924 

87,351 

91,120 

297,407 

Gidding . 

17,684 

18,844 

27,452 

36,046 

30,259 

130,285 

Gimbel . 

293,939 

206,577 

282,834 

2,400 

153,297 

939,047 

Hearn . 

163,168 

149,850 

147,696 

157,339 

149,816 

767,869 

Loeser  . 

52,263 

111,105 

51,336 

64,772 

93,668 

373,144 

Lord  8s  Taylor . 

138,395 

— 

152,767 

105,050 

109,783 

505,995 

McCreery  . 

168,955 

— 

172,594 

153,726 

143,600 

638,875 

Macy . 

144,072 

127,070 

125,955 

147,524 

28,895 

573,516 

R7A 

09^ 

115i^799 

Franklin  Simon  . 

45,992 

— 

181,225 

142,217 

170,157 

539,591 

Stanley  8s  MacGibbons . 

1,250 

2,090 

7,332 

360 

— 

11,032 

Stem  . 

97,609 

10,539 

105,836 

95,061 

63,160 

372,205 

Stewart  . 

5495 

— 

82,658 

62,217 

— 

150,270 

Wanamaker . . 

— 

— 

— 

— 

— 

'  ■ 

Total  . 

1,483,051 

1,007,194 

1,842,102 

1,352,361 

1,201,035 

6,885,743 

It  will  he  noted  that  these  merchants  used  over  four  times  as  much  space  in  the  Evening 

Newspapers  as  in  the  Morning  Papers. 
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